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EUROPEAN 
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Announcement Extraordinary Fé ! ! 


In the February number of TOPICS we will give details of an extensive tour 
which our Mr. Hemes, European Director, will make into territory of Europe 
isited by a direct representative of TOPICS. We are reaching 
out for new fields to conquer and you can depend upon it that TOPICS will 
always retain, undisputed leadership in all undertakings designed to fa herein 


the. importance and scope of the office equipment industry. 


Send advertising copy for the next issue at once and become a supporter. of 
‘TOPICS, for Mr. Hemes will,have a large quantity of the current issues with 
him for distribution air.ong dealers who will te thus personally introduced to the 
most progressive magazine in the office equipment industry; TOPICS spends 
thousands of dollars in searching out new fields for its supporters, and you can 
secure the benefits of the trio above referred to only by representation in our 


columns, 


e 


Get into TOPICS now=sand follow our progress during 1910. 
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TYPEWRITER TOPICS 


FOUR R’s 


ee eee is it? In the 
first place it applies only to Ramer type- 
writers. It is the process of making any 
standard typewriter as strong and efficient 
and as acceptable to the user as on the 
day it was turned out by its frst manu- 
facturer. A Ramer machine is the fin- 
ished product of a factory —a complete 
plant designed and equipped 
as for manufacturing 
any other make 
of machine. 


Pesca Or- 


ders are the true 
proof of the salabil- 

ity of and satisfaction in 
any typewriter from the Dealer's 
standpoint. The Ramer is the hard- 
est hitting ‘‘repeater’’ in the typewriter 
field. Being remanufactured: to en- 
dure instead of ‘‘tinkered up’’ to sell, 
it can be handled safely, confidently 
and with profit. In the hunt tor trade 
use a Ramer ‘‘repeater.”” 


Kc Reliability is one of the 
fully tested new parts attached to 
every Ramer Typewriter. It 1s the 
Ramer guarantee to the Dealer of 
a longer sales sheet, reduced main- 
tenance account and a larger month- 
ly balance. This is known as the 
double R_ part— it comes 

only with the Ramer 
your business: 


requires it. 


aes 


Action on your 

part isnecessary forthe 
_ Ramer’s success with you and 
your success with the Ramer. There are 
fewerdealersevery day who are not carry- 
ing Ramers. Those who do are steadily 
and rapidly encroaching upon those who 
do not. Where do you stand? And why? 
There 1s a field for the remanufactured 
machine that neverexisted for the ordina- 
ry rebuilt. We nominate you for a lucra- 
tive positioninthatfield. Willyouaccept? 


W. W. RAMER, President 


Wholesale Typewriter Company 
108-110 Duane Street, New York 


London Office: The Sanctuary, Cor. Little George Street 
Parliament Square), Westminster 
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IBBONS AND CARBON 
PROMINENT TO-DAY 


PROGRESSIVE STA- = 
THE PROGR ee SELECTS “OUR LINE” 


BEING THE MOST 
STANDARD ON THE 
MARKET, THE BEST 
AND MOST FAVORABLY 
KNOWN AND ADOPTED 
BY THE MOST PARTICU- 
LAR USERS. 


TIONER TO-DAY SE- )\@ Cees 


Let re THE: MOST 
STANDARD GOODS OF 
THE VARIOUS LINES. 
PROMINENT AMONG 
THESE ARE THE GOODS 
WE MAKE, THEREFORE, 


THE REASON YOU ‘SHOULD SELECT 
“OUR LINE” IS BECAUSE IT CAN BE 
DEPENDED ON ALWAYS AND IS AL- 
WAYS “IT TO THE MINUTE.” | 


ULTIPLEXs 
QUALITY, FINEST; PACK- 
ING, NICEST. 
METHODS 
TYPEWRITER RIBBONS 
ALL ON SPECIAL SPOOLS 3 
THAT FIT THE MACHINE. ipa a8 R E A L 

ie PAQILIC Y 
AD. MATTER MOST AT- 
TRACTIVE. 


SAMPLES FOR DISTRIBU- : | WE ARE MANUFACTUR- 
TION ALL IN UP-TO- mh || ERS FOR THE TRADE 


DATE PACKAGES. pape tu a he: ONLY 


SS = SSS — ee = 


SEND POR “OUR RE TRADE. CATALOG AND AD. MATTER 


MITTAG & VOLGER, Inc. “iene 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U.S. A. 
BRANCHES: NEW YORK, N. Y., 280 BROADWAY. CHICAGO, ILL., 200 MONROE ST. 
LONDON, :7 AND 8 DYERS BLDG., HOLBORN, E. C. 
AGENCIES: ALL OVER THE WORLD. 
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20 Reasons Why You Should Purchase 
The No. 12 Model 


HAMMOND 


HAMMOND 
VISIBLE 


is 
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1. Visible Writing. 2. Interchangeable Type. 
3. Lightest Touch. 4. Least Key Depression. 
5. Perfect and Permanent Alignment. 6. Writing in Colors. 

7. Least Noise. 8. Manifolding Capacity. 
9. Uniform Impression. 10. Best Mimeograph Work. 
11. Any Width of Paper Used. 12. Greatest Writing Line. 
13. Simplicity of Construction. 14. Greatest Durability. 

15. Mechanical Perfection. 16. Back Space Attachment. 
17. Portability. 18. Least Cost for Repairs. 
19. Perfect Escapement. 20. Beauty of Finish. 


WRITE FOR CATALOG 


The Hammond Typewriter Company 
60th to 7Oth Sts., East River, New York, N. Y., U.S.A. 
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——Little Differences 


Gren upon a time a gardener shied a brick and killed a thirty 
cent hen belonging to his neighbor and the controversy that 
followed led to a thousand dollar lawsuit that lasted seven 
years. It does seem foolish that a little difference of thirty cents could 
not have been settled without so much expense and waste of time. 

Last month a well-known concern spent $351.00 worth of 
accountants’ time and “extra supper money” hunting for a little 
difference of g2 cents in its trial balance—an item of $17.68 had 
been posted on the 6th as $16.78 and a $9.23 item had been posted 
on the igth as $9.25. [hese two errors were “somewhere” among 
the three thousand odd postings made during the month—it’s serious 
to have such little differences. ‘This little difference was expensive 
to locate, exasperating to the man who waited for the figures, 
drudgery to those who hunted at the end of the month for the 
“needle in the haystack” errors made on the 6th and 1gth. 

Thousand dollar lawsuits over thirty cent hens have been few, 
but there have been thousands of expensive delays hunting for 
little differences in the monthly trial balance—there are thousands 
of them every month and when it has been proved over and over 
again in thousands of the best business offices in the country and 
in all lines of business that 


ELLIOTT-FISHER 


The Standard Writing-Adding Machine 


will do all the posting and prove its own work as it goes along— 
shows up the errors, if any, on the 6th, 19th or any other day in 
the month at the very time the error is made, so that they can be 
corrected then and so that when the last item is posted for the 
month there is no need of a trial balance; when the ELLIOTT- 
FISHER does all this, saves its cost in less than a year, doesn’t it 
seem foolish that thousands of individuals and concerns will go on 
month after month spending hundreds of dollars and waste valu- 
able time locating little errors made last week or the week before ? 


“Make Toil Easy” particulars free for the asking. 
Suppose You Ask To-day ? 


ELLIOTT-FISHER COMPANY 


75 Cannon St., London, E.C. 14 Cedar St., Harrisburg, Pa., U. S.A. 


Always mention TOPICS when you write to ADVERTISERS 


TYPEWRITER TOPICS D 


It’s the Personal Letter 
that Brings the Business 


ee 
a 


The typewritten letter or a perfect copy is the only kind that 
gains a reading nowadays—to say nothing of getting orders. 
With work done on the 


UNDERWOOD 
REVOLVING DUPLICATOR 


The first letter and the thousandth are so exact a reproduction of the typewritten original thatthe 
reader is not conscious of the difference. [he impression made is that of a personal appeal, and he 
dictates a personal reply. ‘‘ Near-typewriting’’—palpable but imperfect imitations—would be thrown 
into the waste basket. 

The Underwood Revolving Duplicator does finer work than any $150.00 machine, 
yet costs less than one-fourth. 

The Underwood Revolving Duplicator is SOLD WITHOUT RESTRICTION 
OF ANY SORT, allowing the purchaser to buy supplies to his best advantage. A $3-a-week 
office boy can run it and will turn out hundreds of perfect copies an hour, in spite of himself. 

For simplicity, eficiency and economy this is the finest duplicator ever put on the market. If 
you send out many business letters you cannot afford to be without it. Let us show you how the 
Underwood Duplicator will give you better, cleaner work for less money. Write us to-day. 

The machine that gives best satisfaction to users will give the best satisfaction and greatest profit 
to the dealer. Write for our interesting dealers’ proposition. 


UNDERWOOD TYPEWRITER CO. 


AKERS OF THE UNDERWOOD : 
STANDARD VISIBLE TYPEWRITER Duplicator Dept., New York, U.S. A. 


Always mention TOPICS when you write to ADVERTISERS 
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The Busy Man’s Typewriter 


Some typewriters may have some of the Bar-Lock 
advantages, but not one typewriter has them all. 
The Bar-Lock is the machine with all the virtues. 


For Eastern Hemisphere, apply For North and South America, apply 
The Bar-Lock Typewriter Co., Ltd. The Columbia Typewriter Mfg. Co, 
12 and 14 Queen Victoria Street West 116th Street 
LONDON, E. C. NEW YORK CITY, U. S.A. 


ADAM 1010101101011 101 1s ree MY YJ] XM] MY MJ II(J“JYYYUIWYIPYr__~~ vw” ?°~ASAS PIII YI 
ONS SA AI SI NI SI SI NI SNS I SI SN SI SS SS SS SS Sd SS SSN SS SS SSI SS SS SSS SS SS SSS SS SS SA SI SS SAS SS SS SA SS SI SS SS Sd SS SSS 


Always mention TOPICS when you write to ADVERTISERS 
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| Lhe Silent ‘Typewriter 
in the Business World To-day 


In SALESMAKING and 
In PROFIT-TAKING 


is the REBUILT TYPEWRITER 
which enables you to sell any quantity 
without the fuss, expense, noise, pub- 
licity and display of a large corps of 
men; placing your entire business 
under your own control. Your neigh- 
bors don’t know and your friends can’t 
even guess the profits you are making. 


Satisfactory Service Assured 


General Rebuilts 


BEbpUILI AND SOLD Al WHOLESALE: BY 


General Typewriter Exchange 


W.H. Bearps_ey, Mer. 21 MURRAY of ee NEW YORK, UTS. A. 
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Here is the Machine 


which writes, 
which adds, 
which subtracts, 
and — 

which covers the 
whole field of 
writing, adding 
and combined 


writing and adding 


fe ‘r 
— 


ine ston 


The Ba, 
r 


Remin i 
(New Model 11) Typewriter 


With WAHL ADDING AND SUBTRACTING ATTACHMENT 


Remington Typewriter Company 


(Incorporated) 


New York and Everywhere 


Always mention TOPICS when you write to ADVERTISERS 
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THE NEW MODEL No. 2 


sesinspmenmanennnntt | 
Pe anasessteinae 


VICTOR 


fairly bristles with new practical features which help to make the 
work turned out each day of the greatest possible proportions and 
yet produced with the greatest possible ease. 


Two of the most important elements 
in the business world to-day are 
TIME and LABOR 
No. 2 VICTOR Saves Both 


Some of the new features 


New Key Lever System New Paper Fingers 

Back Spacer Variable Line Spacer 
Two Color Ribbon Index New Carriage Bearings 
New Escapement Individual Key Adjustment 


Ask for our descriptive booklet 
Some good territory open 


VIGTOR: -PYPEWRITER .-GCOMPANY 
812 GREENWICH ST. NEW YORK, U.S. A. 
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Little’s Typewriter 


Standard “a \\saae > Supplies 


NE. of the oldest Typewriter Ribbon and Carbon lines 
upon the market. Nearly twenty-five years’ experience 
Complete in every respect. The most extensive variety of grades 
offered. Specialties in both Ribbons and Carbon Papers. 


“Cobweb” Carbon Paper has never been equaled in dur- ——— 


| 


ability or duplicating strength. “Satin Finish” Ribbons and — 
“Satin Finish” Carbon Paper have stood the test for years. 


SPECIAL RIBBONS AND CARBON 
PAPERS FOR ALL REQUIREMENTS 


These goods are sold all over the world where typewriters are used. 


A. P. LITTLE, Manufacturer, ROCHESTER, N. Y., U.S. A. 


BRANCH OFFICES: 
New York City Philadelphia Pittsburg Washington Cleveland | 


DISTRIBUTING OFFICES: 
For Chicago and the West: ROCK WELL-BARNES CO., Chicago 


For London and the Continent: WM. HOARE & CO., 28 Basinghall St., London, E. C. 
For Australia : STOTT & HOARE, 426 Collins St., Melbourne 
telili, MANUFACTURING CO 


TRADE MARK 
NEW PROCESSES, NEW MACHINERY, PLACE THIS 
COMPANY AT THE TOP AS 


Manufacturers of Typewriter Supplies 


Their hard finish Carbon Papers are not excelled 
Their Typewriter Ribbons are first-class 


MODERATE PRICES TO DEALERS SPECIAL PRICES TO LARGE CONSUMERS 
WRITE FOR PARTICULARS 


INDELIBA MANUFACTURING CO. 


Rochester, N. Y., U.S. A. : 


Always mention TOPICS when you write to ADVERTISERS 
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ing ®ut the Old 
ing Jn the New 


(PEN 


S. T. (simply twist) Self-Filling, Self-Cleans- 
ing Fountain Pen. The only pen without 
a single defect. A simple twist to the left 
empties—to the right fills. Guaranteed in full 
against everything except loss and _ breakage. 
Pens are 14 kt. gold, unaffected by the acid 
in any ink. Points are tipped with iridium. 


Special dealers’ proposition. Write for par- 


ticulars. 


MEAD FOUNTAIN 
PEN COMPANY ni 
107 John St. Sa At Ra 


NEW YORK CITY 
U.S.A. 


Always mention TOPICS when yo write to ADVERTISERS 
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Best on the Face of 
the Earth 


deal 


TYPEWRITER 


Th 


with its full visible writing creates well merited attention 


DECIMAL TABULATOR 
WRITING IN VARIOUS COLORS 
EASY TO OPERATE 
HIGHEST MANIFOLDING POWER 
DURABLE CONSTRUCTION 
AUTOMATIC CARRIAGE RETURN 
CORRECT, EASY SPACING 
ATTACHMENT FOR BILLING WORK 


The SJdealTotygloltNs® Possessing 2 double shit. 
126 CHARACTERS 


and on the 
DUPLEX MODEL 


fitted with a carriage running both ways, several combinations are obtained 
without changing the type bar or type wheel; among others are 


GERMAN - RUSSIAN GERMAN - GREEK GERMAN - HEBREW 


small and capital characters complete 


SEIDEL 8 NAUMANN 


DRESDEN, GERMANY 


Head Office for the United Kingdom, THE ‘IDEAL’? TYPEWRITER CO.,LTD. 
115a QUEEN VICTORIA ST., LONDON, E. C. 


} 
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Every Revol Duplicator 
on the Stand was sold 


Every machine on our Stand at the London Business Exhibition 


was sold, and orders were taken for a number of others. Business 
men realized, when they saw the Revo, at work, what a money 
earner it would be for them. 


The Revon is the personal letter maker. It makes letters that 
make business—produces 150 copies per minute. 


Speed—cleanliness—ease of running—absence of 
noise—beauty of reproduction—economy of paper 
and ink—these are some of the points on which the 
REVOL has out-distanced every other Duplicator. 


- We will send a copy of the Revort Booklet and full particulars 


immediately upon request. Write us to-day. - 


James D. Carter, Ltd. 


(Dept. A4) 


46 Cannon Street 
London, Eng. 
Pee ae Sa OE a ee 
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The Only $50 (Retail) Stand- 
ard Visible Typewriter 


that compares in every particu- 
lar, with all the ‘“‘so-called” 
$100-machines: 


Wonderful strength and sim- 
plicity in construction 


‘Two-color ribbon movement 
Tabulator 
Back-spacer 


Universal Key-board 


Perfect-alignment device an 
exclusive feature 


A typewriter revolution 


of good standing can 


DEALERS secure exceptionally 


profitable contracts while territory lasts 


The Emerson Typewriter Co. 
General Offices: Marquette Building, Chicago, IIl., ‘U. S. A. 


Always mention TOPICS when you write to ADVERTISERS 
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TRIUMPHATOR “= 


The 


“TRIUMPHATOR’ 


Calculating Machine 


is the 


DREADNOUGHT 


of all 
Calculating Machines 


H. Leipzig-Li. 


Every figure in one 
straight and compact line 


All ciphers in one 
uniform size and color 


We challenge competition in 

First class workmanship and material 
Simplicity of Construction f 

Unparalleled ease of handling’ 
Adaptability to every description of work 
Perfect control and absolute reliability 


Address all inquiries to the 
sole manufacturers 


Triumphatorwerk m. b.H. 


Leipzig-Li. 20 (Saxony) 


Selling agents for Great Britain & Ireland : 


The Triumphator Calculating Machine Co. o 
(of Great Britain) Ltd. 2 
2 Bixteth St. i Liverpool TRIUMPHATORWERK m.b.H. 


LEIPZIG-LI. 


Always mention TOPICS when you write to ADVERTISERS 
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The largest and best equipped factory in all Europe. devoted entirely to making... Y 
Carbon Paper and Typewriter Ribbons. Contains over 40,000 feet floor space, — 


The book that helps 


yo can get a fair idea of the New Carisonum Catalogue by some by 
of its chapter headings. Read this list. a 


The origin and Development of Carbon Paper and Typewriter Ribbons—The Carizonum Policy—What a Dealer 
should know about Carbon Paper—Points that help the Dealer to sell Carizonum Carbon Paper—How Carisonum 
Carbon Paper is packed—Distinction between three grades—Distinction between three thicknesses—Hard-coated 
Carbon Paper, what it is—What a Dealer should know about Typewriter Ribbons—Points that help the Dealer 
to sell Carisonum Ribbons—Special Orders, etc., etc. 


This valuable book is free to all dealers. If you have not yet had‘a copy, 
write to-day. It’s free. 


Caribonum Carbon Paper 
and Typewriter Ribbons 


CarrBonum Carbon Paper is made in the factory where quality is always the first 
consideration. CariBonum is the highest quality of Carbon paper it is possible to 
make. It is a brand you can take pride in selling. You can feel you are selling 
reliable goods. You know that your customers will come back for more. May we 
send you free samples with the catalogue? Send your name and address to-day. 


, ee Keates 
(Dept. R 15) 
Actual makers of every kind of Carbon Paper 


for typewriter, pen and pencil; and Ribbons for 
all kinds of typewriters, adding machines, etc. 


Head Office and Factory: Leyton, London, N.E. 
City Office: 96 Queen Street, Cheapside, E.C. 


Always mention TOPICS when you write to ADVERTISERS 
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ROTEX_ COPIERS 
CARBON PAPER 


WENTY-FIVE years ago the commercial world was sorely troubled ; the advent of the typewriter had 
made the old-fashioned screw copying press more obsolete than ever. A new method of obtaining 
copies of documents was sorely wanted. 

Two new methods were provided—the dirty, smudgy carbon, and the rotary copying press, Neither 


was satisfactory. 
Following the line of least resistance manufacturers started in to improve carbon paper, until really decent 


carbon paper was produced at a price which would give fair copies. 
The Rotary Copier was left entirely undeveloped, 


The carbon process has been. sore Been ed beyond itself and is still found wanting. 
The ‘*Rotex’’ Copier has olds Sal een produced, and we claim for it that it is the only perfect copying 


agent known, Me 


THE ROTEX PRODUCES PERFECT COPIES FROM ORDINARY RIBBONS. 
THE ROTEX PRODUCES PERFECT COPIES FROM ‘ORDINARY INK. 

THE ROTEX PRODUCES PERFECT COPIES ON ANY COPYING PAPER, 
THE ROTEX USES ONLY ORDINARY PURE PLAIN WATER. 

THE ROTEX PRODUCES PERFECT RESULTS IN ANY CLIMATE. 

THE ROTEX COPIES ARE ABSOLUTELY INDELIBLE, 


THE ROTEX IS FOOL-PROOF. 
THE ROTEX WILL PRODUCE TWELVE COPIES FROM ORDINARY RIBBONS 


ON ANY PAPER, AT ANY TIME, IN ANY PLACE. 
THE ROTEX PAPER CAN BE STORED FOREVER AND STILL BE GOOD. 


Using the Rotex with Rapid Roller Ribbons is a tiresome process, You get so many copies that repetition 


becomes monotonous, 
Everyone needs a Rotex. We want dealers to help us handle our trade, Territories are now being allotted. 


Art Catalogue and full particulars post free on application to 


THE ROTEX MANUFACTURING COMPANY, 309 Broadway, New York 
or THE ROTEX MANUFACTURING COMPANY, Ltd., Albert Works, Stratford, London, E. 


NEW YORK TELEPHONE: WORTH 2670 LONDON TELEPHONE: STRATFORD 28 
R. HUPPERTSBERG, 46 Klaustrasse, Zurich, European Continental Agent. 


( Austria Hungary; The Rex Company, Vienna. 
Agent for ~ Finland: Mannerheims Kontor, Helsingfors. 
Holland; W. S. Benedictus, Rotterdam. 
Washington, D. C.; National Supplies Company, Evans Buildings, Washington, D. C. 
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Standard Folding Typewriter 


“IN A CLASS BY ITSELF” 


All Essential Features of High- 


Weight : : ‘ 
Sis priced Typewriters 


534 


Pounds 


Front-Stroke Type-bar 
Bi-chrome Ribbon 
Simple, Durable and Portable 


Price: $ 50 .00 


including case 


The SPEED is equal to the requirements of the 
most rapid operator. 


As a MANIFOLDER dnd STENCIL-CUTTER it 
is unsurpassed. 


The writing is VISIBLE from start to : 
finish. - 


While it is an all-round Commercial 
machine, The STANDARD FOLDING 
TYPEWRITER appeals, through its 
COMPACTNESS and PORTABI LITY, 
to all TRAVELERS. 


All communications respecting agen- 
cies in the United States should be 
addressed to the Company. 


Manufactured by 


Statidard Typewriter Company 


GROTON, N. Y., U. S. A. 


GENERAL AGENTS FOR EUROPE: 
A. MULLER @ CO. 8 ea Ae Se - ZURICH, SWITZERLAND 
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The “SWIFT RECORD” 


Has Been Chosen by Experts as the Typewriting Machine PAR EXCELLENCE 


SWIFT RECORD 


Means to the Dealer 


‘‘Perfection in Typewriter Construction” 


Means to the User . 


“Perfection in Typewriting Work’’ 


The Competition is amazed at the distinct 
advantages of the SWIFT RECORD 

The Consumer is surprised at the desirable 

work which it does 


2 Gold Medals 
3 Championships 


Ask for catalog telling of the 30 distinct features of our machine 


BERNH. STOEWER, Ltd., Stettin, Germany 


FOUNDED 1858 ~ 2000 WORKMEN 
General Agent for Great Britain, WILLIAM F. SPIESS, 57 Redcross St., London, E. C. 


Always mention TOPICS when you write to: ADVERTISERS 
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CARBONS 


WE ARE STILL HERE: 
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WE ARE SPECIALISTS. IN CARBON MANUFACTURE 
EVERY SHEET IS PERFECT AND MADE ON SCIENTIFIC PRINCIPLES 


CARBONS 


MADE IN FIVE COLORS 


Have you written? If not, why not? Look on Top 


Always mention TOPICS when you write to ADVERTISERS 


“TYPEWRITER TOPICS 


Unsurpassed Solidity 
Beautiful Finish 
Most Modern Features 


explain the astounding success all over 
the world of the 


CONTINENTAL 


Typewriter 


| Ali Seip ee me 
; se | 
AY hs Ce 
Wanderer Works 
Ltd. 
Chemnitz-Schoénau 
(Germany) 


Always mention ‘TOPICS when you write to ADVERTISERS 
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“PERFECT” 
Typewriter Ribbons and Carbons 


ae c i y CARBONS 
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i 1 use ARNOLD'S INKS oe 
| \weiter use ARNOLD'S HHii/A 
\ | perfect > 


\\\anD CARBONE 
Mate fT 


“PERFECT” TYPEWRITER CARBONS 
“PERFECT” ONE-COLOUR RIBBONS 
“PERFECT” BI-COLOUR RIBBONS 
“PERFECT” TRI-COLOUR RIBBONS 
“PERFECT” ONE-SIDED RIBBONS 


We are Headquarters in Europe for Quick Deliveries of Ribbons 
and Carbons. 


The above brands are manufactured in our Factory by the latest 
special machinery of the most modern description. 


You may think you are buying well already, but we are certain we 
can show you better value. 


Address all enquiries to. our Head Office: 
P. & J. ARNOLD = = Aldersgate Works, Holloway, London, N. 


Always mention TOPICS when you write to ADVERTISERS 
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Confidence is a Plant of Slow Growth 


but when it is once established it is as dificult to down a 
to tear the ancient pyramids from their base. 


It has taken years, but more and more have business men 
all over the world come to place their absolute confidence in 


Multi Kopy 
Carbon ge 


as the standard of all copying mediums. This 
supreme confidence in Multi Kopy is assurance and 
insurance for the dealer who places it in stock. 


It is the only Carbon. Paper that will make 20 distinct, clearly 
legible copies at one writing. It is the most durable and longest-lived 
of any made. 


Multi Kopy comes in ‘black, blue, purple, red and green, and 
meets every requirement. 


If you are ready to increase your present profits considerably write 
for our price list and prospectus. And don’t forget that 


“A Star Brand Typewriter Ribbons 


Been’ §~=have won the confidence that is placed in them only by their 

" extreme superiority. They are the Typewriter Ribbons that 
bake 75,000 impressions of the letters a and e without clogging the type 
so as to show on the paper; doubtless you've heard of them. Made for all 
machines; all colors. They’re a fit companion for your counters to Multi 
Kopy Carbon Paper. Drop a line to-day to our nearest office. 


F. S. WEBSTER @ COMPANY 
340 CONGRESS STREET, BOSTON, MASSACHUSETTS, U. S. A. 
NEW YORK, 396 Broadway CHICAGO, 211 Madison St. PHILADELPHIA, 408 Walnut St. 


PITTSBURG, 432 Diamond St. LONDON, 67 King William St. PARIS, Rue Saulnier, 10 
BERLIN, Friedrichstr. 60 


Always mention TOPICS when you write to ADVERTISERS 


TYPEWRITER TOPICS 


Over 14,000 _ Zire We carry 18 


in Use pay rrr ne pal Types and 
a eae Fala la bal ™ Sizes, including 
Recording 


Every descrip- Calculato 
ator: 


tion of 


Multiplication, ERARET “Arithmotype # 
Division, _ a = _ and a Miniature 
Addition and ho Ea _ Brunsviga of 
Subtraction : standard 

work - pattern 


Sole Makers: GRIMME, NATALIS & CO.. Ltd. 
BRUNSWICK, GERMANY 


AGENTS: CARL H. REUTER, 623 Land Title Building, Philadelphia, Pas W.H. COLT, 75b Queen Vic- 
toria St., London, E. C., and 4 Albert Square, Manchester. L. NEUMANN, 1 Boulevard Poissonniere, 
Paris, France. ACTIENGESELLSCHAFT, J. BLOCK, Moscow, Russia. E. LAGOMARSINO. Foro 
Bonaparte 45, Milano, Italy. Others everywhere. ‘ 


Always mention TOPICS when you write to ADVERTISERS 
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THERE IS A DEMAND FOR 


GRADY-REBUILT 
TYPEWRITERS 


IN EVERY CIVILIZED COUNTRY IN THE WORLD 


We Want the Local Dealers in Each Country to 
Supply That Demand at Big Profits to themselves 


GRADY-REBUILTS are unequalled in point of excellence. Every 
machine completely re-enameled and so thoroughly REBUILT as to be 
indistinguishable from brand new. 


Export Business Is Our Specialty 


Keyboards for any language correctly placed on any machine. 

Packing given particular care. Our machines will reach destination in 
perfect condition. 

Prompt shipment via the quickest route. No annoying delays. 

Correct preparation of consular advice, marine insurance and shipping 
documents. 

Quotations in currency of your own country. 

Correspondence carried on in your Own language. 

Immense stock of all makes insures our ability to supply the machines 
for which the demand exists in your territory. 


Exclusive Agency Arrangements Solicited 


Write for particulars 


FE BUOUILT “78 5000 As Ever” 
TYPEWRITER. 
COME 


J. E. GRADY, President 


312-328 North May Street, Chicago, IIl., U. S. A. 


Always mention TOPICS when you write to ADVERTISERS 
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Adding and Calculating Machines 

Grimme, Natalis & Co., Brunswick, Ger- 
many. 

Otto G6ricke, Pillnitzerstrasse 62, 
_ Dresden-A, Germany. 

Triumphator-Werk m.b.H., Aurelienstr. 

56-58 Leipzig-Lindenau, Germany. 


Advertising Agents 


Chappelow Advertising Co., 1216 Lig- 
gett Bldg., St. Louis, Mo., U. S. A. 


Composition Duplicators 
C. B. D. Specialties, 9-10 Cheapside, 
London, E. C. 
Copying Machines 


Koenings Bogenanleger, G.M.B.H., Gu- 
ben, any. 

Rotex Mfg. Co., Ltd., Albert Works, 
Stratford, London, E., and 309 Broad- 
way, New York. 


Duplicators and Supplies 


James D. Carter, 46 Cannon St., Lon- 
don, England. 

Crusader Manufacturing Co., Makers of 
the “‘Ceriograph” and other Duplica- 
tors, 36 Camomile St., London, E. C., 


Eng. 
Felix V. Daus Duplicator Co., Daus 
aa +» 211 John Bt New York, U. 


The Tym agraph Company, Ltd., St. 
John’s acces 124-127 Minories, Lon- 
don, E. C., England. 

Felt Pads 


Martin Hauer’s Ww., 
Nirnberg, Germany. 


Filing Cabinets and Supplies 


Yawman & Erbe uy Co., Executive 
Offices, Rochester, N. Y., U.S. A. 


Inks and Mucilage 
Thaddens Davids Company, New York, 


Zufuhrstr. 20, 


Lubricants for Office Machinery 


Three In One Oil Company, 59 New 
street. New York, U. S. A. 


Office Equipment Bourse 


H. S. McCormack, Mevaiag Dare 
261 Broadway, New York, U. S. A. 


Office Equipment Publications 
Business Equipment Pub. Co., 309 Broad- 
way New York, or 23 King St., Cheap- 
side, London, E. C. 


Office Printing Machines 

The Progress Typewriter Supplies Co., 
Ltd., 85 ny ppg a Cc. 
The Writerpress Company, 20 riter- 
press Bld., Buffalo, N. Y., U. S. A 


Paper and Envelopes 
Eaton, Crane & Pike Company, Type- 
writer Paper Department,‘ 28-40 Oak 
street, Pittsfield, Mass., U. S. A 


Retail Typewriter Exchanges 
Alexander, MacDonald & Greene, 296 
Broadway, New York. 
Hillard Manufacturing Co., 287 Broad- 
way, New York. 


*: Ribbons and Carbon 


P. & J. Arnold, Aldersgate Works, 
Benwell Road, London,.N., England. 
The Caribonum Co., Ltd., Caribonum 
Works, Leyton, London, E. 
Carpentier and Badel, 22 ‘ Boulevard 
é6nilmontant, Paris, France. 


Chemische Fabrik Dr. Adolf Heine- 
mann, Worms, Germany. 
T. H. Hindle, 253 Broadway, ,New 


York, U.S. A. ; 

Dr. Adolf Hélken, Charlottenburg, Ger- 
many. ty 

Indeliba ye ie sina Co., Rochester, 


The Crusader Mfg. Co., Manufacturers 
of Office songiee 36 Camomile street, 
London, E. C., England. 

The Kolok Manufacturing Co. Ltd., 
Rochester Works, Tottenham, Lon- 


don, N. 
A. P. Little, Rochester, N. Y., U. S. A. 
London Carbon Paper Works, 11 Rus- 
kin Road, Tottenham, London, N., 


England. 

Manifold Snepies Co., 188-190 Third 
Ave., Brooklyn, N. Y., U. S. A. 

Miller-Bryant-Pierce Co., Aurora, IIl., 


Mittag & ‘Volger, Inc., Principal Office 
and Factories, Park Ridge, N. J., U. 


° A. 
Neidich Process Co., Burlington, N. J., 


U. ° . 

Peerless Carbon and Ribbon ae: Co., 
176-178 Richmond street. ary BS 
ronto, Can., and Niagara Falls, N. Y., 


U.: SoA. 
Henri Plisson & Co., 32 Rue d’Haut- 
< poul, Fares chin sean Ke 

rogress pewriter i y oma: 


Ltd., 85 Golden Lane, London, 
England. 
Rice Carbon and Ribbon Mfg. Co., 


112 Reade street, New York. 

P. Ségard, 74-76 Rue Amelot, Paris, 
France. 

The S. T. Smith Company, . Diamond 
Brand Typewriter Supplies, 11 Bar- 
clay street, New York, U. S. A. 

H. M. Storms Co., 11-13 Vandewater 
street. New York, U. & A. 

S. Webster Co., 340 Congress St., 
Boston, Mass., U. S. A. 


Ribbon Spools and Boxes 
Decorated Metal Mfg. Co., 196-198 De- 
graw St., Brooklyn, N. Y., U. S. A. 
Rotary Duplicators 
James D. Carter, Ltd., 46 Canon St., 

London, E. C. 
Underwood hoa age Co., Park Place, 
New York, U. S. A. 
Sectional Cases 
Skandia Furniture Company, Rockford, 
il. WU. S.A. 
Sectional Typewriter Cases 


The Typewriter Sales Co., ‘Incorporated, 
171 Broadway, New York, U.S. A 


Towel Supply 


Crescent Towel Supply Co., 6: War- 
ren street, New York City. 


Type Cleaning Apparatus . > 
K. Schulte, Bischofsgartenstr. _ 5, 
Cologne, Germany. 


Steel Typewriter Type. 
for All Standard or Special Machines; 
also Typemaking Outfits. 
he J. D. Mallonee Company, Mt. 
Vernon, N. Yi; U. Ss. A. mm : 
New York Stencil Works, 100 Nassau 
street, New York, U. S.A. .. 
Alfred Ransmayer, Képenicker Str. 113, 
Berlin S. O. 16, Germany, 


Typewriter Cabinets 


H. Meyer, Delbruckstr. 28, Dresden, 
Germany. 


I. C. Smith & Bros. Type 


Typewriter Manufacturers 


American Writing Machine Company, 


345-347 Broadway, New York, U.S.A. 
he Bar-Lock Typewriter. Co., Ltd., 
198 Upper Thames St., London, E. 
C., England. 


Blickensderfer Manufacturing Company, 


Stamford, Conn., U. S. A. 


Columbia Typewriter Mfg. Co., 116th 


ae 5th and Lenox Aves., New York, 


Ss. A 


Elliatt-Fisher Company, Harrisburg, Pa., 


Emerson Typewriter Co.,. Marquette 
Bldg., Chicago, Ill., U. S. A. . 


Fox Typewriter Co., 6512-6522 Front 


St., Grand Rapids, Mich., U. S. A. 


Hammond Typewriter Com any, Sixty- 


ninth street and East 
York, U. S. A. 
Kanzler Schreibmaschinen-Aktiengesell- 
PP anni oe W. 8, a many. 
onar ypewriter m 
Broadway, New York, N. ¥., 7 


iver, New 


Oliver ewriter Company, Chicago, 
emington Typewriter mpany, 325- 
327-Broadway, New York, U.’ s> 16 

Seidel & Naumann, Dresden, Germany. 

writer Com- 
pany, Syracuse, N. Y., U. S. A. 

Smith Premier Typewriter Company, 
Syracuse, N. Y., G: S.A. 

Standard Typewriter Co., makers of the 
ar beta Folding, Groton, N. Y. 


’ 


Rernh. ‘Stoewer, Ltd., Stettin, Germany. 


Underwood Typewriter 


Co ny, 
Broadway, New ,S. Je pie 


York, U. 


Victor Typewriter company, 8ts Green- 


wich street, New York, 


Wanderer. Works, Ltd., Chemnitz-Schoe- 


nau, Germany. 

Weilwerke G. m. b. H., Rédelheim, 
Frankfort a M., Germany. 

The: Williams Mfg. Co., vt., Platts- 

burgh, N. Y., U. S. A. 

Yost Typewriter Company, Ltd. se 
Holborn Viaduct, London, England. 


‘ Typewriter Tables 


Gotthold Heinz, Johanngeorgenstadt, 
Saxony, Germany. 


Vertical Filing Cabinets 


Cosmos Company, 73a Queen Victoria 
streze, London, E. C., England. 


’ Wholesale.T ypewriter Dealers 


American Writing.“ Machine greapene: 
45:347 Broadway,-. New York, U. 


General Typewriter Exchange, 2: Mur- 
ray street, New York, U. S. A. 
Rebuilt Typewriter. Co., 80, 82, 84, 86 
N. May St., Chicago, Ill., U. S. A. 


‘Typewriter a ae 92-94 Lake St., 


Chicago, Ill., U. 
Wholesale Typewriter.; Company, 108- 
110 Duane street, New York, U. S. A. 


‘The Wright Rebuilt T'ypéwriter Co., 


Ltd., Albert Works, Chatsworth Rd., 
Stratford, London, E., England. 


There is a plan by which 
acceptable concerns can 
secure representation in this 


Official Guide. 


1 d. , 
Coie Ribbon and Carbon Mfg. Co., 
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i Chancellor Company, Ltd., 6 Bond The Quigley Furniture ‘ Company, . 
FR Court,“ walbrook, "London, &. C., | Whitesboro, New York. No producer or wholesaler 
a a Typewriter Covers can afford to be omitted if he 
4 B? West Broadway and Reade street, Gotthold Heinz, Johanngeorgenstadt, : 

i New York,-U. S.A. ca, Saxony, Germany. is to be classed among the 

Ey The Cosmos Co., 73a Queen. Victoria Typewriter Specialty Company, Inc.,.72 | d 

[ st. London, E. C., England. West Broadway, New York, U. S. A.’ | Leaders. 
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TYPEWRITER TOPICS 


J. E. NEAHR 
General Sales Manager, Underwood Typewriter Company 


TYPEWRITER TOPICS 


The International Business Equipment Magazine 
AND 


Official Organ of the Writing Machine Industry 


(copyRiGHT, 1910, BY ERNST M. BEST) 


Entered as Second Class Matter, December 20, 1905, at the Post Office at New York, N. Y., 
under the Act of Congress of March 3, 1879. 


Vol. XIV. No. 1. New York and London, January,: 1910 -. | Price, 25 Cents 
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COOMIOAAE 2 


As the respective heads of Tortcs’ New York and London Offices, we present our greetings 
at the opening of this New Year. Our sincere wish is that all our friends and supporters in every part 
of the world may enjoy a year full of prosperity and happiness. 

We are grateful to those who have stood with us during the year just closed, for it is through 
their assistance that we are able to record it as one of particularly fruitful results. Not only has Topics 
shown a decided increase in profits to us, but to greater extent than in any similar length of time we 
have succeeded in convincing the producers of our sincerity. It is unfortunate that conditions in the 
office equipment trade paper field should cause some to put all such periodicals in the same category 
when objectionable tactics come to light, yet we are glad to say that discrimination in favor of the more 
upright methods followed by Topics is becoming more apparent in every branch of the industry. 

Nothing is more appreciated by anybody than due recognition for honest and sincere service ren-. 
dered, and it is the loyal support that has been given to Topics by the powers in office equipment pro- 
duction which affords us the greatest reason for rejoicing as we start on another year.. We propose 
to make 1910 the greatest year in the history of the industry —and we can do it even if there is no 
further addition to our list of supporters. But to all, whether affiliated with us or not, we present our 
hearty greetings and pledge ourselves anew to another year of enthusiastic service to the office 
equipment industry. Ernst M. BEst, 

GUSTAVE HEMEs. 


A prominent feature prepared especially for this issue, but which, owing to lack 
of room, was crowded out, ‘‘The History of the Calculating Machine,” will positively 
appear in the February number of TOPICS as the initial article. It is the most 
interesting trade paper article ever presented to the office equipment industry. 
Arrange now for extra copies, for they will go fast. 


Ewuropeam rade Review 


COMPILED IN THREE SECTIONS BY GUSTAVE HEMES 


The introductory and other articles are fully copyrighted and privilege of reproduction can be granted only by the publishers 


q An insight into the development and factory capacities of the leading office equipment 


concerns of Europe is here given. 


Only the representation of reliable manufacturers 


with strong financial resources are included in these pages and we recommend them 


unreservedly to the favorable consideration of the trade and consumers the world over. 


A. Personal Message from Our European Director 


When we told you that Topics would cover the whole 
manufacturing field of office equipment, and that for a 
little money paid to us as a yearly subscription you 
could get the true news as to the latest developments, 
we meant all we said. 

Previous to 1909, a Topics man visited all the lead- 
ing dealers throughout Central Europe and it was our 
readers’ suggestions then gathered to which we at- 
tribute our steadily growing success.. Also, a most in- 
teresting tour through the typewriter works in America, 
to familiarize ourselves with manufacturing, has helped 
to complete our education as publishers. 

The contents of Topics are always interesting and 
true facts, and only products which are manufactured 
by companies that mean to stay in the business find 
their way into our advertising pages. Our rates are 
naturally high in comparison with local papers on ac- 
count of our international circulation; manufacturers 
who are not able to appreciate the more up-to-date 
principles upon which Topics is operated will not be 
found in our columns, The leading producers are 
represented with us, however, and they can all be re- 
lied upon as such. 

The experience of the publishers both in New York 
and London, who have themselves been in the industry 
for several years, combined with their continuous and 
close acquaintance with dealers, and visits made to all 
the high class manufactories of our industry in Europe 
and America, forms the-safeguard in our assurance that 
Topics contains only true facts. Theoretical knowledge 
and practical experience are both used in trade journal- 
ism, but our connection with the industry as publishers 
for over four years has proven the latter to be nearer 
correct. 

During the last year, through much appreciated in- 
vitations, the writer visited the factories in the States, 
and came in touch with the men who are responsible 
for the creation of our industry. To endure the hard- 
ships of rapid traveling is not exactly pleasant, but it 
is that sort of work, cheerfully performed, which as- 
sists much in the progress of a trade paper. We were 
not able to do all we wanted to do, but we did a service 
to the trade generally, and greatly enjoyed meeting 
those who have stood by us in the publishing of this 
International Trade organ. The reception I received 
in America I think J may take as an indication of the 
manufacturers’ attitude towards our efforts; they have 
recognized the advantages which Topics offers as a far 
reaching influence in the industry throughout the world. 
The friendly reception accorded us and the great bene- 
fits derived from my visit on the other side of the 
water is still fresh in my mind. 

To-day we can boast of our unique position, having 


visited the leading factories in Europe and America, 
and the experience necessary to equip a publisher with 
real information is ours. Our intimate connection with 
the manufacturers and dealers throughout the world 
gives us the right to say Topics is the official voice of 
the manufacturers and dealers. We have not hesitated 
in laying out capital in advancement of the interests 
of manufacturers and dealers, and our confidence in you 
has been well repaid. A glance through the columns 
of this issue finds the leading and most reliable con- 
cerns of both Hemispheres represented; also, we feel 
happy to say that our readers’ list contains the names 
of the best firms throughout the world, and we are add- 
ing to it all the time. 

I must add a personal word here. When visiting 
America, | had the immense pleasure of meeting Mr. 
Ernst M. Best, the head of our enterprise; my stay 
with him was the happiest time of my career, and my 
insight into his happy home life is an unforgetful event 
in my life. The general management of Topics could 
not be in better hands and it is an honor to be as- 
sociated with him. 

All news of interest about the American manufactur- 
ers and dealers is promised by our New York office 
and the London office will continue in 1910, as hereto- 
fore, to present everything from the Eastern Hemi- 
sphere. As a verification of my intent, the following 
articles are submitted for your respectful attention, By 
this means we start a New Year which will not only see 
more rapid development of Topics than during any 
previous year in its history, but one which we are con- 
fident will witness marvelous progress on the part of 
the wide-awake producers who support Topics in its 
campaigns of expansion, We are giving much time 
and thought to the most vital questions of the busi- 
ness, as such articles as the one introductory to the 
German Section in this issue will demonstrate, and we 
earnestly solicit the codperation during 1910 of all 
manufacturers who are in accord with our unselfish 
policy in service of the office equipment industry. 

With deepest thanks for your valued support and 
friendship towards Topics, I wish all a Happy New 
Year full of prosperity. 

Yours most cordially, 


European Director. 


23 King St., Cheapside, London, E. C., Jan. 1, 1910. 
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ENGLISH SECTION | 


Great Britain and Its Industry 
By Mr. Hemes 


Great Britain, the heart of the British Empire, is the 
most important business center in the world. The 
foundation of English history is upon commerce and 
business; in London, Glasgow, Manchester, Bristol, 
Newcastle-on-Tyne, and many other of the world-wide 
known English trade centers where such a vast amount 
of typewriters and general office equipment products 


are consumed that one might say “a home industry is. 


a necessity,’ everything indicates that if the manufac- 
turing is done along right lines, success is sure to fol- 
low. Englishmen are very conservative, and the reason 
is easily explained by the fact that from every part 
of the globe the eyes of buyers are upon English manu- 
factured goods. Shipping facilities and financial posi- 
tion, not forgetting natural resources, are the “veins” 
of British success. 

The commencement of the twentieth century has 
seen rivals coming into the commercial field, and this 
change has its influence upon the men who made vast 
sums of money and who directed their business from 
“high” stools (uncomfortable) facing high desks with 
sloping tops in the center of the room or along a wall, 
an ugly iron box called a “safe” in the corner, in an 
office with practically no daylight, no ventilation and 
looking out onto a dingy, monotonous, dark court. In 
fact, there are a few old bankers and legate houses still 
devoted to the wornout methods of the past, but they 
only retain their position on account of some distinct 
advantages which causes them to ignore the growing 
competition; as soon as a concern finds itself in that 
struggling atmosphere where commercial rivalry is the 
permanent spur to ambition, then the office relics “in- 
herited from dear old grandfather” have to be dis- 
carded and modern machinery is put in its place, or in 
other terms they realize the necessity of making their 
office organization more ‘a la mode.” 

We continually hear people say, “he has progressive 
ideas,” “he is up-to-date, wide awake,” and so on. Yet 


the conservative spirit of the buyer has not vanished - 


when you come to consider how carefully he examines 
every detail of new devices before giving his approba- 
tion or an order, but he has become the pupil of the 


“business experts,” and once convinced that the. new. 
methods of conducting business are good and almost » 


a necessity, Englishmen become easy and enthusiastic 
buyers. Large concerns appoint men who specialize 
as buyers of typewriters and other office equipment, and 


to-day you will find few big concerns which have made. 


any mistakes in their selection of office equipment. 
Products for the office have made such rapid strides 
everywhere in this country that one finds in London 
and other cities most elegant shops for the sale of 
office specialties. Probably if free trade did not exist 
here a home industry might have been developed to a 
higher degree. In the making of typewriters, England 
takes third position, but is first in the duplicator line 
and its accessories. Office furniture manufacturing 1s 
another important section of the English office equip- 
ment industry which is growing rapidly, and ribbons 
and carbon papers are now being marketed by strong 
financial concerns. Probably the best proof of the 
rapid advance of the industry here 1s the list of new 
lines introduced during 1909, namely: “Roneotype,” 
“Imperial” typewriter, “Envelograph,’ “Rotex” copy- 
ing machine, “Arbrader” letter opener, all described in 
late issues of this magazine. There are other products 
we happen to know of which are coming. Among them 
are an adding machine, calculating machine, rotary 
duplicator, and various specialties, Watch Tortcs for the 
announcements, We are especially proud to report on 
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the growing condition of* the English industry, for 
Topics is the English trade paper, the only medium for 
the home trade, and we are quite deservedly enthusiastic 
when we say that never has any journal contained so 
much about the English trade as does this issue of 
Topics, their home paper. Read carefully the stories 
which follow about our industry’s leaders in English 
production. 


First Announcement of the “Rotex” 
Calculator | 


We had the pleasure of making the first announce- 
ment when the “‘Rotex’’ Mfg. Co. placed the latest thing 
in rapid roller copiers on the market. Topics has again 
secured the first announcement of a calculating and 
adding machine which this progressive company is 
introducing. The Rotex calculating machine is one 
which will fill a very long felt want in all the markets 
of the world, for it carries the points for which this 
company is becoming renowned; simplicity, utility and 
the highest class finish and workmanship that can be 
obtained. 

The Rotex calculator is absolutely fool proof, for the 
very reason that there are absolutely no mental calcula- 


THE ROTEX CALCULATOR FOR ENGLISH COINAGE 


tions or set forms for working. The faces or dials of 
the machines carry their own instructions clearly writ- 
ten in the language of the market, for which it is in- 
tended. The machines can be had in English, Ameri- 
can, French, German, Russian, Greek and Arabic. 

The following examples can be very clearly followed 
by reference to the photographs herewith of the Eng- 
lish and American machines. Taking the English ma- 
chine: to add £384.10.5, insert the stylus in the hole 
marked 3 in the hundred dial, moving to the right until 
it catches the stop gate; insert the stylus in the hole 
marked 8, turn to the right until stopped by the gate; 
insert the stylus in hole marked 4 in the unit dial, turn 
to the right until stopped by the gate; insert stylus in 
hole marked to in the shilling dial, turn to the right 
till stopped by the gate; insert stylus in the hole marked 
5 on the pence dial, turn till stopped by the gate. Fol- 
lowing the same method, to this sum add 25.5.8, £7.15.4, 
and the figures will then read 4 in the hundreds, 1 in 
the tens and 6 in the units of pounds, 1 in the compound 
dial and 11 shillings and 5 pence in the shilling and 
pence dials. Adding the 1, which is the sum of the 
shillings and pence dials, to the units would give you 
your required total of £417.11.5. Exactly the same 
method would be followed in operating the dollar ma- 
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chine. This smali example will clearly demonstrate the 
simplicity of the “Rotex” machine for adding. 

The special features which will appeal to dealers are 
that this machine does not require a star salesman to 
sell it, a demonstrator who has matriculated or a trolley 
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with four wheels to take it about; so long as the office 
boy’s eyesight is good he can work this machine. The 
machine will total up any amount of millions without 
wearing out the capital cost. To avoid having to send 
corrected invoices, erasures in your ledgers and invoice 
books, and your staff working overtime finding errors 
in balances, send to The Rotex Manufacturing Co., 309 
Broadway, New York, or Albert Works, Chatsworth 
Road, Stratford, London, E. C., England. This is a live 
proposition for dealers. . 


The Home of Arnold’s “Perfect” Type- 
writer Ribbons and Carbons, 
London, England 


This great city of London harbors an enterprise of 
world-wide renown, Messrs. P. & J. Arnold, a reputation 
gained through their well-known inks. So important 
an enterprise naturally would not remain in the back- 
ground so far as ribbons and carbon papers are con- 
cerned, articles which go hand in hand with their other 
products, and their past experience, present high posi- 
tion and appreciation of the wants of the future, entitle 
them to the esteem and support of the trade. 

In a recent issue we gave an illustration of the Lon- 
don depot (98 Fore street, E. C.) of this celebrated and 
world-wide known firm, and it now affords us much 
pleasure to show the manufacturing home, Aldersgate 
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Works, Holloway, London, N. At this magnificent fac- 
tory, replete with every modern scientific improvement, 
the Arnold’s “Perfect” typewriter ribbons and carbon 
series are produced, and these absolutely up-to-date 
goods have met with such signal success that they are 
justly entitled to be placed in the very first rank, which 
position is now firmly secured for them. No longer is 
it necessary for British and European dealers to depend 
solely upon American brands, as Arnold’s factory, being 
situated in the heart of the commercial world, can sup- 
ply promptly and completely all the varied require- 
ments in connection with typewriting, manifolding, du- 
plicating and type-printing, all now so universally in 
vogue. 

As an instance of foresight, we may here remark that 
this enterprise has added to their range of goods a so- 
called “One-sided ribbon,” which they say will revolu- 
tionize typewriter ribbon manufacture; their advantages 
are so manifest that they should soon become the rage 
with all careful and discriminating typists. These are, 
of course, non-filling, cleaner to handle, and possess 
the same long “life’ and general excellence hitherto 
associated with Arnold’s regular “Perfect” brand, and 
in addition have far greater copying power. 

By the use of this new ribbon, it is only necessary to 
clean the type when putting on a new ribbon, and no 
further attention to the type is required. This will be 
a boon to all typists, as, apart from the time wasted in 
cleaning, there is the avoidance of soiling the hands, a 
point which will be greatly appreciated. Dealers should 
carefully note this and write Messrs. Arnold at once 
for full particulars, and thereby be in full possession of 
information concerning a most interesting and impor- 
tant development. 

A great difficulty with many makers is a very promi- 
nent and successful feature with Messrs. Arnold, who 
have introduced special machinery which enables them 
to-make bi-chrome ribbons on entirely new lines and 
supply the best results at a far quicker rate than has 
hitherto been possible. The carbon paper department 
of this manufacturer has recently been largely ex- 
tended; their well-known brands are “Perfect,” “Silver 
Leaf” and “Gold Leaf.” When it is taken into con- 
sideration that the basis of all good typewriter ribbons 
and carbons (1. e., fabric, paper, etc.) is produced in 
England, and that this country is so favorably situated 
geographically for distributing their products through- 
out Europe, Messrs. P. & J. Arnold are in a position to 
supply their customers promptly and open new connec- 
tions to mutual advantage. “With age comes wisdom,” 
and this is particularly the case with Messrs. Arnold, 
whose claim that their inks “have stood the test of a 
century,‘ should add to the confidence of all dealers and 
users who adopt their brands. 


An ‘Important Factor in Your Business 


We will not presume to try and teach you what you 
already know about the effect of good representation 
when you go into print. It is a sore point with you 
very often, that such weak and lifeless effects, not 
worthy the name of half-tone process, are thrust upon 
you under some pretense or other by firms that are not 
capable of giving the effect you really require, for the 
simple reason that they are not specialists in your par- 
ticular class of goods. It is not to be expected that you 
can put this sort of work in order, but you know when 
it is wrong. You know what you want, but you can’t 
get it, and it is doing your sales department harm to 
have to rely upon reproductions that are only mediocre. 
The general tone of your business is greatly affected 
either for good or evil by the quality of the illustrations 
you send out. A thorough overhauling of this most 
important department in your business would pay you 
over and over again. Tackle this department person- 
ally, get down to it at once (time means money), cut 
out this cancer and make a clean start. Your clean 
start will mean a good reliable firm who can give real 
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HEAD OFFICE 
12 Wine Office Court, Fleet Street, E. C. 


help and are specialists in your particular class of 
business. 

The representative you interview must be a practical 
man who can put you up to.things and relieve you of 
any further anxiety as to the results of your illustra- 
tions, photographs, sketches, ‘blocks and printing. All 
this and even more can be obtained by getting in touch 
with the old established and reliable firm of process 
specialists, The Press Etching Co., Ltd., 12 Wine Office 
Court, Fleet street, London, E. C 


COLOR WORKS 
3 Johnsons Court, Fleet Street, E. C. 
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Exhibition Stands at the Third London Business Show 
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A Revelation to Dealers—Some Facts About Carbon Paper 
DR. WHATMOUGH INTERVIEWED 


Practically every dealer in typewriter supplies is 
conscious that of late something of a revolution has 
taken place in the manufacture of carbon paper. In- 
stead of the dirty, greasy product of a few years ago 
there is the beautifully clean, hard coated grade. In- 
stead of the quality varying with every delivery, and no 
guarantee that it would produce carbon~ copies that 
would last, the new carbon paper is uniform in quality, 
and its work can be trusted to last for all time. 

In order to give our readers an idea of how this has 
been brought about, it occurred to an editor of Topics 
to interview Dr. Whatmough, M. A.; M.Sc.; Ph.D.; 
Technical Expert of the Caribonum Company, Ltd. His 
well appointed laboratory is in the factory buildings 
at Leyton, London, Eng- | 
land. As most of our 
readers know, the Caribo- 
num factory is the largest 
Carbon Paper and Ribbon 
factory in Europe, and we 
interviewed Dr. What- 
mough in order to get 
trustworthy information 
at first hand. 

We found the Doctor in 
his laboratory with his 
shirt sleeves rolled up, dis- 
cussing a series of experi- 
ments with his assistants. 

“One would hardly 
think a laboratory of this 
magnitude necessary for 
making Carbon Paper and 
Ribbons,” we ventured. 

“Exactly,” said the Doc- 
tor, “it never was thought 
necessary before.” 


“Does every Carbon 
Paper factory have a lab- 
oratory of this magni- 
tude?” 


“Not every one, though 
there are other factories 
that have ordinary labora- 
tories. But I don’t know 
of another factory any- 
where with its works in 
charge of a staff of train- 
ed chemists.” 

“Where did you get 
your training in the manu- 
facture of Carbon Paper 
and Ribbons?” 

“You don’t quite under- 
stand what I mean by a 
trained chemist. A chem- 
ist may have had all the 
University training possible, and have obtained no end 
of degrees, but he can still only call himself a chemist. 
He is not what is understood as a trained chemist until 
he has had a variety of manufacturing experiences. 
Without that, he is not able to apply his knowledge 
with certainty.” 

“Then you have been in other businesses, Doctor?” 

“Yes. After seven years in English and German Uni- 
versities, I had to start at the bottom of the ladder to 
learn the practical work. First, I entered an Aniline 
Dye Works, and after that went to a works where all 
kinds of mineral colors, lake colors, acids, and salts 
were manufactured. Next I went as Works’ Chemist 
into a glass works; then into the University again, and 
engaged in research work on Radium. My assistants 
have graduated in a similar way.” 

“But surely all such training is not much use to you 
in manufacturing Carbon Paper?” 


‘DR, WHATMOUGH 


“On the contrary it is absolutely necessary. It trains 
one to apply knowledge to practical purposes. After- 
wards, I went over to America, and entered one of the 
largest Carbon Paper and Ribbon factories, and studied 
the entire process of manufacture that is in operation 
there.” 

“But why should this training be more necessary 
to the Caribonum Company than it is to other Carbon 
Paper and Ribbon factories?” 

“It isn’t. The fact is, this is only a natural develop- 
ment of the Carbon Paper and Ribbon business, and 
it is part of the general movement that has been taking 
place among English manufacturers in every line of 
business. Glass, cloth, steel—all such things are now 
made under the guidance 
of trained chemists. Take 
the case of printed cotton 
fabric, for instance. You 
know that fine looking de- 
signs and beautiful colors 
can be bought at very low 
prices—but in the wash- 
tub the colors change, or 
disappear altogether. But 
if you buy the higher 
grade goods, you can get 
absolutely fast colors that 
will not fade in either the 
wash-tub or the rays of 


the sun. The _ trained 
chemist has made the dif- 
ference.” 


“How does the chemist 
affect such ‘products as 
Carbon Paper and Rib- 
bons?” 

“In every stage of their 
manufacture. To put the 
matter in a nutshell, it 
results in more perfect 
carbon paper, more satis- 
factory ribbons and lower 
prices.” 

“How does it make the 
prices lower?” 

“In this way: The old 
method was to buy the 
materials, put them 
straight into the melting 
pot, and coat the paper 
with the mixture. With- 
out scientific tests of raw 
materials, the buyer is en- 
tirely in the hands of the 
dealers in these materials. 
In this factory, every raw 
material is kept in a wait- 
ing room,.and not passed through to the storeroom un- 
til tested and passed as being up to standard qual- 
ity. Unless this is done, it is impossible to know how 
the final product will come out, until the Carbon Paper 
or Ribbons are actually made. If this testing is not 
done, about 50% of the finished carbon paper comes 
out wrong in some respect or other, and has to be re- 
jected. In a Ribbon mixture, one faulty ingredient will 
render it useless for making good Ribbons.” 

“That surely is a very wasteful process.” 

“Very wasteful, indeed, and it makes the good Car- 
bon Paper and Ribbons very expensive.” 

“What becomes of these rejected goods?” 

“Well, after the trial run has shown that the mixture 
is so faulty as to be useless for the grade of carbon 
paper for which it was intended it is put aside, and final- 
ly mixed with other rejected mixtures. These are 
melted together and a cheap tissue coated with the 
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mixture. This cheap product together with all the re- 
jected carbon actually made, is sold off to jobbers at 
any price. The same process takes place with the re- 
jected ribbon mixtures. These are doctored up as well 
as possible, cheap tapes are coated, and cheap ribbons 
are the result. That is how it is you can buy Carbon 
Paper as low as Is. a box and Ribbons at 12s. per 
dozen. Of course, no manufacturer could ever make 
carbon paper and ribbons at such low prices, and no 
reputable manufacturer will sell them with his name on. 
They are really waste products. The Carbon Paper 
may fade in a few days, and the Ribbons may be in 
shreds after a week’s wear, or they may—well, they 
may do anything but the right thing.” 

“Does the Caribonum Company make any of these 
waste products?” 

“Practically none. Everything is tested by scientific 
tests. The result is known from the start. Therefore 
we have practically no waste.” 

“This must effect a great economy.” 

“Of course it does. That is why the Caribonum Com- 
pany has reduced by 25%, the selling price of the very 
best Carbon Paper it is possible to manufacture. Our 
highest grade retails at 12/6 per box of 108 sheets as 
against 16/6 per box of 100 sheets a few years back. 
And what is even more important, the goods are abso- 
lutely uniform, and incomparably better than those 
manufactured only a few years ago.” 

“What does your testing consist of, Doctor?” 

“That’s rather a long story. You see, in the coating 
mixture, there is the color itself and the wax which 
holds the color. Take the wax first. To get the best 
result, that wax must be absolutely pure wax. And, 
again, it must have a very high melting point. The 
finest wax is very expensive, and for anything we know, 
when it comes in, the wax may have been mixed with 
a cheaper wax, or even with an imitation wax that has 
a lower melting point. But we quickly find that out in 
our tests. Wax is often adulterated to the extent of 
50 per cent.” 

“What difference do adulterants make?” 

“The wax will take only a certain amount of color. 


Therefore, if you get 50 per cent. of adulterants in the 


wax you get 50 per cent. less color in your carbon pa- 
per. Scientific tests tell us whether any adulterants 
are present or not. We use only pure wax, and that of 
the finest quality. Cheaper waxes, or adulterated waxes, 
all make fairly good carbon paper, if the carbon paper 
is used very soon after it is manufactured. The trouble 
is that these adulterated waxes never remain the same. 
They are continually undergoing a certain internal 
chemical change, the result is that if a customer stocks 
carbon paper made from them and does not sell out 
quickly, his stock sooner or later becomes unsaleable.” 

“What about colors—are they adulterated?” 

“There are different kinds of colors, permanent and 
fugitive. In Caribonum Carbon Paper, only permanent 
colors are used. They will never fade. The fugitive 
colors are beautiful to look at—they give most lovely 
hues. But they fade quickly. They are used by many 
manufacturers because a little goes a long way, owing 
to their intense coloring powers.” 

“Then it must be risky to buy Carbon Paper made 
from fugitive colors.” 

“Ves—that is, if a certainty can be called a risk. It 
is certain that they will fade. Governments and large 
contractors now always stipulate for a guarantee that 
no fugitive colors have been used in the Carbon Paper 
supplied to them. You will remember how a big 
American Railroad Company lost an important law 
suit, because some of their carbon copies had faded, 
and were refused as evidence.” 

“Are you always able to give them this guarantee?” 

“Always; because this company never uses fugitive 
colors. It is a very simple process to make Carbon 
Paper from fugitive colors. All you have to do is to 


‘melt the wax, put in the color, coat the paper, and 


there you are! The reason why much of the lower 
priced carbon paper on the market looks better than 
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the best quality, is because it is made from fugitive 
color, which, I have already said gives beautiful hues, 
Very often it is mixed with cheap grease in order to 
give it a glossy appearance. This certainly gets up a 
fine appearance, but when it comes to actual use there 
is another story to tell. This carbon paper may be 
likened to silver plating, which often gives a more bril- 
liant effect than real silver; or paste diamonds, which 
often glitter more than real diamonds.” 

“Appearance seems to be somewhat misleading in 
Carbon Paper, then.” 

“Tt is. There is not a single feature in the appearance 
of best quality Carbon Paper that cannot be imitated in 
the cheap grades, But, of course, it is in the work 
that it does and in the economy of it, that the real dif- 
ference becomes apparent.” 

“Are colors made specially for Carbon Paper and 
Ribbons?” 

“No, they are made for a great many things; but 
chiefly for cloth dyes. They are also used for paint, 
printing ink, paper and so on. You have seen cheap 
ptinted matter with, say, red ink, and after it has been 
exposed to light a week or two the rich red has become 
a dull brick red and so on. That is because the ink is 
made from fugitive color. An experienced chemist is 
absolutely necessary for dealing with colors. Other- 
wise, there can be no certainty of the result. This is 
indicated by the fact that of all the trained chemists © 
of the present day, over ninety per cent. of them are 
engaged upon colors in one form or another.” : 

“And yet the Caribonum factory furnishes the only © 
instance of a trained chemist being employed upon color 
for Carbon Paper and Ribbons.” 

“Seems strange, but, so far as we know, that is so, 
And we get our reward in the fine reputation our goods 
are building up. Customers are finding that Caribonum 
Carbon Paper is reliable. Our first grade black and 
blue is the finest Carbon Paper it is possible to ae 
It will never fade. You may take a carbon copy, and 
eat away the paper with acids, but the writing will re- 
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“And you guarantee that in every batch you make?” — 

“Absolutely. The raw materials—the wax, the colors, 
the paper,—are always tested against certain standards, 
so that we know what we are dealing with. Then the 
scientific process insures uniform manufacture. By these 
means we always know the end from the beginning.” — 

“T suppose the paper itself is a comparatively unim- 
portant matter.” | 

“Not at all. The paper is tested in the same scienti- 
fic manner as all the other raw materials. Paper varies 
a great deal—so much so that you cay buy the same 
thickness of paper at 4d per pound and at 2/ per pound, 
It is easy now to understand the difference in the 
prices of Carbon Paper. The same remarks apply to 
tapes for ribbons. You can make a ribbon by using 
the best possible tape and you make a ribbon that to all 


outward appearance is exactly the same by using a 


very much cheaper tape. The difference is seen only 
when these ribbons are used. The cheap tape is worn 
through in a very short time.” % 
“Does it pay to use the best quality of carbon paper 
and ribbons?” 
“In an office that is badly managed, it may not pay. 
For instance, I know one man whose typists use each 
sheet of carbon paper once only, and then throw it 
away. If you want to wear your collars only once each, 
and then throw them away, you are not going to save 
much by paying the highest price. But if you want to 
get the longest service out of them, you will buy good 
ones. Same with Carbon Paper. If the office is badly 
managed, and waste is allowed, and any kind of dupli- 
cates are good enough, well, I suppose anything will 
do. But most offices are well managed, and there it 
pays to use the best quality. From each sheet of our 
best quality we take 70 copies in this office, and we 
could take even more. Our cheapest grades will not 
give more than about 20; but then, that is all they are 
intended to give. The dearest grade of paper works out 
\ 
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at 50 duplicate copies for 1d. The cheapest grade works 
out at 35 for 1d; so that it is true economy in Carbon 
Paper as well as many other commodities to buy the 
most expensive, and therefore the best. In addition to 
being the cheapest in the end, the best qualities give 
the additional satisfaction of cleaner and sharper copies, 
and the duplicates will last any length of time they 
can possibly be required.” 

“Do you consider that Carbon Paper and Ribbons 
have reached their limit of perfection now?” 

“There is no such thing as perfection. The standard 
we have attained here is, we claim, the highest that has 
ever been attained by any maker. The same standard 
cannot be reached by others without scientific tests and 
scientific processes. Many of our processes are our 
own inventions, and have replaced processes still com- 
monly in use elsewhere. But we are not resting on 
what we have accomplished. We have a tabulated list 
of all the properties and points that Carbon Paper and 
Ribbons should possess, if they were absolutely perfect. 
Each day sees us trying to make our products approach 
that ideal a little more closely than it did the day be- 
fore. What we are continually aiming at is to have 
every employee working strictly to the Caribonum mot- 
to, which you see framed on all the factory walls: 

‘You want to remember that everything not right 
is wrong. Be over zealous in seeing that every- 
thing is exactly right.’ ” : 

“That motto applies to Carbon Paper and Ribbons 
more than anything else I know of, because every grade 
of Carbon Paper and each of the hundreds of varieties 
of Ribbons, is such a combination of different qualities 
that a very little inattention to some small detail means 
the condemning of that batch. Each day sees us try- 
ing to do some one thing better than it was done the 
day before. Our staff is encouraged to work intelli- 
ey and there is an enthusiasm that you cannot mis- 
take,” 

“Judging from what I have seen, you seem to pay 
very great attention to detail.” 

“We make a point of doing so—from the moment the 
raw materials come in, to the moment the finished 
goods go out. Take, for instance, the packing of the 
Carbon Paper. This detail is often overlooked by 
manufacturers, but we consider that the packing often 
sells the goods to the user. Good Carbon Paper in 
a poor looking box will not sell nearly so readily as 
the same Carbon Paper in an attractive box. Before 


we adopted our present packages, we studied all the 
best features of other packages, and added many im- 
provements, There is not much wonder that customers 
often tell us that the Caribonum box is the finest look- . 
ing package in the trade.” . 

At the conclusion of this explanation, Dr. Whatmough 
courteously offered to show us over the factory, an in- 
vitation which we gladly accepted. From beginning 
to end of our tour of inspection a spirit of thorough- 
ness continually impressed itself upon us, and the Doc- 
tor explained at each stage how necessary it is to test. 
this and to test that. Nothing is taken for granted. 

Our tour of the factory was followed by a brief chat 
with the general manager of the company, Mr. J. 
Wunn, and we found that the spirit of thoroughness 
was applied to the selling end of the business equally 
as much as to the factory. Each of the Caribonum 
representatives, before he goes out to sell the goods, 
receives a good training in the factory, so that he has 
a proper working knowledge. He is also trained in the 
actual use of the goods, so that he can at all times put 
himself in the buyer’s position and supply the most 
suitable goods. 

Mr. Nunn explained that this is a great feature of the 
Caribonum service, namely, that they carefully study 
the purpose for which the goods are intended in each 
case. In a great measure, this accounts for the satis- 
factory reports that are continually being received from 
users. 

Another point that dealers appreciate is the speed 
with which orders are executed. Even a very large 
order can be executed within two days, and special 
orders generally by return mail. 

In addition to its business at home, the Caribonum 
Company is already doing a good business on the Con- 
tinent. Mr. Nunn informed us that in every country 
that has been approached, the company is getting sub- 
stantial repeat orders, and there is every indication that 
the name Caribonum is becoming a household word for 
value and consistency of quality. 

The Caribonum Catalogue is another characteristic 
feature. It is much more than a catalogue; it is a veri- 
table treatise on typewriter supplies. No dealer needs 
to remain in ignorance of the difference between the 
different grades of supplies with such a book available 
as this. Mr. Nunn told us that it has been distributed 
to dealers by thousands—even the distribution was done 
thoroughly. 
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English Rebuilt Typewriters 
First Announcement 


It will be of interest to typewriter dealers through- 
out the world to know that there has just opened up in 
London a factory complete in every detail of equip- 
ment necessary for the rebuilding of all makes of type- 
writing machines, Hitherto the rebuilding of machines 
has been done in the United States, where large fac- 
tories are in operation turning out enormous numbers 
of machines, which are sent the world over to fill an 
ever-increasing demand, For many years the trade in 
typewriters was with the manufacturers of new ma- 
chines only. At the same time, however, there was a 
demand for good low priced second-hand typewriters 
in which a large business has been done, But something 
better was wanted, as second-hand typewriters, while 
being good in many instances, fail to fill the bill owing 
to their being worn out in most cases. Some years ago, 
one or two far-seeing, shrewd business men in America 
saw great possibilities in taking old typewriters and 


entirely rebuilding them, making them to all intents 
and purposes new machines. Prior to 1906, except- 
ing the new machines, there was nothing offered 


to either the trade or the public but “thoroughly over- 
hauled,” “repaired” and “remodeled” typewriters. The 
output of some of the American rebuilt companies was 
large, but in many instances the machines were badly 


_ be filled from London. 


rebuilt, although to the eye they had the appearance of 
being new machines. 

Some dealers in this part of the world are dissatisfied 
with their present source of supply and the time has 
now arrived when the large European demand for 
thoroughly rebuilt typewriters will, in large measure, 
A factory has just been equip- 
ped for this purpose by the Wright Rebuilt Typewriter 
Company, Ltd., situated at Stratford, London, E., and it 
occupies two large floors filled with all the most modern 
and up-to-date machinery for rebuilding. A _ staff of 
highly trained typewriter mechanics have been engaged, 
under the direction of a Works Manager of great ex- 
perience in this class of work, and we feel confident 
that the origin of a new industry for this country will 
be well supported by British and Continental dealers. 

Commenting upon their new departure, the origina- 
tors say: “The Wright Rebuilt Typewriter is exactly 
what its name implies. It is (W)right in every sense of 
the word. 

“Every machine is stripped to the bare frame. Each 
part is thoroughly examined, types that are worn, type 
bars and bearings that are imperfect, and in fact all 
defective or worn parts are discarded—thrown on the 
scrap heap. They are not used again in rebuilding, but 
are thrown away. All worn parts are replaced by new 
ones, Every part is closely examined and tested, the 
frame is entirely re-enamelled, not varnished—and the 
parts re-nickeled. The parts are then re-assembled and 
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the machine is built up from the frame the same as a 
brand new machine at the home factory. The finished 
product is a Wright Rebuilt Typewriter. 

“The prices of the Wright Rebuilt will be found to 
be about the same as most other concerns in this line 
of business, but we are concentrating all our energies, 
experience, etc., on giving quality first and last.” 

Directing their statements to’ the dealers they fur- 
ther say: “If vou buy a rebuilt typewriter in England 
you have to pay in some instances middleman’s profits, 
also a certain amount for freight charges. Dealing di- 
rect with the Wright Company as manufacturers you 
save this extra cost, and enable us to give you better 
value for the money. We wish to get in touch with 
every dealer the world over, and are confident that the 
goods will in every case prove themselves to be with- 


out comparison, the very finest rebuilt typewriters in 


the world. Get in touch with us right now. Let us 
know your requirements; we are there to supply them. 
The factory is at your disposal, and the services of a 


trained staff of experts. We not only supply ‘rebuilt’ . 


machines but also ‘renovated’ machines. That is to 
say, machines found to be in such good condition that 
they need not be thoroughly rebuilt. These we call 
‘renovated’ machines, and they will certainly prove to 
be of good value.” 

“Any dealer who is not satisfied with the quality of 
the goods he has been getting should at once get into 
touch with the Wright people, as we will make it an 
object to give him the best rebuilt typewriter to be 
found in England to-day. If any machines sold by this 
company do not give satisfaction we will refund the 
purchase price.” 

“The Wright Rebuilt Typewriter Company, Ltd., Al- 
bert Works, Chatsworth Road, Stratford, London, E.” 

(See display advertisement in this issue.) 


First Announcement of the “Premier” 
Automatic Labeling Machine 


This machine is simple in construction, strong and 
durable, each part being produced by the most modern 
tools on the interchangeable system, There are few 


parts, it works smoothly and accurately and is not like- 
ly to get out of order. No skilled attendant is required, 
as the machine works automatically. 

It can be run at any desired speed, labeling easily up 
to 100 per minute. Bottles are placed by hand on a 


conveyor, automatically carried to a point where 4 
brush applies the necessary liquid adhesive, passing 
thence under rolls to the label-holder and neatly and 
accurately labelled in any position desired. Supply of 
the adhesive is controlled, so that sufficient for one 
bottle only at a time is applied to the brush; conse: 
quently there can be no dripping or waste of the ad: 
hesive material. 

The label-container has a capacity up to 2,000 or more, 
and by a special contrivance the labels are separated so 
that one label only is picked up by the bottle as it 
passes over the container. The label-container can be 
adjusted for different sizes of labels. The adjustment 
of the machine to various sized bottles is effected by a 
hand-wheel, which is almost instantaneous in its action, 

The price of the machine is £35, 0. o. The maker 
claims that it is the most simple and perfect labeling 
machine on the market; that it has a larger labeling 
capacity than any other machine; that it can be driven 
by treadle, hand, or by power; that it is compact, oc- 
cupies little room and is portable. 

No doubt, many manufacturers will be interested in 
this machine; for further particulars communicate with _ 
the makers, the Premier Automatic Labeling Machine 
Syndicate, Ltd., Imperial Chambers, 70 High -Street, 
Newport, Mon., England. An important agent is Mr. 
H. L. Goodman, 6 King Street, Bristol, England. 


The Solution of the Shift Key Problem 


At the inception of the writing machine no provision — 
was made for writing lower case or “small” letters, 
Primitive operators were obliged to rest content with 
writing in capitals only and the result was neither 
desirable in appearance nor easy to read. 

The introduction of the shift key into typewriter con- 
struction signalized an attempt to overcome this limi- 
tation, and this method of obtaining an extended variety 
of characters formed an important constructive feature — 
in subsequent examples of the mechanical writer. A 
few machines, such as the Yost and Caligraph, consti-_ 
tuted interesting exceptions, These were designed on 
the principle of one key to each character and after- 
wards became classed as double-keyboard typewriters. 

The respective promoters of the shift-key machines 
and double keyboard machines have always been in an- — 
tagonism. Each party has held distinct lines of argu- 
ment and presumptive points of superiority over the 
other. ; 

From a mechanical point of view the double keyboard 
possesses the advantage of greater simplicity in the © 
carriage and in the mechanism directly connected there- — 
with. From the operative standpoint, as a separate key 
is provided for each letter or sign the operator cannot 
easily perpetrate an error, and there is no hindrance to 
a regular and perfectly accurate system of fingering. 

On the other hand the general construction of a 
shift-key machine is rendered simpler by reason of a 
considerable reduction in the number of parts. The 
keyboard is smaller in area and therefore, perhaps, 
more readily mastered, especially with regard to such 
methods as touch-typewriting. Weighed against these — 
advantageous points is a certain complication in the 
carriage movement which the shift key involves, a com- 
plication which it is claimed is increased by the ribbon 
mechanism in the case of machines embracing this form 
of ink supply. There is also the liability to write out of 
alignment through an insufficient depression of the shift. 

The competition between the two styles has been so 
keen. that certain manufacturers have sought to 
strengthen their position by exploiting two models, an 
idea which was recently carried out with conspicuous 
success in the “Yost,” the original double-keyboard 
model being altered to a shift-key machine without 
sacrificing any of its distinctive features and at the same 
time made to meet the popular demand for visible writ- 
ing. This certainly left the onus of choice with the 
typewriter-using public, but did not solve the problem 
as to which was the best principle. 


TYPEWRITER 


The Yost Typewriter Co., Ltd., of Lon- 
don, who are getting a very large share 
of the business done in England, have al- 
ways displayed great activity and original- 
ity in their business. We illustrate here- 
with a very catchy advertisement which 
they have used recently; it can be seen all 
over the metropolis and throughout Eng- 
land. It is printed in black and white 
and is of an enormous size, so, that the 
passer-by can readily see it. We.are tofd 
that this was designed to suit the English 
business, another poster being prepared 
suitable for the Continental taste of quite 
a different style. We compliment ‘the 
Yost Typewriter Company upon their ef- 
fective poster and originality in advertis- 
ing, such an important factor in the suc- 
cess of any enterprise. 


In 1885, or thereabouts, an attempt was made to fit 
the typewriter with pedals and knee levers to enable the 
typist to operate the shift-key with legs and feet. The 
attempt, which was doomed a failure, proves that even 
in that early stage it was recognized that an increased 
facility in this direction was thought necessary. 

Why, however, should finality rest either in the shift- 
key or the double keyboard? The small keyboard is 
undoubtedly an advantage but the shift-key is claimed 
to be undesirable. If, therefore, the small keyboard 
could be retained, the function of the shift fulfilled in 
a manner which would not interfere with systematic 
fingering, and the alignment assured, a great advance 
would be effected. 

‘The solution has been founded upon the consideration 
that every capital letter when used as an-initial is pre- 
ceded by a blank space, such as is obtained by striking 
the space bar. once. Jf the space bar was connected 
with the lever of the shift key in a suitable manner, 
then the space-bar could be made to operate the shift 
also. 

In working out this simple yet brilliant idea several 
difficulties presented themselves. In the first place, the 
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space bar is operated with an ordinary light touch, 
whereas the shift-key must be depressed and held down 
while the capital letter is typed. .Again, a capital letter 
is not required after every space, and only on occasions 
is it necessary to produce a succession of capitals. 

The following is a brief and non-technical descrip- 
tion of how the principle has been carried into, effect 
and how the difficulties have been surmounted. 

The space-bar mechanism is so. constructed that when 
depressed it takes the shift-key mechanism along with 
it. The carriage shift is automatically locked, but the 
space-bar, when the pressure is removed, resumes its 
normal position. So far, the operation of the space-bar 
has given the required blank space and locked the 
catriage in the correct position for writing capitals. 
The capital letter can now be typed. As the next char- 
acter required is generally a lower-case, the action of 
typing the capital letter is made to depress a bridge or 
universal bar (capable of being actuated by any one of 
the key levers) which has the effect. of releasing the 
shift-lock, If the succession of capitals is required an 
independent and permanent shift lock is at the dis- 
posal of the operator. 
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It will be seen that both hands are left free to work 
with a correct, alternating method, no finger being oc- 
cupied with the shift-key. 

There remains one doubtful point. It would seem 
that after every blank space a capital letter is bound 
to succeed. This being a fatal objection, the space-bar 
has been arranged to respond to the ordinary touch 
as a space-bar and only when it is depressed to its full- 
est extent does it.do duty as a shift-key. If only a 
space is required the pressure on the space-bar is re- 
moved at the point where the resistance appreciably in- 
creases, whilst to produce a space and a succeeding 
capital letter the resistance must be overcome, and the 
space-bar pressed down as far as it will go. The dif- 
ference in the degree of pressure is an infallible guide 
to the operator, and, after a little practice, precludes all 
possibility of error. 

All the advantages of the shift key and double-key- 
board combined are embodied in the automatic shift, 
as it is called, and more than this, for both principles 
are improved in the process. It is better than the 
ordinary shift-key, because it does not necessitate the 
use of a separate finger and therefore does not inter- 


fere with the correct position of the hands on the. 


keyboard. There is no longer the necessity to keep the 
shift-key down or to think of releasing it at the right 
moment, this being automatically effected by the “shift- 
key space-har” and the release similarly accomplished. 
Irregularities in alignment are entirely obviated, 

This innovation is of the greatest importance, rend- 
ering superfluous forever the  shift-key and any at- 
tendant drawbacks and ensuring a degree of accuracy 
and speed never before achieved. It is destined to 
largely influence typewriter construction in the near 
future, 

The inventor is Mr. A. Beyerlen, the “Yost” agent 
in Germany, who has for many years taken an active 
part and occupied a prominent position in the type- 
writer world. 


A New Composition Duplicator 
Only One Made in England 


Last month, the 
first of a series of 
advertisements for 


a new Composition 
Duplicator began. 
Composition  du- 
plicators are not a 
new line, but are, as 
a matter of fact, 
quite a recognized 
article for the mass- 
es. This new dupli- 


cator, which was 
first announced to 
the trade through 


our last issue, pos- 
sesses all the advan- 
tages known on this 
device, and a par- 
ticularly unique fea- 
ture is that it does 
not sweat, and will 
not turn soft, From 
this composition, 
copies are obtained 
which look like originals, clean, simple and inexpensive, 
either by type or hand writing. 

Dealers throughout the world who desire to obtain 
the best of composition duplicators, should communi- 
cate for further particulars with the makers, Messrs. C. 
B. D. Specialties, 9 & 10 Cheapside, London, E. C. 


A Typographical Error 


“Excuse me,” said the business manager to the editor, 
“but you promised to print that puff of Smither’s adding 
machine just as I wrote it.” 
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“Well, didn’t I?” 

“No. It wasn’t published at all.” 

“Did you write on one side of the paper only?” 

“Certainly.” 

“Then I have published the wrong side of the manu- 
script.” 


The Year 1909 With the Chancellor 
Company, London, E. C. 


Founded only some 3% years ago by Messrs. A. 
Combe and E. Farnol, this company has continued to 
make rapid strides which soon placed its goods in the 
front rank of European manufacturers. 

In the early part of the vear 1909, in consequence of 
this continuous development, it was decided to convert 
it into a Limited Company, since when its progress has 
been more marked than ever. 

The next step was the necessity of obtaining larger 
premises to house the executive staff and a move was 
made to the present offices at 6 Bond Court, Walbrook, 


A CORNER IN THE MANAGERIAL OFFICE 
Chancellor Co., Ltd., London 


in the heart of London. Here the company 
handsome offices comprising convenient 

Managerial and Directors’ Offices, 

Counting House, 

Salesmen’s Room, 

General Correspondence Office, 

Filing Room and 

Delivery Department for City Business. 

Here a certain amount of stock is warehoused to 


occupy 


CHANCELLOR CO., Lid., LONDON 
Town Delivery Department 
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VIEW IN TOPICS’ NEW OFFICES IN LONDON AT 23 KING STREET, CHEAPSIDE, E. C. 


able prompt execution of urgent orders, a service great- 
ly appreciated by their clients. 

Near the fall of the year, it was found necessary to 
take additional factory premises to carry a large stock 
between works and city storerooms, and commodious 
premises were taken close to the city on the south side 
of the Thames in Southwark Street. Here a modern 
electrically driven plant is being erected, and more of 
their lines will be manufactured to avoid delays. 

We are assured that these additional works will do 
away with all delays which have naturally occurred to 
some extent in consequence of the development of 
home and export business. In consequence of the 
growth of the latter, their Mr. Farnol made further 
trips abroad where he found that their agents reported 
the growing popularity of the Chancellor Brand, Topics, 
as usual, playing an important part in their publicity 
campaign, 

The anniversary dinner of the company held in No- 
vember is now an annual event looked for by all those 
interested in this company’s success. 

All things indicate that this year will see even greater 
success for this enterprise. 


A Visit to the Works of the Rotex Manu- 
facturing Company, Stratford, London 


We informed our readers in the news column of last 
month’s issue of the invitation issued to us by the 
directors of the Rotex Manufacturing Co., Ltd., to visit 
the Albert Works, Stratford, and we take pleasure in 
presenting in this issue a few of the details of the manu- 


facture of the Rotex copier which will interest our readers. 
From time to time we have visited all the principal fac- 
tories in America and Europe, and, although we have 
been in many larger, we have seldom seen a more com- 
plete and up-to-date factory than the Albert Works. 
The Rotex machine is principally constructed with 
steel and gun metal, and to watch the various opera- 
tions of roughing, marking, slotting and gauging of the 
frames.in the machine shops gave a splendid insight 
into the amount of time and money that can be saved 
by good organization and the depleting of any unneces- 


CLEANING AND DRILLING DEPARTMENT 
Factory of Rotex Mfg. Co., Ltd., London 
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Views Im and About the Rotex Factory 


PART OF CORRESPONDENCE DEPARTMENT 
CORNER IN THE OFFICES OF DIRECTORS AND MANAGERS 


Pes 


MACHINE SHOP IN THE ROTEX FACTORY 
ENTRANCE TO WORKS _ 


ro 


INSPECTION AND TESTING DEPARTMENT ROTEX SHIPPING DEPARTMENT 
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sary transportation from one machine to another. A 
photograph herewith shows a part of the machine shop 
where the roughing, slotting, marking bench and drill- 
ing machine work is arranged in such order that one 
man after completing his part of the machine passes it 
direct to the next workman, so saving a considerable 
amount of time and labor. A similar arrangement is 
adapted in the turning shop, where the steel mandrils 
are prepared to take their coat of either ebonite or 
rubber, as the case may be. 

We are of the opinion that the great success which 
the Rotex copier is meeting with on the market is in 
many ways due to the fact that all parts are made on a 
system of jigs and gauges, which are most ingenious 
from a labor-saving point of view and enabling every 
part of the machine to be interchangeable. 

For our special benefit, all the parts of a Rotex copier, 
numbering some 250, were laid out for inspection, and it 
was not until then that we fully realized the immense 
amount of work which goes to make up what appears 
when in full working order quite a simple machine. 
The assembling room is one of the most interesting 
parts of the factory, as it is here that we see the effect 
of all the modern machinery which one can hear work- 
ing at full pressure beneath, and the rapidity with which 
these machines are assembled speaks will for the organ- 
ization and shows very clearly that none but experts 
and first-class workmen are employed in this model 
little factory. Passing through this shop you will see 
one man erecting and lining up frames, which are im- 
mediately passed to another to adjust the rollers, an- 
other man the automatic feed devices, another fixing 
and testing damping gears, another man timing the 
machine, another man fitting feed trays and letter 


trays, then to the testing room, where every machine 


is tested under the most adverse circumstances, and 
finally to the packing room for dispatch to many parts 
of the world. 

We hardly think it necessary for us to pass any re- 
marks on their office equipment, as a simple method of 
testing this is to forward to the Rotex Co. an inquiry 
in reference to their machine and notice the careful and 
prompt manner in which all inquiries are answered and 
instructions forwarded. For the special benefit of our 
American subscribers, we would say that they will re- 
ceive the same keen attention from the Rotex Mfg. Co., 
Inc., 309 Broadway, New York, who are always pleased 
to see any of our readers. 
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FRENCH SECTION 


The French Office Equipment Industry 


By Gustave Hemes 


“What is France?’ Many people who have never 
been to France think that Paris is France—not so. 
France is a stretch of rich country from the English 
Channel to the Mediterranean, and when I say “rich” 
I mean just that. Every square meter will produce. 
Agriculturists are well repaid for their efforts, and that 
part of the country devoted to vineyards is the French 
“Gold Mine.” 

This introduction will explain to you why the French- 
men are always behind other nations in adopting labor- 
saving devices. The sale of their products causes no 
worry: we go to them, and many vintages and harvests 
are sold in advance. French people are, as a rule, well- 
to-do, or, in other words, wealthy. He lives well, 
dresses well (especially the fair sex), buys diamonds, 
motor cars, and so on. Paris was made luxurious by 
the Frenchmen, but the name “Gay City’? was given to 
it by the visitors from abroad. 

Luxury is everywhere; in architecture, in furniture, 
in photographic and bronze arts, even in beautifying of 


nature. Luxury in the office is a French characteristic. 
The Frenchman buys office equipment products more as 
a luxury than a necessity. The introduction of type- 
writers and other time-saving devices was slow in 


‘France, as they were first bought principally to give a 


luxurious appearance to the office. Typewriters were 
not bought in France as in many other countries to re- 
place bad handwriting, for French people are especially 
noted for their fine handwriting, cultivated much like an 
art. However, to-day, partly that the French business 
man has recognized the usefulness of office devices and 
partly to gain more time to attend to his private and 
luxurious life, he buys office equipment products. 
That France has no inventors in our class of products 


is noteworthy, for she can boast and be proud of her 


intellectuals and inventors, and many an industry origi- 
nated in France. The motor car line is one for which 
France is. noted. Aeroplanes and dirigible airships have 
scen great progress there. “Articles de luxe’ have 
taken the lead, but in our line it is interesting to note 
that. as soon as the consuming of ribbons and carbon 
papers arrived at the stage where they could be classi- 
fied as articles for the masses, several world-wide-known 
French ink manufacturers began to make them. We 
a’so have enterprises especially devoted to the making 
of typewriter supplies, rotary and flat duplicators and 
accessories, a copying machine and a calculating ma- 
chine of French origin. The Lambert typewriter has 
been manufactured for some time, and during this year 
a front strike machine will be put on the market. Vari- 
ous kinds of safes and office furniture are produced, the 
latter being mostly “articles choisi.” In the stationery 
field numerous French “articles de luxe” form a spe- 
cialty which no one will ever take away from France. 

_ We are glad that we can say so much about the ad- 
vance of the French industry, and everything indicates 
even more rapid growth in the future. The leading 
French manufacturers in the ribbon and carbon paper 
line have established connections in the home trade and 
are now extending their efforts towards export busi- 
ness, using Topics advertising columns for that purpose. 


Carpenter and Badel, the Original French | 
Carbon and Ribbon Manufacturers 


aft By this time our readers are 
ie yey quite familiar with this popular 

J JAMAL A French concern, as we had the 

pleasure of introducing ‘them 
through various articles and il- 
lustrations. The manufacturing 
of their goods goes back as far 
as 1903, when the firm operated 
under the name of L. Carpen- 
ter & Company; during the 
early part of 1906, Mr. Badel 
became a partner to the firm. 
Mr. Carpenter has charge of the 
factory and Mr. Badel is the 
sales organizer; during his trips 
the latter has come across many 
of our readers, The importance 
of their enterprise can be real- 
ized when you know that their factory occupies about 
800 square meters. Their ribbons and carbon papers 
are sold under the registered trade mark “Bayard.” 

We are authorized to announce that by the time this 
issue is in the hands of-our readers, they will place on 
the market a new carbon paper for which they claim a 
quality defying comparison in value with others on the 
market. Notwithstanding this new carbon paper which 
they will make on a different process discovered by 
themselves, they will continue selling at their former 
prices. 

We are glad to know of the progress this firm is 
making and the position they have taken in the market, 
for they have been for a long time represented in 
ToPIcs. 
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Imtroduction of a Concern That Promises Well 
im the Carbon Paper Lime. 


The firm of J. Herbin, established 
two hundred years ago, the reputa- 
tion of which and the consumption 
_of whose products extends all over 
both Hemi- 
spheres, c an 
hardly keep 
out of the pro- 
gressive move- 
ment for mod- 


ern office re- 
quisites. 
Hav iys 


closely studied 
the question of 
carbon paper, 
and by securing 
the cooperation 
of competent 
engineers, this 
firm has _ suc- 
ceeded in manu- 
facturing a car- 
bon paper on an 
improved _for- 
mula, claiming 
that the quality of same is superior 
to other makes. This result has 
been obtained through excellent 
machines which produce, auto- 
matically, perfect and always in- 
variable qualities, not forgetting that 
the best raw materials obtainable in 


INK MANUFACTURING ROOM IN THE FACTORY OF 
J. HERBIN, PARIS, FRANCE 


the market are used, combined with 
the careful attention given to this 
new department which helps to 
produce this perfect product. 

Readers cer- 
tainly know 
how difficult it 
is to continually 
obtain from car- 
bon paper man- 
ufacturers the 
identically same 
pm 1, goods as_ the 
a: samples or first 
oe delivery. This 
is due. to the 
fact that it is 
very difficult to 
manufacture 
with ordinary 
methods the 
same carbon 
paper of equal 
quality. The 
firm of J. Her- 
bin has, for the 
reasons stated 
above, succeeded in being able to 
guarantee the same class of goods 
without variation, and this explains 
the success of their goods. When 
the consumer has been convinced, 
after a trial of the superiority of these 
goods, it is certain that in the future 
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he will always demand the make 
of J. Herbin, the reputation of 
whose goods is so fully assured that 
he will have none of the frequent 
complaints which happen when 
dealing with one of those factories 
whose products:very often vary con- 
siderably. | 

The charac- 
teristics of the 
carbon paper 
manufactured 
by the firm of 
J. Herbin are: 
Ist, the machin- 
ery which is 
used; 2nd, the 
equal distribu- 
tion of the fluid 
on the paper, 
which guaran- 
tees from begin- 
ning to end the 
same amount of 
coloring; 3rd, 
the quality of 
the raw material 
used and the 
inking of the 
paper so resis- 
tive that one of 
their sheets of 
carbon paper 
can be used eighty times consecu- 
tively. The manufacturer, J. Herbin, 
also specializes in the thin carbon 
papers, some of his qualities even 
enabling the user to obtain twenty- 
two copies with one stroke. This 
extra thin paper is very difficult to 
obtain, but this manufacturer has 


DEPARTMENT IN WHICH THE PAPER IS COATED, 
FACTORY OF J. HERBIN, PARIS, FRANCE 


arranged from the start for superior 
raw materials to make this class of 
carbon paper even better than well- 
known American makes. 

One might use a well-known sen- 
tence in connection with Herbin’s 
carbon paper, namely: “This paper 
does not smear the fingers, and it js 
impossible to 
do so even by 
rubbing the 
carbon paper 
with the _ fin- 
gers.” | 


Since the 
carbon paper 
of]. Herbin 
has been 
placed on the 
market the 
maker has met 
Wirth ¢ on- 
siderable 
success, and 
although the 
production of 
his factory is 
now one hun- 
dred and twenty 
thousand boxes 
per year, the 
manufacturer 
has found it necessary to increase 
that department in order to cope 
with the orders which he receives 
from two Continents. — Advertise- 
ment. : 
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GERMAN SECTION 


Germany’s [ndustry—Its Resources and 
Progress 


An Inside View of the Most Modernly Progressive 
Country in Europe 


By Gustave Hemes 


The history of the German typewriter industry con- 
stitutes one of the most striking chapters in the an- 
nals of industrialism. From obscurity and insignificance 
and passing through no end of natural and economical 
difficulties, the German ‘typewriter manufacturers, 
producing under many disadvantages, have made rapid 
advance. 1 wrote a vigorous, detailed and well in- 
formed article about “Modern Germany” in Toptcs’ 
May issue of last year, and in:this article I will let my 
enthusiasm go along with the facts. I will argue from 
statistics and comparisons which are based upon first 
hand knowledge in further consideration of the general 
subject. 

As recently as 1900, practically no typewriter was 
manufactured in that country, and now they are market- 
ing eleven machines, of which five have made extensive 
progress in export. There are about 2,000 workmen 
employed solely in the making of writing machines. 
The new machines which appeared on the market dur- 
ing the last four years had an advantage of considerable 
importance over former ones in equipping their works 


with the necessary machinery and:mechanics, and what : 


is more striking is that these machines come out equip- 
ped with practically every feature known to be nec- 
essary on a standard typewriter. .Germany has now 
changed from a customer to :a competitor, and her 
progress becomes all the more remarkable when :you 
come to consider that her engineers and.mechanics-had 
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to undergo a training quite different from those in the 
States, where. it is. possible to equip a factory with 
hands in the course of a few days. 

The German typewriter industry started on its career 
greatly handicapped, and the stage to which it has 
developed at the present time is an “emblem” of effi- 
ciency and perseverance. The factory space for the 
manufacturing of typewriters in that country occupies 
something like 20,000 square meters. 


THE SECRET AND KEYNOTE OF THEIR SUCCESS. 
The Germans’ rapid progress in the arts of manu- 


facturing, organizing, and selling has caused no little 


comment everywhere. The secret lies in their living 
and education, and considering how all the world over 
is affected either directly or indirectly: by the eco- 
nomic development of modern Germany, I believe that 
everyone should become acquainted with methods as 
they apply to industrial conditions generally in that 
country. 

Their schools are under the direct control of the 
Government, and many countries would benefit by 
studying closely, the German ways of educating their 
coming generation. Their universities in Heidelberg, 
Bonn, Jenna, Munich, Leipzig, Berlin, and many others, 
are becoming more famous every day, and it is a com- 
mon thing to find here, students from all parts of the 
world. Japanese, Chinese, or students from any South 
American countries who receive much of their univer- 
sity education in other European countries scarcely 
ever return home without having received some train- 
ing at one of the popular German universities. The 
best reference is, “that the men who have guided and 
made the progressive German Empire received their 
education in the Fatherland.” Great factors in educa- 
tion also are the “Technische Hochschule,” ‘“Hand- 
werkschule,” “Kaufmanische Fortbildungschule,” “Han- 
delschule,” (Technical High School, Trade School, 
Superior Merchants School, Commercial School); some 
of these are obligatory until eighteen years of age. 


THEIR HAPPY LIFE. 
During my travels I do not remember having seen 


A 


“HINTER HOUSE” 
Rear of the herewith illustrated Apartment House 
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HOME OF A FOREMAN IN THE KANZLER TYPEWRITER 
FACTORY 


in any cafe in Paris, or any other country, at whatever 
hour during the day, so many smiling and happy faces 
as in the city of Berlin. The German people combine 
business and pleasure. The business people take time 
for their lunch and enjoy it, going back to work in the 
afternoon quite refreshed. In the evening they enjoy 
life fully, as there are no end of amusements at moder- 
ate prices, such as the popular and much favored “Bier- 
keller.” There is music everywhere in the cafes, and if 
a band happens to strike up any catchy song of the 
season or a patriotic air, such as “Watch on the Rhine,” 
men and women will sing and wave their big jugs aloft 
in a manner that thrills the onlooker. Everybody in 
Germany seems to be happy, and, as we all know, the 
happiness of a man is reflected in his business life. The 
state of a person’s mind is controlled by the surround- 
ings.in: which he lives. . 

Another point. I doubt if there is any other country 
that can boast of such glorious cities as you will find in 
the German Empire, and if you have never been made 
acquainted with their remarkable attractiveness, ask 
some friend who is going to Germany to send you some 
postcards illustrating the suburbs, villages, theaters, 
town halls, churches and so on. Many a “superb- 
platz” is worth a.visit alone to the town that harbors it. 
Readers will indeed: conclude that Iam very enthus- 
iastic, but what I have seen in Germany is unique, and 
this is more than sufficient apology. 


THE WORKMAN, 


Some say that German workmen earn less than those 
in other countries. This may have been true at one 
time, but to-day he generally earns more. Exceptions 
may exist, but | doubt very much whether'the standard 
of life of the German workman is lower than in other 
countries. The German industrial cities do not give that 
impression, Living is cheaper in Germany because the 
cost of living is not affected by high import duties as 
in America, or extensive transport as in Great Britain. 
The German social legislation has a most beneficial in- 
fluence upon.the standard of life of the workman, for 
he is protected in»sickness or while injured, and in old 
age reccives a pension. The fact that all these expenses 
are added to the:cost of production is interesting; in 
fact, they are thereby: greatly increased. An order laid 
down by the law, compels the manufacturers to give to 
their: machines a certain amount of space, and every 
room, according to size, must not contain more than a 
certain number of workmen. 

In discipline, the German workman probably excels. 
His school education and military training contribute 
largely in making him what he is. His private life is 
a happy one; | willl illustrate how a workman with a 
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small income would live in the city of Berlin. He 
would probably reside in a fine, healthy neighborhood, 
in what is called a “hinter-house,” which means in the 
rear of the fine apartment houses. These are usually 
built with a facade looking out upon the garden of the 
front house. (In country towns he would live in little 
cottages some distance from the factory.) In these rear 
houses, the rents are considerably cheaper, and of 
course, they are not located in the expensive streets. 
As a rule he rents, in such a house, two rooms and a 
kitchen apartment, and in this he lives comfortably and 
cosily. He will divide his earnings so that on Sunday 
he will manage to take his wife and children to a 
restaurant for a glass of beer and a bit to eat. It is 
a great mistake to believe that he lives cheaply; he must 
pay more for his clothes than in many other countries, 
yet he lives so well that his life could be copied by 
others. He has two mottoes in life ‘“Einfachheit” 
and “Sparsamkeit” (simplicity and thrift). 

The manufacturer cannot discharge a workman on the 
last day of the week. by telling him not to return on 
Monday. From:‘two-to four weeks, or, but less fre- 
quently and very unusual, three days’ notice must be 
given according to occupation, thus enabling the work- 
man to look for another job, and for this purpose a cer- 


‘tain amount of time is allowed him: every day after 


notice has been given. 

Concerning the German business man, I want.to say 
in conclusion, that he has won his high place in the 
world’s estimation by legitimate means; he is conduct- 
ing himself with a strong determination that has led 
him to conquer so many markets, Germany’s indus- 
trial efficiency is easily explained by the primary edu- 
cation, technical training, military service, distinct am- 
bition, continual perseverance and true patriotism, and 
this strong combination is bound :to win. The Ger- 
man Empire is an industrial power which will figure 
prominently in office equipment production, and the 
articles which follow in this section tell of the most 
progressive in our industry. 

Eprror’s Note: The illustrations with the foregoing 
were especially taken for this article and furnished to 
us by the Kanzler typewriter manufacturer of Berlin. 


Development and Description of the 
“Brunsviga” Calculating Machine 


The first “Brunsviga” calculating machines appeared 
on the market in 1892, machines built on the principle 
of inventions by a Russian engineer named Odhner. 
During 1893, began a series of improvements on the 
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GENERAL VIEW OF THE FACTORY OF GRIMME, NATALIS & CO. 
Brunswick, Germany 
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BRUNSVIGA CALCULATOR MODEL “J” WITH COVER OFF 


there were also added a 
number of inventions and new features by the 
manufacturers, Messrs. Grimme, Natalis & Com- 
pany, Brunswick, Germany. A bell was attached 
to the left hand side to prevent the capacity 
of the machine being surpassed, and another improve- 
ment was added to the carriage enabling an easier 
operation of same. Machines were provided with a 
longer handle in 1894, and until that time they were only 
made in one size, for thirteen figures. At this period 
the first models were constructed for nine figure re- 
sults, entitled the Brunsviga “C,” and during the latter 
part of the year the model “A” appeared with capacity 
of eighteen figures. Also at that time, the original 
model was termed Brunsviga “B.” 

In 1900, various improvements were added, amongst 
them a lock to the handle and to the setting levers to 
prevent unavoidable mistakes which happened previous- 
ly. Furthermore, this improvement made it impossible 
to alter any lever whilst the machine is being operated. 

In 1901, a valuable improvement was added in the 
way of a controller, so that a complete revolution of 
the handle must be made; it is obvious that a half turn 
would be fruitful of mistakes. A signal bell was pro- 
vided on the machine in 1902, to give notice to the 
operator of the correct figure in divisions, and also 
when he makes mistakes. To meet the special desire 
of the South African agent, the Brunsviga “A” was 
built with twelve levers. 

During 1903, the quality of the machine was im- 
proved greatly by making certain wheels of the ma- 
chine of the best available steel for that purpose and in 
1904 the “B’” models were arranged that all thirteen 
figures might carry one; also an important improve- 
ment was made by which all levers could be reset to 
zero with one turn, At this period the signs + (plus) 
and — (minus) were added to indicate which operation 
the machine was doing in case the user of same should 
leave it to attend to some other class of work. 

The first Brunsviga “E” model came onto the market 
in 1905 with twelve levers and a capacity of twenty 
product figures; also the decimal indicators on bar 
were provided on the machines. Later in the same 
year, the first Brunsviga “D” model appeared on the 
market, which was the same as model “E” with the 
dividend setting arrangement left off. 

In 1906, the speed controller was replaced by an auto- 
matic attachment which was fitted on the “A” and “B” 
models. The registers were marked more legibly by 
the case openings being made concave instead of con- 
vex as formerly. In 1907, in addition to improving all 
the standard types, new models were made in which 
the levers were lengthened and provided with ivory 
handles, making it easier to operate than formerly; also 
the multiplication and quotient register was moved to 
the top of the case, which is of great value, as it brings 
registers into line of vision. Also every machine was 


original model, and 


WORKMAN OF GRIMME, NATALIS & CO., BRUNSWICK, 
DINING IN A RESTAURANT 


fitted with the double check levers which effectually 
prevent over-running under all conditions. New models 
are styled “J,’ “H” (with additional tens-transmitter 
register) and “G” (double-carriage additive type). The 
Brunsviga “H” has a double figure control and the “G” 
has a double carriage to keep the original figure and 
total result on record. ‘ 

After all these various types of machines had been 
placed on the market, there was only one model want- 
ed, one which would print the operations. Here Mr. F. 
Trincks, who had already surmounted many obstacles 
for the other models, was successful in inventing and 
having built in 1908, the “Trinck’s Arithmotype” 
Brunsviga, a machine which does all the four, rules 
and prints each of them. This machine is the Giant of 
Calculators, probably suggesting a “Baby” calculator 
which they then produced of real clock work; it is 8% 
x 9 xX 14 ctms. in’ size, (3% x 3% x 5% inches). This 
review of “Brunsviga developments” constitutes a fair 
indication as to possibilities of still further develop- 
ment, A 


Story of Our Sojourn in Response to a 
Special Invitation to the Largest 
Calculating Machine Factory 


First Visit to Any Calculating Machine Factory by a 
Topics’ Man 

Just as the word “Remington” was once synonymous 
with “typewriter,” so popular has the word “Brunsviga” 
become that it means “Calculator.’ 

The above statement and the fact that every part of 
the Brunsviga Calculating machine is made on the 
premises will prove the importance of the enterprise 
of Grimme, Natalis & Company, Brunswick, Germany, 
which I visited recently. The general view of these 
works before entering was far beyond my expectations, 
the imaginary size of the factory which J had in my 
mind being a great mistake; but I may be excused this 
delusion, as it is the first calculating machine factory l 
have ever visited, and no doubt there are many like 
myself who are not quite awake as to the importance of 
that branch of the Office Equipment industry. 

From the reception room, I was at once admitted to 
the director’s office, and here made the acquaintance of* 
the men responsible for the popularity and accepted 
value of the Brunsviga. The heads of the concern are 
Mr. F. Trinks, the Director and Manager of the fac- 
tory, and Mr. W. Teetzmann, Director and Manager 
of the Sales organization. By an interesting chat with 
these two experts in calculating machines, I soon be- 
came convinced of the fact that it cost this firm many 
years of hard pioneer work to convince the public of 
the utility of reckoning machines, or “brains of steel’ 
as they might be called. The company has, by patience, 
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succeeded in creating a demand and in raising their lat- 
est model to the highest level of technical perfection. 

Accompanied by Mr. W. Teetzmann and Mr. R. 
Meves, his assistant, we visited the factory. Our first 
steps were directed ‘to the immense furnaces in which 
the raw material is melted, and from which it passes 
to the foundry, where same is cast for various purposes. 
The foundry is one of the largest in Germany, there 
being several large rooms, each of one thousand square 
meters. To avoid any misunderstanding on the part of 
our readers as regards the size of this “foundry, let me 
tell you that here are made castings for other prod- 
ucts of this company, such as their sewing machines 
and gas cooking apparatus. Furthermore, they make 
castings for outside enterprises, amongst them being a 
well known railway signal manufacturer. Particularly 
striking is the quietness and smoothness with which 
everything is done in these immense rooms. From the 
foundry the castings are passed on to the cleaning 
room, and next to the shaping and cutting shop. In 
the foundry are employed from 150'to 200 men under 
the direction of Mr. Bishoff. 

Foundries are naturally none too clean, and passing 
from there into a spic and span power house furnished 
quite a decided contrast. The power house has been 
newly fitted up with electric engines which work almost 
noiselessly and very smoothly. A large engine has a 
capacity of 180 H.P., and a small one kept in reserve 
has a capacity of 120 H.P. 

A careful study of the equipment of high-class ma- 
chinery in the drilling and boring departments proved 
most interesting. Great care is taken in order to pro- 
duce accurate work with the individual parts of the 
Brunsviga, such as the cog wheels, etc., and to finish 
same on the principle of interchangeability special auto- 
matic machinery has been provided. Many were es- 
pecially devised and built for this class of work. Some 
machines work to the exactness of a tenth part of a 
millimetre, and it is only natural to find these perfect 
machines operated and under the control of high class 
workmen; in the employment of the best men Grimme, 
Natalis & Company excel. Here I was introduced to 
Mr. A. Hennige, Chief Engineer of the factory. 

After all the various parts manufactured in the de- 
partments mentioned above are finished, they go to the 
store room, and from there they are taken as required 
to the assembling department. It is interesting to note 
that all machines are first mounted in the rough,: then 
taken to pieces, japanned and nickel-plated, and all 
parts of the Brunsviga pass through this process on the 
premises, The japanning is done in a room which is 
kept dust-proof, and here we also discovered several 
large ovens for baking the japanned parts. The neat 
little coloring one notices on the outer parts of the ma- 
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chine we found to be hand work. It may be new to 
many people to hear that for countries like Brazil, and 
other places near the equator, parts of the machine usu- 
ally japanned are nickel-plated, the manufacturer hav- 
ing found this to be to his advantage by experience. 
The nickel-plating department is located next to the 
japanning department. 

On the first floor, provided with a splendid amount 
of daylight and space, the Brunsviga parts are put to- 
gether. In this section we met Mr. Sturm, Manager of 
the calculating machine department, and an hour spent 
with him listening to a demonstration of the Brunsviga 
from a technical point of view proved quite educational, 
His technical knowledge of the Brunsviga makes a 
conversation with him so interesting that one comes 
to the conclusion that calculating machines will form 
part of the commercial history of the coming century. 
The workmen employed in assembling have had years 
of experience, and a close observation will soon con- 
vince you that assembling a calculating machine must 
be classified as fine mechanical work. Very noticeable 
is the fact that no young hands are employed here and 
that the mechanics who are engaged in assembling the 
separate parts (wheels, screws, springs, levers, etc.) 
feel quite at home at this class of work after several 
years of experience. The Brunsviga Calculator has 
about 400 pieces. In this part oi the factory, the fitting 
of rubbers with numbers onto the wheels is done, as is 
also the making of the knobs. 

When a machine is completed it goes into the hands 
of the factory inspector, who, after submitting it to a 
thorough examination, transfers it to the engineer’s of- 
fice, and here, under the control of the first engineer, 
a last examination takes place to ensure accurate work- 
ing. Skilled experts operate the machines for the final 
test, and only when the machine has proved faultless 
does the head engineer give his approval and pass it on 
to the shipping department. 

The carpenter shop is a very busy spot, as the com- 
pany not only makes boxes for their calculating ma- 
chine but for all their gas stoves and sewing machines. 
The two last named products of this manufacturer are 
marketed very widely though the youngest branch, the 
calculating machine department occupying one-third of 
the factory and employing one-third of the workmen 
has, after seventeen years, developed to such an extent 
that there is no civilized country on the face of the 
globe where there is not a representative for the 
Brunsviga Calculator. (1 was told there was an agency 
open for the desert of Gobi, and also when the North 
Pole is located for that particular spot.) In this same 


corner of the factory, there is a private room into which 
in which im- 


visitors are not admitted, the “sanctum” 


provements are created and tested out. 
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KING ALFONSO’S BRUNSVIGA 


The cover of this machine is made of ebony inlaid with mother-of-pearl, the 
arms of the King of Spain being enamelled on silver. The 
cover alone cost about 1000 M. ($250) 


THE BRUNSVIGA CALCULATING MACHINE} J 
Presented to King Alfonso by the makers, Grimme, Natalis & Co. 
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It is not an unusual thing to see in the shipping de- 
partment cases destined for South Africa, or the United 
States. And another striking feature of the company’s 
factory is the workmen who have been connected with 
them for over twenty-five years, all healthy and strong 
looking men. There are several instances of father and 
son working in the factory. It is very hard to fully 
realize the trouble which the management has taken to 
train their workmen for this high class work, but the 
serious problem has been overcome, and more than 
that, the mechanics love their occupation. A personal 
observation forces the conclusion that they are “a la 
hauteur.” The factory hours are from 6 until 8 a. m., 
8.30 a. m. to 12, and 12.20 until 4.20 p. m., allowing the 
workmen ample time to cultivate little gardens they 
own, The factory itself is located on the outskirts of 
the city, and in a very healthy neighborhood, five 
minutes’ walk from one of the loveliest parks of Ger- 
many. The size of the factory is 13,204 sq. m. and about 
400 workmen are employed. 

A close study of the counting house system is .an- 
other proof of progressiveness. Amongst other things 
seen is a full record of every machine sold, classified 
after names and countries and giving the number of 
machines; it is also stated on each sheet whether the 
machine -has changed hands and whether it has ever 
been repaired. A large room is set apart containing 
thousands of references from users. These references 
are fac-simile printed, and while the equipment of this 
department is a very expensive one, it has repaid their 
enterprise in preparing it. They can supply you with 
references of insurance companies throughout the 
world, for example, as well as any other line. Their 
literature is all of good taste and there is a good as- 
sortment. Catalogues and general methods of advertis- 
ing are on mounted boards collected from their dealers 
everywhere. Especially interesting is the assortment 
of tables for calculating, — 


Cables from South America and other parts of the 
world were received on the day of my visit, and they 
were shown to me in connection with an explanation 
of the special code the factory uses. It will be astound- 
ing to some to hear that shipments are generally sent 
out the same day the cable is received, the manufac- 
turers being also thoroughly acquainted with the ship- 
ping dates of ocean steamers. 

Mr. Trinks permitted me to spend some delightful 
time in his museum of calculators, and here were to be 
seen many machines which have never been actively 
manufactured. He also ushered me into his private of- 
fice, where I saw the various classes of Brunsviga cal- 
culators and the many degrees in development of the 
present Brunsviga devices. 

Mr. Trinks also gave me an inside view as to the 
handling of patents; there are copies and designs of 
every invention along that line in the collection and I 
do not think I am very far wrong when I say that he 
is probably better equipped than the Berlin patent of- 
fice in this respect. My visit was an exceedingly en- 
joyable and profitable one. 

GUSTAVE HEMES. 


A Post Going Begging 


The Lambeth Borough Council recently advertised for 
a shorthand-typist at £70, rising by £10 annually to £150, 
The speeds required were 120 and 24: respectively. Age 
limits, I9 to 25. Out of 114 who applied not one was suc- 
cessful, a truly amazing result. Evidently the applicants 
were males. Had the vacancy been for a girl typist I 
should say that at least 10 per cent. could have passed the 
test successfully. Does it mean that mere men has capitu- 
lated, and handed over the typewriter, with all its associ- 
ations, to the other sex?—From London Opinion. 


First Imtroduction to Owr Readers of the Seidel & Naumann 
Works, Dresden, Germany 


The last century has seen the launching of several 
great industrial enterprises in Germany, and among 
them the popular enterprise of Seidel & Naumann has 
gained during forty years’ time a well merited and 
world wide fame. This firm produces from their works 
three articles, all 
of which are wide- 
ly in demand, 
namely: the sew- 
ing machine, the 
bicycle and_ the 
typewriter. A very 
important point 
they have in com- 
mon is that they 
have each become 
a necessity in life, 
the sewing ma- 
chine the house- 
wife’s companion, 
the bicycle the 
sportsman’s . com- 
panion, and_ the 
typewriter the 
business man’s 
companion, 

It soon became 
necessary to look 
out for very large 
grounds, and prop- 
erty was bought 
outside the city of 
Dresden, where a 
very commodious 
factory was built, 


A ROOM IN THE SEIDEL & NAUMANN PLANT. 


fitted with the best machinery obtainable. In 1886, the 
concern was formed into a company, with a share capi- 
tal of 2% million marks, and in 1900 the firm adopted 
the title as it appears now, Aktiengesellschaft vormals 
Seidel & Naumann. 

The factory was 
increased fromtime 
to time, and the 
enormous building 
which the company 
has now looks 
more like a_ bar- 
racks to the passer- 
by than a factory. 
The property of 
the company con- 
sists of a piece of 
ground extending 
over 75,000 sq. feet, 
three-quarters of 
which is covered 
by factory build- 
ings. The work- 
shops are built for 
safety against fire, 

_ with an abundance 
of light and _ air, 
and all the latest 
in the way of hy- 
gienic  arrange- 
ments. The whole 
factory is heated 
by steam, and the 
lifts are worked by 
electricity. There 
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NEW MODEL No. 4 IDEAL TYPEWRITER 
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is a direct connection between the fac- 
tory and the State Railway by means of 
a private line of about three-quarters of 
a mile of track, with sidings and turn- 
tables. This railway connection means 
a great saving in labor and time, be- 
cause the trucks can be emptied of raw 
material and loaded with finished goods 
for export in the factory grounds, di- 
rectly in front of the warehouse. 

To more clearly illustrate the present 
position and activity of the factory, it 
is interesting to note that the works 
have an office staff of 160 people, and 
over 3,000 workmen are employed in 
manufacturing their sewing machines, 
Germania bicycles and ideal type- 
writers. When the decrease in the de- 
mand for bicycles was shown, the com- 
pany decided to adopt a new line, and 
seeing a great future for typewriters, 
they took up the manufacturing of the 
Ideal typewriter in 1900. The company’s 
expectations have been fully realized, as 
up till now they have manufactured over 
sixty thousand typewriters and shipped 
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Factory Views 


them to all parts of the world, where 
they are sold by many active firms. 
The Ideal typewriter model 4, which 
appeared recently on the market and 
which was first announced in our Octo- 
ber issue of last year, has certainly some 
valuable improvements. An improve- 
ment on the ribbon device is an arrange- 
ment which guarantees the use of the 
full width of the ribbon, and in the 
new duplex paper feed is a valuable fea- 
ture that renders erratic paper feeding 
an impossibility, as the paper is now 
fed and operated by two distinct and 
separate sets of paper feed rollers. Al-.. 
so, on the paper table, improvements 
have been made which will be of value’ 
when doing tabulating work. ry 
The touch on the new model has been 
made easier, and a peculiarly elastic sen- 
sation is experienced before the ‘type- 
bar reaches the printing point, caused by 
contact with the spring buffer which 
speedily throws back the type-bar into 
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normal position after the printing is done, The im- 
proved carriage has less friction, as it is now roller 
bearing, and not only will the operator obtain more 
speed, but will find it easv to return the carriage with 
rapidity. This new carriage also gives lighter action to 
the back space key. 

Various other improvements which we touched upon 
in our last write-up are fully described and illustrated in 
the new catalogue of the Ideal typewriter, all of which 
will be much appreciated by users of this machine. For 
other particulars interested parties should communicate 
with the makers, Seidel & Naumann, A. G., Dresden, 
Germany. 


Recent Developments at the Wanderer 
Works, Ltd. 


A Concern Which Receives World Wide Attention 


The Continental typewriter, manufactured by the 
Wanderer Works, Ltd., Chemnitz-Schonau, is making 
rapid progress owing to its numerous excellent quali- 
ties and the continual improvements which are added 
to keep the machine up to the standard. 

It is now 25 years since the Wanderer Works were 
founded; a very modest concern it was at the begin- 
ning, but the proprietors have succeeded in making of 
the establishment, in the comparatively short time of 
25 years, one of ‘world wide renown. This immense 
success is in the first place, due to the fact that from the 
very beginning and through these years the only aim 
the firm has had in view has been to put into the hands 
of the consumer, articles of such high perfection as to 
stand the most severe test. To-day, the works em- 
ploy about 1,200 hands, but a new and imposing build- 
ing has been added and completed during the year 
19090, so that the number of workmen will shortly be in- 
creased. 

The founders retired from business years ago, and 
the establishment has since then been under the able 
management of the two directors, Messrs. J. Pester and 
G. Daut. The typewriter department is solely directed 


TYPEWRITER TOPICS 


by Mr. Pester, and it is owing to his wide experience in | 
business matters, and especially in our trade, as well as | 
to his organizing talent, that this branch of ‘the Wand- 
erer Works has made such important development. 
The manufacture of typewriters is the youngest 
branch of the Wanderer Works, where were first con- 
structed bicycles, motorcycles and machine tools. Five 
years ago, typewriters were taken up, and thousands of 
these have been sent all over the world, thus spreading 
the fame of the German industry. The last year has 
also brought a considerable increase of production, the 
new building now being almost entirely devoted to this 
department. The additional output of the typewriter 


section has not only been absorbed by the continually 
increasing home demand, but also during the last year 
by the startling increase of export to European and 
over-sea countries, 


LONG CARRIAGE CONTINENTAL TYPEWRITER 


During the year 1909, also, various improvements 
were added on the machine itself. Only “en passant” 
we might mention again the elegant appearance of the 
machine, the accurate work even to the most insignifi- 
cant details, and further, the decimal tabulator of the 
highest perfection permitting the shifting of the car- 
riage to any desired place by tipping a knob on the 
front of the machine. The Continental writes in two 
colors, the writing being visible in both ‘colors all the 
time; the change of color is made instantaneously by 
pressing a key placed beside the space bar, Work on 
stencil paper can be done upon the Continental without 
removing the ribbon. 

Ji. we add, further, that the Continental has. been 
awarded, during the last few years, 2 Grand Prix and 
5 Gold Medals, there is every reason to conclude that 
the new year will also be another of success to the 
Wanderer Works, as they are still adhering firmly to 
their principles of making only “The Best.” 
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GENERAL VIEW OF THE CONTINENTAL FACTORY, WANDERER WORKS, LTD. 
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ASSEMBLING DEPARTMENT IN THE ‘‘STOEWER-RECORD” 


TYPEWRITER PLANT. 


The Year 1909 with the WGigewer-Record” 


Typewriter. 


The Bernh. Stoewer Actiengesellschaft, Stettin, dur- 
ing the year 1909, placed on the market the “Stoewer- 
Record,” of which we had the first announcement in 
our April issue. This manufacturer was one of the 
first in Germany to start the production of a type- 
writer. In the beginning their typewriter was made in 
the same plant in which they manufactured cycles, 
sewing machines ‘and other kinds of machinery, but 
about two years ago they surprised the trade and 
showed their decided intention of coming to the front 
in the typewriter field by having a new building erect- 
ed for the making of typewriters only. 

This new factory is built on modern, hygienic princi- 
ples, the material used being iron and stone; the length 
is 70 metres, depth 50 metres and it is four stories high. 
The various departments are provided with a most 
desirable amount of daylight and are well ventilated, 
especially in the departments for high class work. In 
the basement we find the foundry, where are made the 
base of the typewriter and segments for type-bars, In the 
drilling department there are over one 
hundred machines in use, a room in which 
one can see a real chaos of belts; it is a 
busy spot. In order to obtain ‘precision 
and durability, the manufacturer has made 
a point of using only the best tool mak- 
ing machines, and every part turned out 
is duly gauged. The punching depart- 
ment is also a very interesting spot, and 
so is the polishing department, which is by 
no means of small size, The facilities in 
room in the new _ factory’ provides 
good accommodation for all the other de- 
partments, such as the type-bar, assem- 
bling of carriages, aligning and so on. 

The Stoewer-Record typewriter model 
5, has its principal features patented in 
Germany and foreign countries. 

The appearance and manner in which the 
type-bar is built in is similar to the Un- 
derwood principle. The manufacturer 
gives acceleration as a special feature on 
his type-bar, the communicating bar be- 
tween the type and key being connected 
in such a way that the action produced by 
depressing the key gives high speed to the 
type-bar end, and the operator, through 
this elastic touch, obtains clear writing, 


great manifolding power and a quick re- 
turn of the bar to its normal position. As 
a test or proof of this, as‘many as six- 
teen strokes can be made per second. 
The writing of the Stoewer-Record is 
entirely visible immediately after print- 
ing, from the beginning to the end of the 
line, a feature which was not on their 
former model and one which is not on 
all front strike machines marketed to- 
day. The carriage is easy running and 
the type contact noiseless. Three dif- 
ferent spacings may be obtained, and 
when writing on ruled paper two rollers 
are provided which will hold the paper 
so that the operator can write to the end 
of the sheet. A detachable paper holder 
is also provided for large sheets. The 
paper feed is bound to give every satis- 
faction, as five rubber rollers are pro- 
vided which are arranged in two sets 
pressed by springs towards the main 
cylinder. This paper feed mechanism is 
excellent, and feeds easily paper of small 
size, such as visiting cards, as correctly 
as large sheets. 
The ribbon mechanism of the Stoewer- - 
Record is quite up-to-date, as a second 
color can be obtained by a slight depression and a fur- 
ther movement puts the ribbon out of action alto- 
gether for stencil work. The paper table is easily 
brought forward, permitting the stops to be set quick- 
ly, and it will return automatically to its position when 
released. Most attachments have been arranged for 
operation from near the keyboard, such as the carriage 
shift, back space key, etc. A paper holder on the paper 
table can be easily attached and enables the user of the 
machine to know the quantity of paper unused. The type- 
guide in two parts, also, acts as a dust guard. The es- 
capement on the Stoewer-Record can be set for high 
or low speed, according to the desire of the operator. 
The noise made by this model is considerably less, and 
it is worth mentioning that this typewriter does not 
stand on rubber feet as is usually the case, but stands 
upon two felt pads cut lengthwise, which are built into 
the supports of the machine and prevent vibration when 
writing. All the types needed for commercial purposes 
are obtainable with this machine, as well as keyboards 
for all important countries. The weight of the Stoewer- 
Record is 16 kilos. . 
A column tabulator can be attached to the machine 
and is operated by depressing the key on the left hand 


ANOTHER VIEW IN THE SAME FACTORY. 
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“STEOWER-RECORD”’ ESCAPEMENT. 
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“STOEWER-RECORD” TYPEWRITER—REAR VIEW 
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THE “STOEWER-RECORD” TYPEWRITER. 


side of the machine; also a decimal tabulator may be 
had. Also machines with wide carriages of 37.5 cm, 
giving a writing line of 36 cm. in which 138 small types) 
or 118 large types per line can be written. 

All the good features of the Stoewer-Record are well 
illustrated and described in detail in their catalogue, 
which may be obtained by any party who is interested, 
This typewriter has, since its appearance on the mart- 
ket, gained the attention of dealers just as the manu 
facturers had anticipated, and with the energetic man- 
agement behind the enterprise there is every reason to 
believe that the future holds out good prospects. To 
some manufacturers in Europe this enterprise might 
serve as a model. The Stoewer-Record is marketed in 
England and Colonies under the name of “Swift 
Record” and the manufacturer advertising in Topics 
for those markets uses that name. 


The Progress of “Weilwerke, G. m. b. 
H.,” Frankfurt a. M., Germany 


Makers of the “Torpedo” Typewriter . 


On leaving Frankfurt, going west on the railway line 
Homburg-Giessen-Kassel, the attention of the tourist) 
is attracted by a modern factory, which is the Weil) 
werke, G. m. b. H., makers of bicycles and typewriters) 
Their bicycles “Torpedo” and “Original Weil” havel 
enjoyed a. fine reputation for over thirteen years, and| 
now, after marketing their “Torpedo” typewriter for 


three years, which is a first class product of German} 
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THE TORPEDO TYPEWRITER 


THE TORPEDO TYPEWRITER FACTORY 
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“Stoewer-Record” Ribbon Mechanism 
Showing the Position for Two Colors and for Stencil Work. 


invention, with splendid results; there is a growing de- 
mand for that product in all markets. 


The illustrations appearing in connection with this 
article will give our readers a fair idea as to the im- 
portance and interior equipment of the works, where 
only modern tools and other high class machines are 
used to make the “Torpedo” typewriter. In previous 
issues we have pointed out some of the principal fea- 
tures on this machine, but we insert here several new 
illustrations by which readers can see the inside con- 
struction of the machine. “Torpedo” typewriters are 
now fitted with two color device, column finders and 
long carriages. 


The maker of the “Torpedo” writing machine is the 
recipient of no end of testimonials, and also wants to 
point out that the “Torpedo” has obtained a diploma 
of honor, the highest distinction gained at the Inter- 
national Brussels Exhibition, eighteen months ago. The 
Weilwerke, G. m. b. H., are represented to-day in most 
continental and oversea countries by active concerns, 
one of last year’s orders with an important continental 
concern being for 1,000 ‘““Torpedo” machines. There 
are several foreign markets still open for the “Tor- 
pedo” typewriter, and those interested in the machine 
should obtain full particulars from the manufacturer. 

A full view of the factory of the above enterprise is 
shown herewith; this manufacturer employs at present 
about 500 workmen. 


1910 Started Auspiciously 


There was enough good material crowded out of this 
issue of Topics to make another good number—and it 
is a condition which always prevails. Instead of trying 
to see how big we can make the magazine, we give our 
efforts to quality and we spend a great deal of time 
boiling down in order to maintain our reputation for 
brevity. - 


GERMAN OLIVER POSTER 


ENTRANCE TO THE KANZLER TYPEWRITER FACTORY 
IN BERLIN 


A story about recent developments of the Kanzler enterprise will 
appear in a later issue. 
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Triumphator-Werke, G. m. b. H., Leipzig 
Lindenau, Germany 
Manufacturing Calculating Machines as a Specialty 


After two calculating 
machines on the ‘“Odhner” 
system were found to be 
making headway, a fac- 
tory was built in a well- 
known German city, Leip- 
zig, and another calculat- 
ing machine on the prin- 
ciple which had met with 
the approval of the public 
was put on the market. 
Its name is the “Triumph- 
ator.” ~This manufactory 
is the only one of its kind 
in Germany making a 
specialty of building cal- 
culators as their sole business. Just at the outskirts of 
Leipzig, in the healthy province of Lindenau, are lo- 
cated the works of the company, a factory built on 
modern principles, with good light throughout and 
every convenience for workmen employed. As one 
naturally -would expect in such a modern factory as 
this, we were not surprised to find all the best avail- 
able machinery in Europe and America for the develop- 
ment and manufacturing of the “Triumphator” Calcu- 
lator. Only high class raw materials are used for build- 
ing these ma- 
chines, built for 
long life and 
making the best 
material the 
cheapest. 

Years of train- 
ing have brought 
their workmen to 
that stage where 
they are to-day 
quite athome with 
their work, thor- 
oughly capable to 
assemble the ma- 
chine. The latest 
and most up-to- 
date machinery, 
in conjunction 
with the best ma- 
terial and the 
most skilled, ex- 
perienced and ef- 
ficient workmen 
that can possibly 
be engaged, are 
employed in 
building the 
“ Triumphator * 
Calculating ma- 
chine, a combina- 
tion which has 
produced one of 
the simplest, 
strongest, and most rapid calculating machines in the 
world, To enable Topics’ readers to grasp fully the 
development of this enterprise, a series of illustrations, 
which have been especially taken for this magazine, ap- 
pear in connection with this article. 

The development of the “Triumphator” is naturally 
traced to the energy and ability of the management. 
Mr. Otto Heer, General Director of the company, is 
fully conversant with the factory from a_ technical, 
practical, theoretical and manufacturer’s point of view; 
besides, he has had practical experience in organizing 
the sales force and agencies. Mr. C. Breusing is Chief 
Engineer of the works, and is a popular man in the 
factory. Mr. Holzapfel and his assistant, Mr. Schwarz, 
have charge of the technical department. 


MR. O. HEER 
General Director, Triumphator Works 
m.b. H. 


The first model 
made of the 
“ Triumphator ” 
Calculator is 
ype 7: “Typerg 
is really an abso- 
lute model of the 
“Odhner” sys- 
tem, having the 
figures upon the 
barrels, and with 
the old style red 
figures for  sub- 
traction. and divi- 
sion. Type No. 7, 
has nine figures 
on the barrel, a 
multiplicant of 8 
figures and prod- 
uct of 13. 

Lype. °° 1s) 8 a 
similar machine 
with the excep- 
tion that it has a 
product of 18 fig- 
ures. Type No. 5 
is an improve- 
ment on Type 7, 
showing the fig- 
ures set on the 
machine in a 
straight line at 
the top of the machine instead of reading them up and 
down the barrel in a zig-zag fashion. Type No. 5 has 
13 figures. Type No. 6 is a large model of Type No. 5. 

In Type No. 3 and Type No. 4, which is a larger 
production of the same machine, a new feature in cal- 
culating ma- 
chines has been 
produced which 
has long been 
wanted; instead 
of having red 
figures for sub- 
traction or divi- 
sion, a_ special 
carrying device 
produces the 
actual figures 
all in one color. 

In the latest 
pattern: mas 
chine, the “Tri- 
umphator” Type 
t and 2, a com- 
bination of va- 


MR. C. BRENSING 
Chief Engineer of i * arabes Works, 
m. b. H. 


rious improve- 
ments 1S pro- 
duced, namely: 


the figures are 
all visible in one 
straight line in- 
stead of being 
read in a zig- 
zag line from 
the front of the 
plate. In addi- 
tion, the spe- 
cial carrying 
device has been 
added, and the 
machine _ itself 
has had all 
faults eradi- 
cated. The 
wearing parts 
of the machine 
have been 
strengthened to 
the point of per- 


MR. HOLZAPFEL 
Superintendent of the Technical Department 
of the Factory 
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fection and the 
construction has 
been made 
stronger and 
heavier, but the 
operation has 
been simplified 
and can now be 
worked with the 
greatest of ease; 
in fact, the manu- 
facturers claim 
that this machine 
cannot be equal- 
ed for ease in 
manipulation. The 
control being ab- 
solutely reliable, 
it is possible to 
adapt it to any 
class of calcula- 
tion. This ma- 
chine is the most 
advanced and 
most popular 
model, obtained 
without _ sacrific- 
ing any of the 
uniformity of de- 
sign or in any 
way nullifying 
any of the good 
features of the 
previous model. 
_A machine has been made which has a special car- 
riage carrying up to the full 18 figures. This special 
machine, called the “Triumphator”’ Type 2A, possesses 
an innovation in the way of a special device for carry- 
ing up the figures to the full 18 in one combination. 

Another important model is the “Triumphator Du- 
plex.” This machine is two.built together, and is ex- 
tremely useful when a large number of calculations 
have to be made where a running total is required in 
addition to the individual totals. This machine can 
combine calculations, such as multiplications while add- 
ing or subtracting the product at the same time, or with 
a series of calculations with a constant factor to re- 
ceive the total and the intermediate result simultaneous- 
ly. Another point which might be noticed about this 
machine is the fact that the two calculations done at 
once need not carry the same figures, as there are two 
separate setting barrels. The “Triumphator”’ Company 
haye, also, at the request of their friends in Europe and 
particularly in England and America, made _ several 
special machines of various sizes fitted and adapted to 
special classes of work for which the ordinary ma- 
chine would be useless. The manufacturers are pre- 
ere to meet the desires and requests of their numerous 
chents. 

The features of the “Triumphator” are its simplicity 
of construction and its mechanical precision. Another 
point: having finished a calculation, there is no need to 
reverse the levers to zero as in some other machines, 
but the operator can continue the calculation by simply 
moving the levers up and down until the desired fig- 
ures appear, 

The method of setting figures when they are all in 
sight is of great advantage, and the front plate does 
not contain a mass of figures likely to bewilder the 
operator. The “Triumphator” Calculating Machine 
keeps the desired figures immediately before the 
operator during every transaction, with the result that 
the work is greatly simplified. Another point of ad- 
vantage to be mentioned is that the figures on the right 
side of the carriage can be cancelled in any position 
the carriage may be at the time. It is, therefore, not 
necessary to shift the carriage first to the units before 
canceling. 

The machine is fitted with decimal markers on the 
carriage, and these, running on a narrow rail, are use- 


MR. SCHWARZ 


First Assistant in the Technical Department 


ful for marking the correct position of the decimal 
points. A perfect locking device controls the levers and 
figures, which can only be altered while the handle is 
stationary in its resting place; as soon as the handle is 
set in motion, all levers and figures are permanently 
locked. This prevents mistakes occurring during the 
course of an operation, and secures not only the great- 
est accuracy but prevents the mechanism of the machine 
from becoming deranged. 

The counting wheels of the “Triumphator” Calculat- 
ing machine are specially constructed to prevent the 
cutting of wheels into the axle, another assurance of 
absolute accuracy. 

The special carrying device in connection with the 
multiplier and quotient section fitted in the latest 1909 
model, is said to be a feature which no other mechani- 
cal counter possesses. This makes the “Triumphator” 
a most practical machine for multiplying and dividing. 
This special carrying device simplifies multiplication, as 
it is possible to multiply by a large number of figures. 
Take for instance, 9989 x 9807. By only three turns of 
the handle, the actual figures are produced on the ma- 
chine. On the old style of machine, if a short system 
of multiplying was used it would read as figures minus 
other figures given in red. This entails a certain amount 
of mental calculation which has been dispensed with in 
the “Triumphator.” Also, there is no confusion of dif- 
ferent colored figures, as all the figures are of one color 
and one size, 

“The ‘Triumphator’ Calculating Machine fitted with all 
the above improvements is absolutely the acme of per- 
fection,” say the manufacturers, “and anyone conver- 
sant with calculating machines will see at a glance the 
numerous advantages which the machine offers, and 
with what ease and rapidity it handles any and every 
calculation. The machine is equally applicable to Cost- 
ing, Percentages, Extensions, Ratios, Proportion, 
Weights and Measures, Foreign Exchange, and can be 
used in every large office. To use the “Triumphator’ 
Calculating Machine is to use the most modern and 
improved method of calculation.” 


THE ENGLISH COMPANY. 

In the export field recent developments of impor- 
tance have been made; one of the agencies which 
promises to get ahead is the Triumphator Calcu- 
lating Machine Company of. Great Britain, Ltd., with 
headquarters at 2 Bixteth Street, Liverpool, who are 
opening agencies and branches all over the country. 
The Managing ~-* a 
Director ‘of. this,*.¢ 
company isa, 
well known cal- 
culating machine 
expert, Mr. C. 
Beveridge, whose 
experience and 
practical knowl- 
edge are of im- 
mense value to 
him in develop- 
ing the new com- 
pany. Most of 
the territories are 
already given out, 
but there are sev- 
eral important 
centers still open. 
Those intending 
to take up this 
class of office 
equipment prod- 
uct should com- 
municate with 
the manufacturer. 

dv.) 
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MR. C. BEVERIDGE 
Managing Director, The Triumphator Cal- 
culating Machine Co. (of Great Britain) Ltd. 


LEADING AMERICAN PRODUCERS WHO SELL IN EUROPE 


‘“The Public Wants Lower Prices 
Bat Not Inferior Typewriters”’ 


The following The Grady System of rebuilding 


is intended as a 
picture evidence 


and selling typewriters is the log- 


At ohteaue fae ical fulfillment of this requirement 


tory actually is. 
It is an attempt 
to bring our fac- 
tory to you, to 
give you an idea 
of the size and 
the completeness 
of our equipment, 
and to impress 
you with our fa- 
cilities to do all 
we have claimed, 
in our various let- 
ters and adver- 
tisements. 
Occupying 22,- 
500 square feet 
of floor space, 
with a capacity 
of 172 ‘Typewrit- 
ets a day, the 
Grady Rebuilt 
Typewriter Fac- 
tory is the most 
important devel- 
opment of the 
typewriter indus- 


try today. MR. J. E. GRADY, PRESIDENT 
The man who conceived the Rebuilt Typewriter idea and who is 
From. h er 1 eed girs 4 2 2 its success. The first, to aou'y the word 
‘*Rebuilt ’’ to typewriters, an e first to put 
Typ ewriters of a the plan ie practical operation, 


makes are ship- 

ed to every corner of the world. Grady 
Rebuilt Typewriters are sold wherever type- 
writers are used. 

There is a big difference between the 
Grady System of rebuilding typewriters and 
the mere patching up as performed in a 
small repair shop with limited facilities. 
Typewriters rebuilt by the Grady System 


equal of the new; the price 


EBUILT 


will wear just as 
long, print just as 
well as the eee 

new article. 
Every typewriter 
that goes through 
this factory is re- 
built from fame 
up; and, as pub- 
licly advertised, 
we willgladly pay 
the entire expense 
of any dealer who 
will visit our fac- 
tory and find any 
discrepancy _ be- 
tween our repre- 
sentations and 
the facts. 

As a protection 
to the dealer and 
to the user a writ- 
ten guarantee 
against defect of 
material and 
workmanship is 
issued with every 
typewriter. We 
also .guarantee 
the title of every 
typewriter sold 
by us. 

A Grady Re- 
built Typewriter 
is _ intrinsically 
is very much less. 


"AS GOOD AS EVER”? 


LTVPEWRITER. 
COME 


328 N. May Street 


CHICAGO, U.S.A. 
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and D. C. Raynor, Auditor, stand 


OFFICE OF §. E. GRADY, PRESIDENT 
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Grady seated 
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THE.MODERN,-HUMANE METHOD OF BUFFING AND POLISHING 
The large suction pipes carry off the otherwise harmful lint and dust 


FFALL*PARTS THAT ARE TO BE RETAINED IN THE REBUILT MACHINE ARE THOROUGHLY CLEANED 
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NICKEL PLATING—THE PICTURE TELLS THE STORY 


ONE SECTION OF THE ENAMI 
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THE NEW PARTS IN THIS STOCK ROOM WILL INVENTORY OVER $10,000.00 


— 


IT IS VERY IMPORTANT THAT TYPEWRITERS SHOULD BE PROPERLY PACKED. THE 
REBUILT TYPEWRITER COMPANY ALSO EXCELS IN THIS PARTICULAR 


MR. H, H. ANGELL 
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L. G. McGUIGAN & CO.’S OFFICE AT SAN JUAN, P. R., 
DEALERS FOR THE MONARCH 
The signs are considered works of art, all details of the machine being 


brought out perfectly. They are located on the most prominent 
corner of San Justo Street, painted on a plastered brick wall. 


MR. HAROLD A. EARLE 
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On the Opposite Page 


Little Miss Sell 


The very young lady whose picture appears on the 
opposite one of these two Monarch feature pages is 
the latest acquisition to the “Monarch Girl” group, the 
four-year-old daughter of E. H. Sell, Monarch dealer 
at Columbus, Ohio. 


Mr. Angell 


The portrait of the gentleman named is his latest. 
Mr. Angell was a Monarch salesman in New York City 
in 1906, manager of the Washington branch in 1907, 
Chicago manager in 1907, and in.1909 he was further 


MO saree 


Wes =. 


promoted in his rapid rise to manager of the advertising 
department at the general offices in New York. 


A Splendid Likeness of Mr. Harold 
A. Earle 


Of the typewriter family of Earle, connected with the 
Remington in London in 1900-1901. He graduated from 
Cornell University in 1906. In 1908 and until August, 
1909, he was with :the Smith Premier branch in San 
Francisco, on the latter date being appointed manager 
of the supplies department of The Monarch Typewriter 
Company, with headquarters in New York. 


A iam, 


PHOTOGRAPH OF THE STATE COMPANY’S STORE, MONARCH DEALERS AT COLUMBIA, S. C. 
DECORATED IN HONOR OF PRESIDENT TAFT’S RECENT VISIT 
IN THAT CITY 
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The Remington Typewriter in Europe 


More than a year has now elapsed since the introduc- 
tion of the new Remington models Io and 11 on the 
European market, and the best and most tangible evi- 
dence of the success of these models is the fact that the 
sales of Remington typewriters since their advent have 
far surpassed anything hitherto recorded in Remington 
history. In this respect the Remington record in Eur- 
ope has simply been.a repetition of the Remington 
record everywhere. 
the Remington record in Europe during the past twelve 
months may be regarded as an achievement comparing 
favorably even with the great record of the Remington 
in other parts of the, world. 

The record breaking Remington business has been 
done in the face of and in spite of a condition of trade 
depression which has been more or less general 
throughout the entire European continent. It would 
seem that the Old World caught the fag end of the 
trade depression from which the New World was the 
first to suffer but from which the latter is now recover- 
ing. During the past year, general trade in Great 
Britain has been very dull and the same applies more 
or less to nearly all the Continental countries. In 
seme countries this condition has been aggravated by 
special causes, as in Spain by the Barcelona riots and in 
Sweden by the general strike. In every one of the 
countries mentioned, however, even in the two last 
named, the Remington records have been buried out of 
sight. Such achievements in the face of such conditions 
constitute a unique feature of the European typewriter 
situation. 

When times are good such record breaking achieve- 
ments may be explained on general grounds. But when 
times are not good they can only be explained by spe- 
cial causes. The special causes‘in this case, however, 
are known to everyone. They are found simply in the 
remarkable success and consequently tremendous de- 
mand for the new Remington models. The total vol- 
ume of typewriter trade may be no greater (considering 
the condition of general trade, it is probably not so 
great), but unquestionably a larger percentage of this 
trade is going to the Remington than has been the 
case for a number of years, 

A further gratifying condition from the Remington 
standpoint is the fact that this record-breaking has been 
progressive, each month reaching a higher total than 
those which have gone before. During the first few 
months, after the new 10 and 11 Remingtons appeared 
on the European market, the Remington organization 
suffered a serious handicap due to shortness of stock, 
which fact rendered impossible a: campaign of true 
Remington aggressiveness. For some months, how- 
ever, this condition has been a thing of the past and 
now the Remington organization all. over Europe is 
setting a pace the like of which has no parallel in Rem- 
iagton history. 

Naturally such activity has been attended with a 
steady expansion in the European Remington organiza- 
tien, new Remington salesrooms having been opened in 


nearly every country. As one example of this growth, - 


it may be mentioned that in Italy direct Remington 
representation has been extended during the year to no 
less than five new cities, namely Ancona, Florence, Mo- 
dena, Padua and Palermo. 
Remington representative in Italy, is to be congratu- 
lated on this splendid progress. Incidentally it may be 
mentioned that in Messina, despite the terrible catas- 
trophe of a year ago, the Remington representation 
was never discontinued, The picture which we publish 
herewith, shows the Remington salesroom in Mes- 
sina as it appeared several months after the disaster, 
and is interesting as illustrating the conditions under 
which business has been transacted in the ruined 
Sicilian city. 

The same report of the steady expansion of the 
Remington organization comes from other European 
countries. New Remington salesrooms have been 
epened in a number of cities in Germany during the 


There are reasons, however, why > 


Mr. Cesare Verona, the 


past year. In Denmark the expansion of the Reming- 
ton organization has assumed a unique phase. Den- 
mark is a small country and one which it is corres- 
pondingly easy to cover. Accordingly, Mr. Kristensen, 
the enterprising Remington representative in that coun- 
try, in looking around for new realms to conquer, hit 
upon the remote Danish dependency of Iceland, with 
the result that a Remington representation has been 
established at Reykjavik, the capital of the island. The 
picture of the new Remington salesroom at Reykjavik, 
which we publish herewith, shows the well known 
swinging red seal sign which is a familiar feature of 
Remington offices everywhere. The capital of Ice- 
land, Reykjavik, is of course a very small town, hardly 
more than a village according to the standards of more 
densely populated countries, but like other equally 
small and equally remote places, it affords an undoubt- 
ed market for typewriters. The establishment of a 
Remington salesroom in this bleak northern Island 
near the confines of the Arctic Circle is typical of the 
Remington invasion of the uttermost corners of the 
earth, 

Some present day figures of the extent of the Rem- 
ington organization in Europe and its dependencies will 
certainly be interesting to all typewriter men. The 
Remington typewriter sales organization to-day com- 
prises four hundred and fifty-six salesrooms located in 
as many different cities throughout the world, and of 
this number more than one-third, or one hundred and 
sixty-two salesrooms, are located in the European terri- 
tory. Divided by countries these include salesrooms in 
thirty cities of Great Britain, seventeen cities of France, 
twenty-seven cities in Germany, twenty-seven in Rus- 
sia, thirteen in Italy, ten in Austria-Hungary, five in 
Switzerland, eight in Spain, three in Portugal, four in 
Belgium, seven in Holland, three in Denmark, three in 
Sweden and five in other European countries. It will 
be seen at once that such an organization has an equip- 
ment-for business getting which is unique in the type-. 
writer business and has few parallels among commercial 
houses in any line of trade. 

In a year in which record breaking in every depart- 
ment has been such a signal characteristic of the Rem- 
ington business, it is hard to single out any one de- 
department of the business for special mention. One 
feature of the Remington business, however, which is 
of special interest not only to typewriter men, but also 
to the general public is the rapid extension of the use 
of Remington typewriters for educational purposes in 
the schools of the various European countries. The 
whole status of commercial education in the Old World 
differs so radically from the situation in the New World, 
that to those familiar only with the business college as 
it exists in America a special explanation is needed, It 
is a fact well known in the typewriter trade that the 
credit for the introduction into Europe of instruc- 
tion in typewriting belongs to the Remington Type- 
writer .Company. Many years ago, when the Rem- 
ington typewriter was first introduced on the Euro- 
pean market it was found necessary not only to create 
a demand for the machine, but also to supply the oper- 
ators for the machine, hence the Remington schools of 
shorthand which exist to-day all over the European 
continent. Such Remington schools are unknown in 
the United States, where the demand for typewriter 
operators has always been supplied by the private com- 
mercial schools, but in Europe, and in fact in nearly 
every country in the world outside of America, these 
Remington schools have always constituted a_very 1m- 
portant feature of the Remington business. The intro- 
duction, however, of shorthand and typewriting as a 
part of the instruction in the various state schools has, 
mainly through the efforts of the Remington Type- 
writer Company, been making steady headway and the 
past year has been one of tremendous progress 1n this 
department. Equally interesting is the introduction of 
instruction in shorthand and typewriting in private in- 
stitutions, not only in Europe, but also in Asiatic Tur- 
key. The well known college at Beirut, Syria, is a 
prominent example and the sight of the typewriter class 
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at this institution, comprising Turks, Greeks, Egyp- 
tians, Cypriotes, Syrians, Druses, Armenians, Kurds, 
Arabs, in fact, representatives of all the nations of the 
Near East, all learning to operate the Remington type- 
writer, is a remarkable illustration of the present day 
universality of the writing machine. 

The personnel of the Remington organization in 
various European countries is fairly well known to our 
readers, group pictures of the Remington force in 
various countries having appeared from time to time 
in Topics. It gives us pleasure, however, to show here- 
with, the Remington force in a country which in the 
past has attracted less attention in these pages, but 
where the Remington, as in all other countries, is 
splendidly represented. The Remington organization 
in Constantinople, to which we refer, has won many 
notable triumphs during the past year, and is in every 
way an organization which maintains the highest stan- 
dards of Remington efficiency. Messrs. Sidney Nowill 
& Co. are the Remington representatives in Constanti- 
nople, and the manager of their typewriter department, 
Mr. Jean F. Salacha, appears in the picture seated at 
the left. At the right is Mr. Adolphe F. Salacha. Those 
standing, from left to right, are Mr. Harold Castells, 
Mr. Stavros Samatouridis, Mr. Henry Leonne, Mr. 
Arghiri Badimopoulos, Mr. Nicholas Papalyou and Mr. 
Apostolos -Criticos, all members of the Remington 
sales and office force in the capital of the Turkish Em- 

ire, 

‘ Naturally, the remarkable record made by the Euro- 
pean organization of the Remington during the year 
1909, coupled with the prospect of greatly improved 
general trade conditions, leads every Remingtonian in 
Europe to look forward to another remarkable year of 
record breaking in 1910. 


About Muller & Company 


Messrs. A, Miuller-Schaertlin and Forbes, of A. 
Muller and Company, General European agents for the 
Standard Folding typewriter with headquarters in 
Zurich, Switzerland, sailed on December 8 from New 
York after a visit of several busy days in America. 


MR. A. 
MULLER- 
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Their principal mission was a visit to the factory of 
the Standard Typewriter Company at Groton, N. Y., 
seeking to promote the prompt shipment of something 
like 5,000 Standard Folding machines which they have 
sold recently to a number of large dealers in their Euro- 
pean organization. Besides arranging all details of their 
business relations with the’ manufacturers, they were so- 
cially entertained at Groton and in New York by Sena- 


tar Benn Conger and C. F. Brown, respectively, Presi- 
dent and General Manager of the Standard Typewriter 
Company. They left New York in high spirits over the 
prospect of big results in the sale of Standard Folding 
typewriters and a few other office equipment lines for 
which they took the agency in Europe. 

The privilege of being with Messrs. Miiller and 
Forbes on several occasions was a pleasure which 
Topics’ management in New York enjoyed and we hope 
for another visit from them at an early date. Mr. Miil- 
ler is a man keenly alive to the future of the office 
equipment industry in Europe, his many years in the 
typewriter line giving him the experience essential to 
success. He is an able man whose character insures 
satisfaction to those with whom he deals and good re- 
sults in any undertaking. His intimate associate and 
General Manager, Mr, Fred. Forbes, has spent all his 
life as an organizer and the remarkable success they 
have had in introduction of the Standard Folding is 
but one evidence of his capabilities. Like Mr. Miiller, 
he is a fine fellow to know and a member of our fra- 
ternity to whom we point with pride. 

A. Miller and Company seem to be backed with 
plenty of capital, having connections with banks in New 
York and Germany, and everything indicates that they 
are able to carry out every agreement entered into with 
manufacturers who intrust representation to them. A 
few more lines of American office equipment products 
will be taken on, but they have left the preliminary. 
selection of such goods largely to the publishers of 
Topics; we will receive proposals from manufacturers 
and if they do not conflict with lines now arranged for 
and if of such merit as to justify us in recommunicat- 
ing particulars to Miller and Company, we will gladly 
assist in the consummation of agency arrangements. 


The Largest Independent Dealers 


We are very much pleased to introduce to our read- 
ers Mr. E. W. S. Shipman, proprietor and manager of 
the Typewriter Emporium, 92-94 Lake Street, Chicago. 
In this issue will be found the first display announce- 
ment of his concern and we recommend a hearing for 
proposals made to those who respond to the advertise- 
ment. 

In an early number, we will likely be able to induce 
Mr. Shipman to permit us to use a portrait of himself 
and we hope to give some pictorial evidence of the sur- 
prising size of his establishment at the above address, 
but we want to say without delay that a Topics man 
who called on Mr. Shipman a few days ago in Chicago 
was little less than astonished to discover to what ex- 
tent the business of the Typewriter Emporium has ex- 
panded in the last two or three years. 

t is not always the men who make the most noise 
who do the most business or accumulate the most of 
this world’s goods; Mr. Shipman is one of our con- 
servative American business men and the wisdom of his 
method and policy is proven by the fact that he is te- 
day one of the most successful and prosperous of type- 
writer men. His financial responsibility is reflected in 
his high rating and the eagerness with which he is 
sought as a customer where large deals are involved 
and where cash is a factor. He is one of the oldest 
men in the writing machine business, having operated 
under the present name for over twenty-five years, and 
his experience is naturally such as to make him an au- 
thority in the industry. The publisher of Topics has 
known Mr. Shipman most favorably for a number of 
years and we say, unreservedly, that the Typewriter: 
Emporium of Chicago is a perfectly safe house with 
which to deal. 

The Typewriter Emporium is widely known in 
America and they have confined their business largely 
to domestic trade, but late new sources of supply and 
facilities for handling a greatly increased volume now 
enables them to cater actively to the typewriter deal- 
ers in every country on earth. Mr. Shipman offers the 
services of the Typewriter Emporium to all the readers 
of Topics and thereby takes an important position as 
one of the big wholesale typewriter houses. 
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The Victor Company Receives a Record Order, and Another Im- 
portant Ilappening Is the Removal of the General Foreign 
Sales Offices from Boston to New York 


In these days of sharp competition, much is made of 
the prestige acquired by long experience and more or 
less successful careers. In this respect the Victor com- 
pany can boast of but few years of existence as a com- 
pany, but in the personnel of its active heads of de- 
partments it is unusually well equipped to merit the 
confidence of the business community. Mr. George W. 
Campbell, Treasurer and General Manager, has been 
identified with the typewriter business for the past 
twenty years and in that time has held important posi- 
tions of trust and responsibility. His long experience 
in the mechanical part of the business has served him 
well in the development of the Victor. Improvements 
have been made on the machine from time to time, 
which, in connection with the excellent original basic 
features, have brought it up to a point of superior 
merit. As an instance of the progress made, the No. 2 
model Victor (announcement of which is made.on an- 
other page) is a striking example. In this model many 
new and important features appear which add to the 
general utility of the machine. Mr. Campbell isa close 
student of the requirements in his line and much of his 
success is due to this and his perseverance in the face 
of all obstacles. By his perseverance and untiring 
energy, the Victor Typewriter Company has recently 
completed arrangements with the International Cor- 
respondence Schools of Scranton, Pennsylvania, by 
which the latter company will use Victor typewriters 
exclusively in its general offices and among its students. 
This is without doubt the largest order for type- 
writers ever obtained and means that several thousand 
machines must be furnished. them within the next few 
months, in order to equip the general: offices, where 
hundreds of machines are kept in constant use turning 
out the immense correspondence of the institution, and 


MR. GEORGE W. CAMPBELL 
Treasurer and General Manager, Victor Typewriter Company 


also to provide machines for the use of their students 
as fast as possible. The business of the International 
Correpondence Schools extends to all parts of the civi- 
lized world and their students may be counted by the 
thousands. 

Mr. L. H. Perry has had a broad practical experience 
in all branches of the typewriter business covering a 
period of twenty years, he and Mr. Campbell having 
begun their careers at the same time. He has devoted 
much time and study to the commercial side of the 
business which, together with his practical knowledge 
of the construction and manufacture of typewriters, fits 
him well for the position he holds. The heads of the 
various departments throughout the entire organiza- 
tion are men of long and practical experience in their 
line. 

On December ist, the Victor Typewriter Company 
removed its foreign sales offices from No. 338 Congress 
Street, Boston, Mass., to 812 and 814 Greenwich Street, 
New York. For several months past, the foreign busi- 
ness of the company has been handled from Boston, 
while the domestic business was looked after from New 
York. The two departments having been combined 
will now be under the immediate direction of General 
Sales Manager L. H. Perry, who was instrumental in 
developing the large foreign business the Victor com- 
pany has enjoyed for the past two years. He expects 
to sail for Europe early in January and will make an 
extensive tour of the Continent, visiting the several 
representatives of the company and looking over the 
field in which the company is not already represented. 
Mr. Perry has a wide acquaintance among the type- 

MR. L. H, PERRY writer dealers of Europe, having made several trips 
General Sales and Advertising Manager, Victor Typewriter abroad and in each instance taking in the most impor- 
Company tant cities. During his sojourn there, he will be in 
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constant communication with the European office of 
Topics, where mail will be received for him and prompt- 
ly forwarded. 

The foreign business of the Victor company has been 
highly satisfactory from the beginning. Especially is 
this true of the European department. Large ship- 
ments of Victor typewriters are made each month to 
Europe alone, and the business which is increasing at a 
rapid rate is extending to all countries of the world. 
This rapid growth has been promoted through judicious 
advertising in which the various prominent features of 
the machine have been brought out in a forceful and 
attractive manner and followed up with fair and cour- 
aoe treatment of those who engaged to represent the 

ictor. 


Underwood Common Stock 


The common stock of the Underwood Typewriter 
- Company has become dividend paying, 8 per cent. hav- 
ing been declared to holders of ‘such stock at the last 
meeting of the board of directors. This is regarded as 
an indication of the prosperous condition of the Under- 
wood Typewriter Company. 


Filling Orders Fast 


F. F, Bulkley, President of the Typewriter Sales 
Company, 171 Broadway, New York, reports that hes 
is doing an enormous business ‘on the sectional type- 
writer cases which have been advertised in the last 
three issues of Topics, Between the regular business 
in rebuilt typewriters, ribbons, carbon, etc., and the 
extra work in filling orders for this new case, Mr. Bulk- 
ley is experiencing the busiest days of his entire busy 
career in the typewriter business. We are not only 
pleased that Topics should have been demonstrated 
such a splendid advertising. medium but. we are glad 
that the typewriter dealers of the world should have 
responded so liberally to Mr. Bulkley’s offer. He is 
giving the trade an article which was badly needed and 
he deserves all the business he can take care of. 


High Water Mark 


Commenting upon the fact that September and Octo- 
ber were the largest months in their history, the Wall 
Street Journal speaks further of the large increase in 
business being done by the leading American type- 
writer manufacturers: 

“For months this gradually increasing business has 
been coming in and the factories gradually running be- 
hind in their orders. Plans are now under way at the 
Remington plant of the Union Co. to increase the 
capacity about 25 per cent. by the installation of addi- 
tional machinery. The floor space exists at present. 
The writing machine concerns were about the first to 
note the revival after the depression. They are par- 
ticularly good barometers of trade conditions, as their 
selling organizations cover the entire world. 

“In foreign countries, with Germany an only excep- 
tion, the American machines have easily held the lead 
notwithstanding the duties. In the case of the Rem- 
ington Co., two-thirds of the offices are abroad. 

“The margin of profit on typewriters is much less 
than is usually supposed, but there has been no reduc- 
tion in it similar to that experienced by so many indus-- 
trial companies when they recently increased their vol- 
ume of output. The narrowness of this margin is shown 
by the fact of the numerous companies manufacturing 
machines only two paid dividends last year. These 
dividends amounted to $850,000 on a capitalization of 
$23,500,000. The next two most active companies to- 
gether capitalized at $4,500,000 paid none and on the 
common stock of the former companies amounting to 
$12,000,000 of the $23,500,000 total, there was no distribu- 
tion. 

“‘Selling expenses’ is where the difference between 
the manufacturing costs and the selling price goes, This 
is principally due to the camgaigns of education neces- 
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sary to show the many uses of the higher priced ma- 
chines. For the proper distribution of the product 
hundreds of branch offices all over the world are neces- 
sary. In this the smaller companies save as they cater 
to the created demand. The greater complexity of the 
former machines is that they not only write but add, 
do billing and other work usually done by hand or 
special apparatus. 

“ ‘Material costs’ in production are small beside those 
for labor which is of the highest and best paid grades 
of artisans. The past year has not shown any notice- 
able increase in wages, however, and the labor is as a 
rule quiet and of great productivity per unit. 

“The typewriter industry as a whole suffers from the 
lack of harmony and severe competition. The com- 
panies handling the higher priced machines have held 
aloof from this business and their policy seems to be 
justified by the fact that they are the only dividend 
payers.” 


A Record Order for Typewriters Is Given 
the Victor Typewriter Company 
for 7,500 Victor Machines 


The Victor Typewriter Company has recently re- 
ceived an order from the International Correspondence 
Schools of Scranton, Pennsylvania, for 7,500 Victor 
typewriters, to be delivered to them as soon as possible. 

The International Correspondence School has also 
entered into agreement with the Victor Typewriter 
Company to use the Victor typewriter exclusively in 
all its offices and among its students. For several 
years, the above mentioned company has endeavored 
to find a typewriter suitable to their needs and after a 
careful and exhaustive examination of all typewriters 
on the market, they decided that the Victor machine 
fills the requirement of typewriter users, is better con- 
structed, and possesses more up-to-date practical fea- 
tures for their purposes than any other machine on the 
market. After giving the matter due consideration, 
they placed the above mentioned order with the Victor 
Typewriter Company and also entered into the above 
mentioned agreement. 

When the high character of the International Cor- 
respondence Schools is taken into consideration, both 
with respect to financial standing and its business meth- 
ods, this transaction is certainly the highest testimonial 
for excellence the Victor machine could possibly have. 


J. E. Neahr 


(The frontispiece of this issue is from the latest photograph of Mr. 
Neahr. It was taken especially for TOPICS) 


The subject of this sketch, J. E. Neahr, General Sales 
Manager of the Underwood Typewriter Company, is 
doubtless one of the best known and most forceful char- 
acters in the typewriter world to-day, and, although he 
is not a veteran in the service, his rise and standing 
stamp him a genius, ; 

Mr. Neahr began his career in the typewriter business 
about twelve years ago as salesman for the Smith Pre- 
mier Typewriter Company with a territory in New 
York City. His superior ability, however, was im- 
mediately recognized by the company, and after being 
so engaged for only three months was placed in charge, 
as Manager, of its New Haven branch, where he re- 
mained until 1900, when he went to Buffalo for the 
Underwood Typewriter Company. ce 

At the time of the Pan-American Exposition, at Buf- 
falo in 1901, Mr. Neahr was selected as the most capable 
and competent man to take charge of the Underwood 
Exhibit, and while the machine was then new and 
comparatively little known, his original methods and 
masterly management in presenting its merits won for 
it the Gold Medal, first prize, over all competitors. His 
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success on this occasion was so signal and significant » 


that he was appointed Special Representative of the 
Underwood Typewriter Company. 

One of Mr. Neahr’s first acts in this capacity was to 
establish a Branch Office at Boston, which he personally 
superintended until the machinery was well in motion, 
when his executive ability was again required to handle 
the affairs of the Underwood at the St. Louis Exposi- 
tion. His usual diplomacy and customary disposition of 
such matters was once more rewarded by winning first 
honors for-the machine he so ably represented. Again 
at the Lewis-Clarke Exposition, Portland, Oregon, after 
the Underwood had become so well and favorably 
known, on account of which he met with most strenuous 
and determined opposition, Mr. Neahr scored another 
victory for his machine by securing the highest awards: 

Perhaps one of the most notable of the many bril- 
liant achievements of Mr. Neahr was in 1901, when he 
secured the adoption of a resolution by the National 
Federation of Business Educators, in convention at St. 
Louis, favoring the Underwood and recommending its 
use by the members of the Association; and for which 
every school proprietor in the United States should 
feel grateful, as the results of his efforts forced other 
typewriter companies to show their appreciation of the 
use of their respective machines in the school-foom. 

During the interval between these expositions and 
conventions, Mr. Neahr was engaged in building up an 
organization and selling force for the Underwood Type- 
writer Company; selecting the best material in the 
business, with the result that the demand for this ma- 
chine was soon far in excess of the output of the fac- 
tory, thus necessitating such additions that it is now 
one of the largest typewriter plants in the world. 

As a matter of course, such an unbroken chain of 
successes attracted the attention of the entire type- 
writer world; therefore, when the Royal typewriter 
was ready for the market, that company recognized in 
Mr. Neahr the most aggresive, progressive and alto- 
gether satisfactory man to introduce it, and they placed 
in his hands the general management of its business. 
The consequence was his extensive and superior knowl- 
edge of the ability, desirability and availability of the 
various individuals comprising the selling forces of all 
typewriter companies throughout the United States, to- 
gether with their high regard for his personality and 
generalship, enabled him to enlist a selling force which 
was the strongest factor in the establishment of what- 
ever standing that machine may have accomplished in 
the commercial world. 

After organizing the selling force and completing the 
introductory work for that company, Mr. Neahr real- 
ized that further service with it would handicap his 
ambitions and aspirations, and desiring to give full ex- 
pression to his ability and capacity, and appreciating 
the opportunities offered by the development of the 
Underwood typewriter, he accepted his present position 
as General Sales Manager to the mutual advantage of 
both himself and the company, as demonstrated by the 
fact that the business of each succeeding month, with 
the possible exception of one, has been a record-break- 
er, until the factory is again unable to meet the demand 
for machines on sales-orders already taken. 

Mr. Neahr is not only quick to recognize but to re- 
ward ability, and the man who merits his favor by the 
results of his work feels no keener pleasure in receiving 
than he in.conferring it; on the other hand, to the man 
who does not “make good” he has both the wisdom and 
courage to say “no.” He has the confidence of all of 
his employes and they are as responsive to his desires 
as trained soldiers to the orders of their commanding 
officer. Having had experience as a salesman, he knows 
what it requires to get business, and is in sympthy with 
every employe who tries honestly to do his duty. 

One of the distinguishing characteristics of Mr. Neahr 
is his intuitive judgment as an entertainer, by which 
means, in dealing with people, he reveals principle, 
thereby successfully solving problems. He crosses the 
continent many times during the year, keeping in con- 
stant touch with every section of his territory—the 


United States—thus creating a harmonious feeling of 
goodfellowship throughout his entire organization, 
which has inspired the fitting and forceful statement, 
“he keeps them in motion from ocean to ocean.” 

Mr. Neahr is a general; a tactician; a field marshal 


-of marvelous strategy and sagacity—in short, he is a 


Napoleon in the typewriter world. 


Rumored Purchase of Retlaw Stock 


It is reported that Henry Gerber, Manager of the 
New York office of the How Company, has taken over 
the stock of the Walter Retlaw Company, with the ex- 
ception of the Elliott-Fisher machines, for export pur- 
poses only. This transfer, if effected, was to be made 
on December 15, 1909. 


Mr. Grady’s Trip to Europe 


The observations of Mr. J. E. Grady, president of the 
Rebuilt Typewriter Company, gained while on his trip 
through Europe, and a statement of his doings while there, 
make interesting reading. 

He was most cordially received by everyone; but he 
could not help but notice that almost without exception 
the European dealers were afraid of Americans, because, 
unfortunately, their experience had been in a large measure 
to get an unsatisfactory quality of goods. Speaking par- 
ticularly of rebuilts, Mr. Grady says: 

‘Positively without exception, every dealer that I talked 
to who had ever bought rebuilt typewriters in America, 
claimed that he got the worst of it and that the machines 
he received were not as good as he could have gotten at 
home for a good deal less money. I made the trip without 
samples, simply assuring the people that I proposed de- 
livering machines exactly like new. I would be delighted 
to have a copy of our booklet called ‘Picture Evidence’ in 
the hands of every dealer in Europe, but, of course, I will 
have to get them to ask for it. We charge more for our 
stuff, but we put more money into the rebuilding, for the 
reason that we really rebuild, and we propose building our 
organization in Europe by satisfied customers, rather than 
by trying to get initial orders at a fair price and then hop- 
ing to satisfy them with anything. ; 

“The necessity of a European depot confronted me every 
moment. A dealership proposition would -not be satisfac- 
tory, because the dealer might be tempted for the sake of 
a little profit to give customers a substitute, and therefore 
it was decided best to establish permanent European head- 
quarters, and the Grady Rebuilt Typewriter Company, Ltd., 
was financed. The company’s temporary offices are at I2 
Crane Court, Fleet street, London, E. C., the managing 
director being Wm. T. Harding, formerly general sales 
manager for the Oliver Typewriter Company in Europe. 
Mr. Harding is probably one of the best-known typewriter 
men in Europe, and only lent his forces to the organization 
after having been in America for some months and visiting 
every typewriter factory, as well as every rebuilt type- 
writer factory, and coming to the conclusion, after very 
close scrutiny, that the factory of the Rebuilt Typewriter 
Company in America was the finest he had ever seen; that 
the machines were honestly rebuilt; and with this in mind, 
and believing that he could offer to the European trade 
standard typewriters equal to new in every respect at a 
greatly reduced figure, he joined hands with us. The 
English company is backed by heavy financial people, 
and I am also connected with it as a director and stock- 
holder, personally. We are going after the business in 
Europe. 

“The special stock for the London depot is just being 
gotton ready, and consists of some 650 machines. I trav- 
eled as far as I could in Europe, covering as much terri- 
tory as possible, but had to cut my trip short and return to 
America on account of the very serious and subsequent 
fatal illness of a member of my family. Otherwise I would 
have toured the whole country, and that I will do next time. 

“All through Europe I was received very graciously. 
Everyone that J had the good fortune to meet knew about 
me intimately. Many of my advertisements were pro- 
duced and pleasant expressions were received from alt 


VISIBLE Seanez TYPEWRITER 


KE. C. Stearns & Co. beg to announce that for the greater 
convenience of agents for the Stearns Visible Typewriter in the 
Kastern Hemisphere they have established Offices at 57 Holborn 
Viaduct, London, under the general management of Mr. George 
M. Moore, so long prominently identified with the typewriter 
business in that territory. ; 

All correspondence, all orders, and all applications for agencies 
from Europe, India, Africa, and Australia should hereafter be 
addressed to the London Offices, where they will receive prompt 
and courteous attention. | 


The Stearns is in every detail a refined and perfected type- 
writer—excelling in every requirement of a high class writing 
and. billing riikabsie. 

The splendid touch and action of the New Model afford 
to the operator the maximum of speed with the minimum of 
fatigue. ‘The touch is wonderfully light and wonderfully 
‘buoyant,’ almost like a cushion of air. 

The Stearns Decimal ‘Tabulator, which is built into every 
Stearns Visible Typewriter at no extra price, is the most re- 
markable advance in typewriter manufacture of recent years. 
No other tabulator can approach it. 

The Stearns is the only typewriter with an individual one- 
pee type bar in which the type are not soldered to the type 

ar, but are formed on the bar itself, and, therefore, cannot 
become loose; and with a non-wearing, dust-proof, direct-acting 
hanger with a circular rib and groove bearing which practically 
elimmates friction. 

It is the only typewriter with a separately and instantly adjust- 
able card and envelope holder. 


EK. C. STEARNS & CO. 


Factory and Executive Offices: SYRACUSE, N. Y., U.S. A. 
General Offices for Eastern Hemisphere, 57 Holborn Viaduct, London 
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MESSRS. GRADY, HARDING AND HEMES IN THE PRIVATE OFFICE OF THE LATTER AT 
TOPICS’ NEW LONDON HOME , 


Mr. Grady, President of the Rebuilt Typewriter Company of Chicago, was the first American producer to 
make his headquarters in our new offices while on his recent tour in Europe. 


sides. In talking with manufacturing representatives I as- 
sured them that it was not with the intention of pulling 
down or interfering with conditions that I was locating in 
Europe, but that I felt that every machine we sold would 
be a material help to the manufacturer, because he would 
eventually sell the prospect a new machine and continue 
to trade out early models for later models, and that it was 
my earnest belief that every rebuilt machine sold that was 
a credit to the manufacturer would be a distinct help to 
him in making further sales. 

“Mrs. Grady accompanied me on my entire European 
trip. I was absent two months.” 

The above interview was granted to a Topics man 
shortly after the return of Mr. Grady to America. 


New 1910 Model Gem Adding Machine 


‘The new model “1910” of the Gem Adding Machine 
seems to be one of the most practical,low priced ma- 
chines on the market. The box into which this little 
wizard is built serves, when closed, as a carrying case. 
The accompanying cuts illustrate this principle. It 
will be noticed that the machine, when opened ready 
to operate, resembles two solid right triangles placed 
back to back. To close, the face of the machine swings 
around and is hooked in place, forming a ljttle carrying 
case as illustrated. The new model has a capacity of 
seven columns and possesses several improved and at- 


cabinet is only 4% 


This neat little 
The “1910” model retails for twenty-five 
The dealers’ proposition is well worth investi- 
gating, as the profits are extraordinarily large. An 
inquiry at the office of the Automatic Adding Machine 
Co., of 319 Broadway, New York, would bring all par- 
ticulars. 


tractive features. 
inches high. 
dollars. 
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NATIONAL COUNTING AND WEIGHING MACHINES 


WILL DO THE WORK OF TEN MEN 


They will count all kinds of material, including catalogs, booklets, 
and _ stationery of all kinds. Count more accurately than in any 
other way. The cut illustrates machine No. 300. 
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The NATIONAL gets the correct count automatically, without weighing; yet it gives 
the tare, net and gross weight and count all in one operation. Although on the market only 
four years, over fifty per cent. of the manufacturers in the United States are using from one 
to forty mgchines each. | 


The NATIONAL is manujactured in twenty different models according to the size and 
material to be counted. Can be equipped in matrix. 


We are opening agencies in the European and foreign markets. We give a liberal contract 
and exclusive sales to men that are qualified to handle a first class proposition. Immediate 
inquiries are solicited, as territory is being assigned rapidly. 


NATIONAL SCALE COMPANY 


CHICOPEE FALLS, MASS., U. S. A. 
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My Eye Is Out 


This heading above the cut 
is used by. Jos. J. Cohen, man- 
ager of the Cohen Typewriter 
Agency, 1164 Broadway, New 
York, on an advertising post- 
card. He finishes the sentence 
with “for your business” be- 
low the cut, the whole being 
an attractive ‘“‘ad” which is 
quite worthy of mention inas- 
much as the card further in- 
cludes references to the line 
carried which are sure to be 
read by the recipient. 


Form New York Division of N. S. M. A 


On December 10, 1900, the New York division of the 
National Sales Managers Association was formed. All 
sales managers or executives who direct the sales of 
merchandise are eligible for membership. The officers 
are R. E. Rose, Yawman & Erbe Co., president; H. S. 
Fisk, Root Newspaper Association, secretary; Russell 
Walter, Nazareth Waist Co., treasurer; Arthur A. Ad- 
ler, Multigraph Sales Co., first vice-president; H. J. 
Humphrey, L. C. Smith & Bros. Typewriter Co., second 
vice-president; A. H. Barkerding, Mittag & Volger, third 
vice-president. In the matter of officers the office equip- 
ment industry seems to have the lion’s share. A second 
meeting, for the settling of further details in organiz- 
ing, was held on December 20th. The Association was 
founded in Chicago, in October, 1908, by H. H. Cush- 
man, of the L. A. Becker Co., L. G. Muller, of the Co- 
lumbian Bank Note Co., and C. A. S. Howlett, of the 
Western Electric Co. (at that time). 


Recent Incorporations in America 


The Republic Register Co., Wilmington, Del.; capi- 
tal, $150,000. Incorporators: M. E. Smith, Wilming- 
ton; C. C. Conkle, J. B. Henderson, Pittsburg, Pa. ° 

Ven Neu Manufacturing Co., 170 Broadway, New 
York; manufacturing mechanical tools, particularly 
typewriters and their equipments; capital, $100,000. In- 
corporators: Winfield S. Van Horn, Edward Neu- 
mann, Anton Neumann, Jersey City, N. J.; Thomas A. 
Hill, 395 Monroe street, Brooklyn, N 

The Adder Machine Company, a Pennsylvania cor- 
poration with $750,000 capital and $25,000 interest in 
Wisconsin, filed a statement to do business in this 
state. E. S. Walker of Milwaukee is the Wisconsin 
representative. ES 

New St. Louis Business College, Alton; Missouri 
corporation; educational; capital, $10,000. O. T. Kruse, 
Alton, Ill. 

The. Bar-Lock Typewriter and Office Supply Com- 
pany, Marietta, Ohio; $15,000, by George B. Martin 
and others. 

Thomson, Griffin, Strang Co., White Plains, N. Y.; 
manufacture office supplies, etc.; capital, $6,000. In- 
corporators: F, M. Thompson, Arthur I. Strang. 

Buffalo-Molyneux Co., Buffalo—Mfg. Molyneux mail- 
ing machines and devices for handling mail matter, also 
stationery ; cap., $200,000, Incorporators: B. S. Molyneux, 
C. H. Bierbaum, L. Hatch, Buffalo. 

Ferris Printing Co., Manhattan.—Printers and _ station- 
ers ; cap., $50,000. Incorporators: A. Ferris, C. C. Jenkins, 
M. P. Meilby, New York. City. 

Specialty Co. of New York, New York.—Manufacturing 
novelties, adding machines, measuring, weight and number- 
ing machines and devices; manufacture automatic vending 
machines, etc.; cap., $10,000. Incorporators: Charles W. 
Hoffman, No. 116 Nassau Street; Allan P. Stillman, No. 
124 Chambers Street, both of New York; Edwin Benson, 
No. 507 Greene Avenue, Brooklyn. 


YOST Scoring:-Poeints: 


The Right INKING Principle. 
The Right ALIGNING Principle. 


VISIBLE WRITING 


SHIFT KEYBOARD 


LIGHT TOUCH 


SPEED ESCAPEMENT 


COLUMN FINDER FOR FIGURE WORK 
SIMPLICITY AND. DOURABILITY 


The Yost Typewriter Co. Ltd. 
50, Holborn Viaduct, LONDON, E.C. 
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Here It Is At Last 


mages 


SHOWING TOP, ONE SECTION AND BASE 


@ For several months, yes—two or three years—there has been a growing tendency among typewriter 
_dealers to instal glass door sectional cases for use in displaying machines in the salesroom. 


@ Many of them have satisfied themselves with the regular stock sizes as made by the bookcase manu- 
facturers, while others have had cases of proper size made to their order. 


@ The first method is unsatisfactory and the last is too expensive. 
q@ Now We Have Just What You Want and at the Right Price. 


@ The cases which we are now réady to supply are made in the correct size to accommodate any type- 


writer that any dealer would carry in stock, the material is of quartered oak, handsomely finished, and they 
are far more solidly built than is the ordinary sectional case used for books—in short, we have just what 
is wanted and we are ready to ship them promptly to the typewriter dealers in any country on earth, 


@ Write and ask us for further particulars and a special price which we will make to the first typewriter dealer in every 
town who places an order. 


TYPEWRITER SALES COMPANY, tncorporatea 


of Reine aa 171 Broadway, New York, U. S. A. 
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CABLE ADDRESS: EVERGOOD 


TYPEWRITERS 


SMITH PREMIER 
UNDERWOOD 
REMINGTON 
DENSMORE 
HAMMOND 
OLIVER 

YOST 

AND OTHERS 


qr-comas 
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TVPEWRITER. 
COMP. 


J. E. GRADY, 
PRESIDENT 


REBUILDERS OF TYPEWRITERS 
ALL MAKES 
EVERY MACHINE FULLY GUARANTEED ~ 


SRSS28 WRAY RY 2” 


* 
ELEPHONES, HAYMARKET} 924 


CHICAGO, U. S. A., 


Mr. Guetave, Hemes, 
"Typewriter Topics," 

24 King Street - Cheapside, 
London, BE. C. 


Dear Mr. 


tunity of reciprocating the many courtesies. 


mirers of your new. offices. 


Hemes:- 


BUILT 228800045 Ever” 


LIEBER’S CODE USED 


FOREIGN DEPARTMENT 


CONDUCTED BY 
EXPORT EXPERTS 


MACHINES WITH 
FOREIGN KEYBOARDS 


EXPORT SHIPMENTS 
PROPERLY PACKED 


CORRESPONDENCE 
IN ALL LANGUAGES 


I am. once. more at my desk, and before start- 

ing on the great amount of work which is before. me, lI 

want to thank you for the many courtesies extended to 

me, by your good self and staff of the worthy paper 

which you represent, while on my European tour. It was 

a great pleasure to have at my command such an excellently 
well appointed office as yours, and I assure you that I 
felt perfectly at home at. all times, .and I em sure that 

if your European, as well as your American friends knew 
how nicely you are situated, they would ell take advan- 
tage of the opportunity of making "Topics" their head- 
querters;- use your private. consultation rooms, your steno- 
graphers, messenger service and postage, sell of which I 
‘certainly. appreciated. | 


In behalf of Mrs. Grady, the Rebuilt Typewriter 
Co. of America, and The Grady-Rebuilt Typewriter Co., 
Ltd., London, 1 again extend my most sincere ‘thanks for 
all you.did for us, and shall look forward to the oppor- 


May you have all kinds of success and be kept 
busy receiving guests, who will certainly become ad- 


wishes - here. it is -. help yourself. 


My heart is full of good 


Most sincerely yours 


JEG /BMS 
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The Writing Machine 
That’s Ten Years a 
Ahead is the Writing “Fie == 


Re 


Machine for Y Pak Bar 
achine for You , Sos 


Every operating device inbuilt where 
it should be—under the operator’s 
hand. Shift-key, shift-lock, space- 
bar, tabulator, spacer, back-spacer 
and margin-release—all handy, con- 
venient, right at your fingers’ ends. 


The One Big Reason why the New Model 


L. C. Smith & Bros. Ty siureler 


ALL THE WRITING ALWAYS IN se 


has sprung so surely, so rapidly into popular use is the fact that type- 
writer users and typewriter buyers are recognizing, more and more 
every day, the need for a writing machine that measures up at every 
point to the highest scale of modern business needs. All the writing 
always in sight, ball-bearings at every frictional point, a biller inbuilt, 
a quicker automatic ribbon reverse—four only of many equally vital 
advantages that’ make this:machine the frst favorite always of the 
person who has to pay for it and the person who has to use it. 


Better work and more of it, greater efficiency through and through, 
the L. C. Smith & Bros. Typewriter is ten years in the lead. The 
writing machine that’s ten years ahead is the writing machine for you. 
Send for the book and read it. 


L. C. SMITH & BROS. TYP EWRITER C0., nee Large Cities) SYRACUSE, N. 7, U3 A 


Head Office for Europe, Asia and Affica: - 19 Queen Victoria Street, aie: E. C. 


¥ 


Always mention TOPICS when you write to ADVERTISERS 


89 


90 TYPEWRITER TOPICS 


NO. 3XW_ 18-INCH 


Takes paper 18 inches wide and writes 
a line 16 inches long, containing 160 
characters, Pica type, and 192 Elite type. 


NO. 3XW 
20-INCH 


Takes paper 20inch- 

es wide and writes a 
line 18 inches long, 
containing 180 char- 
acters, Pica type, and 


216 Elite type 


NO. 3XW | 


26-INCH 
Takes paper 26 


inches wide, and 
writes a line 24 
inches long, con- 
taining 240!char- 
acters, Pica type, 


and 288 Elite 
type. 


Machine | © 


You Will 


THE UNDERWOOD STANDARD . Z ws Eventually Buy 


TYPEWRITER. MODEL No. 3XW 
Manufactured in Three Sizes 
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Tiperiter Eni gmagraph 


-—— yore 


Jacob Backes 


So thick allready are the dic-: 


tionairies that annyboddy who 
adds annother word to the land- 
gaudge sholders a grave respon- 
sabillity. But if youve evver 
say, received an order on August 
28th for 20 pounds of suger of 
the & cents a pound kind, sined 
Jas. Jones, 128 North Sth St., 
and diddent know how to subdue 
the arrising feelings, then you 
were up against the Great Tipe- 
riter Enigmagraph. 


Since the Carniggy Simplerfy- 
ers got agoing, evveryboddies 
finkers is in the orthergraphic 
pie, and, to be in stile, Ile 
hafter get mine in, to. It was 
my missfortune to lern how to 
tiperite before I lernt how to 
spell or gramer, but wassent a- 
wair of the fact till a few days 
ago a kind and obbliging fréénd 
put me next that some errers 
apeard more obvyous in tiperit- 


ing than in fistriting. Be that. 


as it may, I nevver had no or- 
ders retarnd because the acomp- 
nering leters werrent spelled 


acording to Daniel Websters un-— 


derbridge dictionairy, and the 
bigest dunces Ive ever seen was 
them for whom every capitle and 
evvery commer haster be made 
juste SB, and in no other way. 


For the bennéfit of. vecne who 
may be sufering from spelling 


s#eubges simler the same as mine 


Ive dévised a plan to thro peo- 
ple off the sent, so to speak, 
when in doupt about the speling 
of any wird I hafter tiperite. 
I think my sistem has the Skibo 
scheme beging for mércy when it 
comes to comparyson of ginwine 
practickle util&ty, but Ive n&a- 
ther pattented nor copperited 
it, tho thru my single unasistd 
indiwidg&able eferts the scien- 
tiffic workings of the Enigma- 
graph has been fourmulated, and 
Ive corned the word which rep- 
persents the means by which the 
trick is acomplish.— 


My greatest speling diféculty: 


has alers been to disside which 
is rite, ie or ei, in cértain 


clases of words. | So, whennevver - 


I gotter tiperite one of that 
kind, I wakté no time with the 
underbridged, but simply cuff 
down @ ei, then turn carridge 


back, cuff a ie over the ei, in 


efect as the follering clearly 
exibdit: 


OD eR ee ee ee ee re ee ee ee ee ee ee 


paéce nbtce beltéve concéive 


‘etcie. So, whenevver if I doant 
mow which is rite when I rite 


it, or time is to short to make 
an erasure, or Ime to tired to 
fool with the underbridged, the 
person who gets the leter alers 
gives me creddit for making a 
correction, he cant prove anny- 
thing diferent, can he? Besides 
he himselft may not know which 
is the rite way, and thrirefore 
in no position to judge. 


And theire is lots of people 
who, in an orthergraphicole em- 
ergency do exactly simler as I 
do, a8 you can easily tell by 


the leters that you recé@ave, on- 
ily they havvent schedduled it 


out into a sistem, as hear, nor 
have gave it a name, nor’ made 

unperrishable litterature of it 
similer the way Ime hear doing. 


Same way with words ending in 


‘@@ther: -able or -ible. I simply 


cuff the leter i over the leter 
a, acording to the scientiffic 
sistem explained, and their you 
are: 


Fe De DP OP RR OP OF OE EP EP OS 08 OS OR OP OD at AB O® OR 8 OP OR GR OE OD ae 


posable adorr&ble concfvable 


Could annything be more simpler 
than that? 


Wee DW OH 6 CS W GS Go 09 Go °° 
Ps SHOR ARA HS Bm p 
Chee SDOOAMan Sw WO Mee 1 
QO DHARHRHRAaHWMs @ 
Ne GPQMNBAA RAN Hee ~Q 
O- DOONHSOSVTOe- mM 
O- OCOD SMDODM- 0 


2 
2 
2. 
3 
a 
8 
B 
2 
8 
9 
B 
2 


cheme of Numerl Enigm 


Annother example: when Ime in 
doupt whather to tipe the figg- 
er fovr or the figer five (day 
of the month, for instance} I 
just -cuff down a &, and let the 
recipperent of the leter study 
out by the contex which is ment 
or take his pick, suddenlike, 
without no studdying a tall. 


Whether or weather, weird or 
wierd, separate or seperate, 
have lost there terers, as this 
duplex speling sistém pervides 
a conveniént, efective reffudge 
in all cases of emmergencey. 


My ilustration of the numerle 
expersition of the Enigmagraph 


‘a few lines up of this shows 


how by cuffing any figer ovver 
anny other figger as for example 
8 over 1 eqles 8, 3 on 7 eqles 
?, many picterpekk Enigmagraphs 
are producable rite offen the 
real. A nollidge of this method 
comes in very conubrious when- 
evver you desire to divvert the 
atention of the clerk what at- 
tends to the maiaé orders. This 
scientiffic uibbit is now free 
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for the bennéfit of the public, 
and it was prepaired by simply 
cluffing the figgers 


5 RE . 4567890 

10 nee in ten lines as if the 
figgers was to be added up to- 
get her, then cuffing all figg- 
er ones ovver the first colume, 
all figger 2es over the seckent 
cOlume, all figger 3ws over the 
third colume, all figger ¢es 
over the forth colume, etc. 


The numerl illustration looks 
somewhat like the royal edicts 
poasted up on the Chinese wall, 
and before you are wised up as 
to the why and whearfor of this 
youde natcherly start to read 
the lines up and down similer 
the. same as the Celestles ofthe 
Ploury Kingdom does. 


Of course this illustration 
doant begimn to exhorst all the 
possébillities of Enigmagraph- 
Olloggiccle combinnations which 
ies infinnit, because any small 
leter can be tiped ovver any 
other small leter; any cappitle 
letter ovver any small leter; 
anny cappittle letter ovver any 
other capittle leter; any small 
leter or anny cappittle letter 
over any figer, as j on 3 eqles 
3, and 5 plus L equélls B; and 
nothing has as yet been said in 
referénce to the wonderfle pos- 
ibillitys concééled in 


PRG EC/EELSSS 
etcie, for Enigmagraphists, En- 
igmaphephers, Enigmagraphollo- 
gists—whichevver you choose. 
The cold estimets of the No. of 
possable Enigmagraphs available 
are not heres givven (they can 
figger it out for themselfsts); 
besides, in litterature its al- 
lers more artistick to be sug- 
gestive than to be ackerpett or 
mathimmatticle—and its me for 
Art, evvery time and all of the 
time, as you can plainly see 
for yourselft. 


Mathemattix or no mathimatti 
x, the secrick is out, you can 
now have home-made hyrogliffixz, 
eqle to anny, and needent take 
no tickit to Eagip to enjoy the 
site of them. Enuft has been 
submitted to proov the undenya- 
ble adaptabillaties of what a- 
pears to raise to the dignerty, 
and dissarve the name of, the 


Twentyth. Centurry Duplexx 
Auxillery Orthergraphic Sistem. 
for the bennéfit . of suffering 
humannity, logicly superrier to 
Carniggiz. With verry little 
Enigmagraph practiss you become. 
wholy inderpendenk of the “dic- 
tionairy. Printers, poastmen, 
etcie may not like it at férst 
but what valuable invenntion is 
their that diddent meet no op- 
persition from the verry start? 
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THE.OFFICE EQUIPMENT .MAGAZIN-E 


Issued Monthly by the 


Business Equipment Publishing Company 
Office of Publication, 309 Broadway, New York, U. S. A. 
Long Distance ‘Phone; 4372 Worth. Cable Address; Optimus, New York 


European Bureau, 23 King St., Cheapside, London, E. C., England. 
Telephone; 6669 London Wall Telegrams; Workings, London 


Entered at the Post Office, New York, N. Y., as second class matter 


SUBSCRIPTIONS, PER YEAR 
(Payable in Advance) 


United States, Cuba, Puerto Rico, Guam, Philippine 


Islands, Hawaiian Islands and Mexico, . . . . One Dollar 
For Canadian subscriptions add 50 cents to above ; 

yearly rate. 
Great Britain, FR a AEE 6 Shillings. 
Pramua, Teas, 000.) 6.3 sake oe ee 7 Fres. 50. 
Germany, . .. . Rear ec 6 Marks 


All other Countries embraced in the Universal Postal Union the 
equivalent of $1.50 American money. 
Single copies of regular current issue, 15c. Review numbers, 25c. 
Postage free. 


NOTICE TO SUBSCRIBERS.—Remit in draft on New York, or Post 
office, Bank or Express money order, and when none of these can be obtained send the 
money in a registered letter. money remitted at the risk of the sender. In order 
to secure attention subscribers wishing their addresses changed must give their old as w 
as their new address, which may be changed by the subscriber as often as desired. 


DISPLAY ADVERTISING RATES 

Obtainable upon written application at Office of Publication in New 
York or European Bureau. 

Special prices for two colors and preferred position. 
Want ‘Ads.,’ 40 cents per line. 

Copy for new advertising and changes. on time contracts must reach 
New York by the 15th or London office not later than the first of the 
month preceding date of issue. The publishers reserve the unrestricted 
right to reject advertising. 


Communications from Europe, Asia and Africa regarding advertisin 
and subscriptions and requests for information should all be addres 
to our European Bureau. Write in English, German or French. 
Letters from North America, South America and Australia should be 
addressed to office of publication in New York. 


TOPICS is the only International Trade Organ. _ It is the only busi- 
ness equipment magazine issued from New York, the only trade paper 
published in America that maintains a Bureau in Europe, the only office 
supply journal in England and the only periodical in the line with its own 
ica in London. As the only magazine which prints the office equip- 
ment news from all countries, TOPICS’ following consists of broad-minded 
men who demand reports from all parts of the world. It is favored by the 
busy people in the business because it treats all subjects in brief form. 
Covering all fields completely, it has a guaranteed circulation ten times 
greater than any other publication catering to office equipment dealers 
and consumers. As an advertising medium, TOPICS is supreme. 


To Manufacturers and Wholesalers:—A special commercial report on 
any office equipment dealer in any country and authoritative statements 
concerning the opportunities in any market can be furnished. TOPICS’ 
publishers have a broad knowledge of the standing of dealers and are in 
close touch with trade conditions in all lands. 


To Dealers and Consumers:—Readers who are interested in any office 


equipment product not 2s Pave in the display columns of this maga- - 


zine can secure all desired information by writing to us direct. In both 
the New York and London offices of TOPICS is a. man perfectly 
familiar with every line in existence and his personal attention will be 
given to all inquiries. Users or dealers will gladly be assisted in their 
efforts to arrive at conclusions as to the reliability of any article of office 
equipment made in America or Europe. 


ERNST M. BEST, Business Manager 
GUSTAVE HEMES, European Director 
LOUIS DICKE, Circulation and Accounting 
F. L. BEST, Secretary and Treasurer 
H. R. WELLSTON, Territorial Representative 
JACOB BACKES, Technical Department 
GEO. J. SMITH, Staff Artist 
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| EDITORIAL | 


This Year Is to Be a Big Year 


There is absolutely nothing to prevent the office equip- 
ment industry from making 1910 the record year in its 
history. Not a cloud indicating disturbance of any nature 
is in the sky and Topics predicts for manufacturers, whole- 
salers and dealers in every land a year of prosperity~ such 
as we have never before enjoyed. The public is in a buying 
mood and for two or three months past, practically all 
producers have been taxed to their full capacity to supply 
the demand for articles of office equipment with many 
utterly unable to keep up with orders. Now let us all 
take full advantage of this unprecedented condition in our 
industry and reap the harvest that awaits the proper effort 
on our part. Get busy, for 1910 is our year. 

. 


WITH THE PUBLISHERS 


In the Matters of Price and Value 


There has been a tendency among certain skeptics, 
who have but a superficial acquaintance with Topics, 
to harbor an empty prejudice in favor of publications 
whose main attractions are low price and an ostenta- 
tious display of pages (for the most part filled with un- 
readable matter explaining to each man exactly how to 
run his business). In several instances we have, in 
response to communications requesting advertising 
rates, sent our card along with a letter referring to a 
few of the advantages of using Topics’ display space, 
and received a reply that the matter would be taken up 
with us if we would grant certain concessions in the 
way of price. Their argument was that other maga- 
zines gave them space for much less than we charged. 
We have no desire to bandy words through the mails; 
such a method is decidedly ineffective, for it is a waste 
of time to debate by correspondence. Yet we wish to 
give all a satisfactory answer, and assure all that we 
have no fear of meeting any challenge. For this rea- 
son we wish to offer a brief discourse on relative values. 

When Topics became a permanent institution—which 
was at the time of its inception—the publishers realized 
the necessity for opening a legitimate channel of en- 
lightenment and publicity for, and intercourse be- 
tween, the members of the office equipment industrial 
fraternity in all parts of the world—a thoroughly ser- 
viceable medium of the highest standard. With the 
object in view of establishing a trade organ as an ad- 
vertising agent of the greatest effectiveness, the progen- 
itors of this magazine, in pursuance of a policy which 
has since proven its efficiency, made all considerations 
subsidiary to that of quality; and before the first year 
was completed gained the moral support (substanti- 
ated) of the open-minded men in the industry who saw 
the possibilities in such a publication. 

Whether or not there were other magazines in the field 
was a question that merely stimulated the publishers to 
further effort in behalf of their hobby, quality. In 
order to maintain such a standard it was necessary to 
offer some strong inducements to the supporters. These 
were, from the beginning, the journal’s international 
phase and, through the efforts of the American and 
European offices and their agents, its large circulation— 
greater than all the publications of a like nature com- 
bined. 

There has been, however, one direction in which we 
could hold out no inducement—in the matter of ad- 
vertising rates. Why do we keep our prices above 
those of other publications? A question as readily re- 


plied to as asked. There is nothing so indicative of 


low grade in the publishing line as cheapness, Such 
prices as suggested to us would be incongruously in- 
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TO SUBSCRIBERS IN AMERICA 


@ When you find a subscription blank in your copy, 
it means that your subscription expires with the 
number in which it is enclosed. If it is to be con- 
tinued, you should renew at once, thereby greatly 
assisting us to mail the next number without 
delay. 


| @ This takes the place of our former plan of rend- 
ering a bill, the great increase of work in our cir- 
culation department necessitating a simpler meth- 
od. Subscriptions are promptly and carefully 
registered, but they are now of such quantity that 
we can not acknowledge individual subscriptions. 


@ Renewals are credited from the time of expira- 
tion and new subscriptions started with the cur- 
rent number, unless otherwise instructed. 


consistent with the claims we make for our paper. It 
is impossible, with such low rates, for magazines of 
cumbersome (and superfluous) bulk to have any kind 
of a mailing list and still support themselves. 

Since Topics’ rates are more or less prohibitive, we 
are able to exclude the unworthy producer or dealer 
whose commodity is of such poor grade that he hasn’t 
faith enough in it to be willing to invest a consistent 
amount in advertising. If the product has no merit, 
Torics can be of no use; our columns are given over 
to the display or announcement of articles of the high- 
est excellence only. Thus the readers of Topics, when 
they see you represented in their paper, know that 
whatever you have is of the first quality. And that’s 
what you're trying to impress them with. . 

Perhaps, because of there being several articles simi- 
lar to yours already represented in Topics, you will be 
inclined to think that our readers won’t be interested. 
Possibly this is a natural enough conclusion; but it is 
false logic. There is bound to be some different point 
worthy of attention between your product and the 
others. You cannot possibly have exactly the same de- 
vice—for you would then be infringing on the patent 
rights of another. Hardly any two persons are of pre- 
cisely the same taste; and, if you have the right proposi- 
tion, you can’t get away from the business. 


But in order to acquaint prospective customers with. 


your product you have got to spend money. It is an un- 
garnished palpable fact that you must reserve certain 
appropriations for publicity, or you won’t have any- 
body to sell to. -Naturally, you wish to consider 


thoroughly the best means of disposing of this all-im- — 


portant matter; but too often some persons are apt to 
let the question of price hold too much weight. Do 
you not realize that half a pound of gold is many times 
as precious as fifty pounds of lead? Such a question is 
an insult to your judgment; yet some are swayed by 
prices so ridiculously low that the unlikelihood of their 
accruing anything is self-evident. 

We cannot afford to give you the value we do and 
charge less than we do. We make no claims for Topics 
that we cannot substantiate; that it is worth all we ask 
‘and more, is perfectly patent to all who know its pres- 
tige. They can tell you that money spent with Topics 
is a sound investment, not a speculation. All you need 


. 
r 


is to fulfill the claims you make for your product. There 
can then be no doubt as to the result. 

When a contract is run out and not renewed, the ad- 
vertising matter of that concern is immediately drop- 
ped from our columns, Topics carries no free advertis- 
ing for the sake of making a big showing. Probably 
two-thirds of the advertising in trade papers which 
pursue such a policy produces no revenue. We leave 
it to you: can, representation in that kind of magazine 
be worth anything to you? A busy man (the kind you 
want to sell to) has time to read perhaps one-fourth 
of the contents of such immense publications; perhaps 
less. How much, then, must be overlooked? Topics 
gives everything worth reading—no more. Its news 
columns are boiled down to business-like proportions; 
and its readers consume every word from cover to 
cover. 

Much more could be said; many pages could be used 
in a dissertation on the superior quality of Topics’ 
representation, its manifold features of vital interest to 
all concerned in our industry; but we leave you to 
draw your own conclusions in reference to the relative 
merits of Topics and any other medium, 


Become an advertiser in TOPICS now—you surely 
gain nothing by remaining out and you are positively 
certain of getting results by coming in. 


BUSINESS PROSPECTS OF SPECIAL 


VALUE TO MANUFACTURERS 


No item under this heading will appear in more than two con- 
secutive issues. Replies will not be published, but in- 
formation furnished is re-communicated direct to 
parties making the inquiry. 


A firm in German East Africa is in the market for 
copy books with carbon paper (samples required, but 
single sheet only) stationery, and desires to be fur- 
nished with catalogues and lowest quotations from the 
makers of such goods. No. 150. 

A firm in the Far East is desirous of receiving quota- 
tions, c. i. f. Karachi, on writing and bank paper, col- 
ored papers, boards (white and colored), pencils, steel 
pens, and, in fact, all kinds of stationery supplies. It is 
requested that samples be submitted in triplicate. No. 
I5I. 

The director of a commercial museum in Asia Minor 
desires to take up the introduction in his country of 
fountain pens and knockdown furniture. No. 152. 

A concern in Skandinavia desires to secure the names 
of American firms making a balance which shows 
ciphers the weight of a chattel and the amount of pur- 
chase, the machine itself calculating price and weight 
together. No. 153. 

A Belgian business man desires to correspond with 
some American manufacturers of standard calculating 
and adding machines, with a view to obtaining the 
agency for the same. No. 154. 

A firm of commission merchants in Australia is de- 
sirous of opening up correspondence with firms in the 
United States that manufacture or deal in stationery 
and paper. No. 155. 

A firm in the Orient inquires for paraffine envelopes 
and paper; also for envelopes with address space cut 
out and covered with such paper. This firm desires to 
purchase large quantities of the same and would like to 


Glad to See You Anytime 


: Hundreds of dealers from various parts of America and Europe visit New York, ‘some more or less | 
eeuen ty and we are’ always pleased to have them call on us. Topics is the only office equipment magazine | 


-_publishe 


in New York, and our offices here furnish convenient headquarters while you are in the city; have 


‘your mail addressed Care of Topics, make all the appointments you wish for our office and use our facilities © 
freely for your correspondence. We know every manufacturer in the business and we are more than willing 


‘to render every service to you in the way of deciding on lines to handle. 


Our offices in New York have be- | 


come a sort of club for office equipment men and you will be welcome as long as you want to stay. If you 
already know us, you are familiar with the reception you will receive; if you are not acquainted, come and. 


sée how we treat the friends of Topics. 
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Blind Stenography 


be 


‘* Visible ’’ shorthand naturally goes with ‘‘ visible’’ writing machines 


and blind stenography will go the way of the blind machines. 


Is (penwritten) stenography ‘‘visible’’?? Look at a sample page of 
it.—Sure enough, it is ‘‘visible’’ to you; optically; in the same way and 


to the same extent as a Sanskrit epic or a Chinese prologue is’ visible. 


To anyone who gives it an hour’s study each evening for one 
week, any matter stenotyped in the Lettercode, the typewriter-shorthand 
method, will be as visible and understandable as this. Twice as much 
study of scriptwritten stenography would hardly enable you to make a 
‘“‘dent’’ in a page of so-written matter, as far as readableness is concerned. 


The spot in your town where the fast typewriting is done will be 
your spot, after the bright operator in your ofhice—with or without a 
knowledge of stenography—has practiced Lettercode shorthand a few 
evenings. This new rapidest-typewriting method opens wide the 100- 
words-a-minute gate to anyone who can machine 60 in that time now. 


The steam-up-ists will naturally reach a higher figure. 


For the complete book of the system the price is 25 cents, no other 
investment being required from beginning to end. Retailers and 


demonstrators can make a liberal profit. Write now. 


Business Equipment Publishing 


309 Broadway Company New York 


Always mention TOPICS when you write to ADVERTISERS 


TYPEWRITER ‘TOPICS | 95 


get in touch with the largest manufacturers of this class 
of goods. No. 150. 

An American consular officer in Spain reports that 
his district presents an unworked field for office sup- 
pres, cash registers, copy presses and adding machines, 

O. 157. 

A business man in the West Indies wishes to be 
placed in communication with manufacturers in the 
United States of printing and writing paper and general 
Stationers’ supples. No. 158. 

A subscriber in North Carolina wants to find the 
manufacturer of a device for sealing envelopes, which 
consists of a steel arm which is inserted under the flap 
of the envelope, and the flaps then braided together by 
pressure with a metallic seal having two prongs which 
are bent underneath the flaps, thereby making the open- 
ing of an envelope without detection an impossibility. 
The arrangement is to take the place of sealing wax. 
Any reader who can acquaint us with the name of the 
manufacturer will thereby accommodate a fellow trades- 
man. No. 162. 

A reader of Topics inquires for the name of the 
maker of the Anderson shorthand machine, wishing to 
purchase one. Reference No. 143. 

A young man who has had three years’ experience in 
the typewriter business and interested in advancement 
would like to connect with a new machine. No. 144. 

A typewriter salesman who is making good in his 
present territory, but who desires to get into fields 
offering more opportunity, is open for engagement with 
a company launching a new typewriter. Reference 
No.. 145. . 

A man of the widest experience in the typewriter 
business and known to practically every person in the 
line wants to get with a larger company. He has 
made good in several capacities from branch manager 
up to sales and advertising manager; now wishing to 
put his shoulder to the wheel in some bigger under- 
taking. No. 146. 

A party in Glasgow, Scotland, wants to get in touch 
with manufacturers of sectional bookcases made on the 
knock-down principle. An English manufacturer pre- 
ferred. No. 215. 

Pneumatic Rubber Key Caps wanted by a London 
party. No. 216. 

A reader wants to buy a “book on typewriter repair- 
ing’ (English). No. 217. 

An office equipment firm in London wants to get in 
i with manufacturer of steel office furniture. 
208. 
Agency of a good ribbon is wanted by party in Hol- 
land. No. 228. 

Office furniture is wanted by a dealer in Paris; has a 
shop. No. 2209. 

A London concern wants to hear from manufacturers 
of ribbons and carbon paper. No. 230. 

A Company in Switzerland wants agency of Adding 
Machine. No. 231. 

A Dealer in London wants to hear from manufactur- 
ers of good carbon paper. No. 232. 

A party in London wants to get in touch with 
manufacturers of rebuilt typewriters. No. 233. 

Dealer in Milano wants to hear from manufacturers 
of office furniture. No. 234. 

A dealer in the North of England wants to hear from 
manufacturers of steel office furniture. No. 235. 

New company under active management in Russia 
wants to get in touch with manufacturers of desks and 
office furniture generally. No. 236. 

German manufacturer of ribbons has opportunity of 
selling carbon paper, stencil paper, and all kinds of 
accessories for typewriters; would be able to handle 
large quantities. Only reliable manufacturers making 
the best class of goods should write. No. 237. 

A prominent ink manufacturer in America has some- 
thing of interest and unusual value to offer to a few 
fountain pen manufacturers. No, 161. 

A new concern being formed in London wants quo- 
tations from manufacturers of office equipment products 


No. 


generally, such as typewriters, rebuilt typewriters, rib- 
bons and carbon papers, etc. No. 238. 
A well known typewriter man in Germany is open to 
take up agency of a first class typewriter for Ger- 
many, also agency of an adding machine and general 
office equipment products. Headquarters will be in 
Berlin. No. 239. 
A typewriter dealer in Holland is open to take up 
sole agency of a first class typewriter for Holland and 
Colonies. No. 240. 
A London concern wants to get in touch with manu- 
facturers of the copying bath marketed under the name 
of “Aquastora.” No. 241. 
A typewriter and office equipment firm in India wants 
catalogues and quotations from manufacturers of new 
and rebuilt typewriters, typewriter supplies and new 
devices in office equipment. Only offers from reliable 
manufacturers entertained. No. 242. 
Office equipment concern in Paris having a shop de- 
sires agency of a copying machine, No. 243. 
Gentleman in Brussels is anxious to represent office 
equipment concerns at the forthcoming Brussels Inter- 
national Exhibition to be held during 1910. No. 244. 


The Following Will Not Appear Again 


If there is anybody in the United States jobbing the 
Envelograph which was described in the September 
number of Topics, we can turn over a good number 
of prospects for agencies created by the description. 
Also, is there any other manufacturer in America pro- 
ducing a similar device? -Refer to No. 147. 

large importing and exporting house of San Fran- 
cisco, Cal., are in the market for slightly used or rebuilt 
typewriters of standard makes and with universal key- 
boards. They dispose of them through their connec- 
tions in China and Japan, and offer an outlet of great 
interest to wholesalers. No. 148. 

A wide-awake man in Montreal, Canada, wants the 
agency in his country for noiseless typewriter. His 
interest in an announcement concerning one recently 
introduced in Vienna as it appeared in Topics is re- 
sponsible for this statement. No. 149. 

An office equipment dealer in north of England wants 
to hear from manufacturers of binders. No. 218, 

Circular folding machine is wanted by a London party 
to retail at about $100. No. 210. 

Automatic sealing machine is wanted by a big London 
typewriter concern. No. 220. 

Typewriter dealer in Liverpool wants to hear from 
manufacturers of new covers and base-boards for all 
typewriters. No. 221. 

Who is the maker of the “Pfiffkus” ribbon inking 
machine? No. 222. 

A Gestetner Rotary Duplicator at reasonable price is 
wanted by a party in the west of England. No, 223. 

London wholesale ribbon and carbon paper concern 
wants to hear from ribbon machine makers and sellers 
of formulas. No. 225. 

Typewriter dealer in Switzerland wants to hear from 
maker of a type-wheel for Keystone typewriter for 
—— or German and French correspondence. No. 
226. 

Office equipment dealer in Holland wants to hear 
from first-class manufacturer of carbon paper. No. 227. 

A business man in Belgium is desirous of obtaining 
the agency for American goods as follows: Pencils, 
pens, blotting paper and small advertising novelties, on 
strictly commission basis. No. 159. 

- A well-known stationery firm in Africa inquires for 
catalogues and other information concerning school 
furniture manufactured in the United States. No, 160. 


Producers of known standing can secure details 
concerning the above. Address “Information De- 
Publishing Com- 


partment,’ Business Equipment 
pany, 309 Broadway, New York City. 
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TYPEWRITER DEALERS 


Everywhere are interested — in PRICES and STOCK. We Lead in Both. 
WE CARRY AN IMMENSE STOCK OF 


“VISIBLE” REBUILT 


WRITERS or or 
OTHERWISE “IN THE ROUGH" 


a 


arr 


TyPEWwRITER 


We will mail Oe 46 ANY DEALER 
OUR SPECIAL WHOLESALE LIST 
Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, Etc. 
Our Large Stock enables us to make PROMPT SHIPMENT. Get in Touch With Us. PRICES and SERVICE right 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers inthe World) 


Established 1892 92-94 LAKE STREET, CHICAGO, U.S. A. 


First Prize 

| for 

Fastest Writing by 
The Lettercode. 


L 


Contest Decision 
and Award 
in January 1910 


THE NEW MODEL No. 8 


Blickensderfer 


Lettercode 
TYPEWRITER 


Is Equipped with DECIMAL TABU- 
LATOR for which no charge is made— 
Visible Writing—Light Action—lInter- 
changeable Type—Back Spacer. 
Offices in the Principal Cities 
Send for Catalogue No. 16 


_ Blickensderfer Typewriter 


STAMFORD, CONN. 


Business | 
Equipment 


Broadway 
New York 


Always mention TOPICS when you write to ADVERTISERS 


DESCRIBING THE NEW THINGS OFFERED BY MANUFACTURERS AND PRODUCTS OF LONGER STAND- 
ING WHICH ARE DESERVING OF SPECIAL MENTION 


National Counting Machines 


The National Counting Machines, manufactured by the 
National Scale Company, of Chicopee Falls, Mass., are 
used for counting and weighing the contents of any box, 
barrel, bag, truck, or barrow, without mental figuring or 
the use‘of tabulated figures of weights. The results are 
absolutely accurate and can be obtained almost instantly. 
Results in pieces, dozens or gross are obtained as readily 
and with the same accuracy. The machine resembles in 
appearance the ordinary merchandise scales with the various 
counting attachments, but will record the smallest item as 
accurately as the apothecary’s scales. Though strong and 
durable, the National Counting Machines are extremely 
sensitive, as necessarily they must be in order to obtain 
their results with such absolute precision. The method is 
one of ratio weight, scientifically applied, whereby a given 
ratio is employed to obtain the unit, the product of its 
multiple, or any fractional part thereof. The machine is 
simple, containing comparatively few parts, and requires 
little or no study to understand and operate. The illus- 
tration shows the model No. 97. 

These machines are being used by 50 per cent. of the 
manufacturers in the United States, and wherever a count 
is to be obtained; and have received the unqualified en- 
dorsement of the users in every establishment wherein they 
have been installed. They have never failed to give abso- 
lute satisfaction, and have been the means of saving from 
fifty to ninety per cent. of the time and labor employed in 
disposing of the weighing and counting in the old way. 
When it is considered that all these problems are worked 
out in its construction, to see the machine demonstrated 
makes it seem almost human. There is almost no limit to 
the various kinds of uses to which this wonderful device 
may be put. There is a great field for the National Count- 


ing Machines, for they are needed wherever any counting 
is done. 

The demand for these machines in the United States at 
first exceeded the capacity of the factory to supply, al- 
though the plant has been enlarged from time to time. 
Recently, however, they have moved into their new and 
very much enlarged factory at Chicopee Falls, Mass., and 
are now taking up an active campaign for the sale of the 
machines in countries outside of the United States. 


A Really Wonderful Fountain Pen 


The latest and best achievement in fountain pen con- 
struction is the Mead S. T. (Simple Twist) self-filling 
pen. We reproduce herewith an illustration showing 
the simple but effective working principle of this re- 
markable device. As shown in the cut, a simple twist 
to the left of the upper section of the pen (with cap 
off) empties it, or, if it is already empty, prepares it 
for filling. Then another twist to the right fills it. This 
operation cleans the pen ordinarily; but if not satisfac- 
tory, when the pen is empty, it can be filled with water 
and then emptied again. 

Mr. Mead, the inventor, is a pen maker of over 
twenty years’ experience, having made all of the popu- 
lar pens on the market. This new pen is the result of 
many years’ study, and it is plainly the only perfect 
pen produced. It seems that the Mead product has 
been so carefully designed and constructed that it is 


Buy only from Concerns Recommended by TOPICS—You may avoid mistakes by doing so 
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“The Line 
that can’t 
be matched’”’ 


The M. S. Co. announce a new line 
of Typewriter Carbons and Ribbons 


QUEEN of HEARTS 


an extra light weight carbon 


JACK of HEARTS 


a medium weight carbon 


KING of HEARTS 


a standard weight carbon 


QUEEN of HEARTS 


the ideal typewriter ribbon 


Sold only under the M. S. Imprint 
with a broad guarantee and _ liberal 
proposition to dealers. We want you 
to have samples 


Vice-President 


Manifold Supplies Co. 
188-190 Third Ave. 


A. L, FOSTER, President 
Kw 
Ulc\W7o) |p 
& BROOKLYN, 


O. G. DITMARS, 
or Ny eek 
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DEALERS 
ATTENTION 


E have just added several large carbon paper 
machines to our already large plant. Had to 
do it to take care of the increased business. 

Built them ourselves, as no stock machine could turn 
out American Brand quality. 

We have no traveling representatives to support. 
Built our business on quality. Quality is our best 
salesman, our price an irresistible argument. 

ou can’t know how good our carbons and rib- 
bons are until you put them to the most severe test. 
Try them yourselves. Better still, ask your trade to 
try them. Their approval is really what counts. We 
want you to write for samples. Then we will make 
you a proposition startling in its liberality. 

If you are large buyers we will show you a large 
saving. If you are small we will help you build 
your business and make you large profits. Quality 
counts. Write to-day. We have an interesting 
pamphlet for you. It tells you things about ribbons 
and carbons that you never knew before. 


European inquiries are given special considera- 
tion. We are well fitted to handle that business 


Hi. M. S&S FORMS. CO. 


ll-I3 Vandewater Street, NEW YORK CITY, N. Y., U.S.A. 


30- TO 50 


more words a minute 
with your machine. 

Get them—nhonestly 
if you can, but—get 
them. 

They can be easily 
and honestly got by 
a few days' study of 


American Lettercode. 
Book 25c. Business 
Equipm. Pub. Co.,309 


Broadway New York. 


Always mention TOPICS when you write to ADVERTISERS. 
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the only pen on the market which is absolutely free 
from defects. It is made from the best raw materials 
by expert workmen and will last indefinitely. The 
Mead Fountain Pen Company, of 107 John Street, New 
York City, guarantee this fountain pen in full against 
everything except loss and breakage. The pen is 14kt. 
gold, hard iridium point full weight. The manufac- 
turers are starting an advertising campaign with this 
number, and all jobbers and dealers will do well to 
investigate this proposition, as the pen is really the 
most remarkable product of its kind on the market. The 
members of Topics’ staff use the “Mead” exclusively, and 
can recommend it highly. 
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Two Novel Devices 


The herewith illustrated brush contains a fluid 


benzine, and by pressing a knob at the to 


Gum Distributor is built on the same principle; both 


a valve is opened to permit the benzine t 
brush, equally distributed all over the brush. 


Pneumatic Typewriter Platen 


The accompanying illustration shows the product of 
the Pneumatic Typewriter Platen Co., of 25 Broad St., 
New York City. This new device is a hollow cylinder 
in place of the platen now generally im use; and it is 
claimed by the manufacturers that it will reduce the 
noise to a minimum, produce “resiliency’—or elasticity 
—and consequently prolong the life of the machine and 
the ribbons; and, by the pneumatic principle, a true 
and perfect paper feed at all times. 


First Announcement Outside Germany of 
the New “Tom” Letter Opener 


The well known “Brunsviga” Calculating, Machine 
manufacturers, Grimme, Natalis & Co., who naturally 
are in a position through the marketing of their calcu- 
lating machine to fully know the possibilities of any 
good equipment for the modern office, have realized the 
importance of a letter opener, and the “TOM” Letter 
Opener which they manufacture and which has been 
patented in various countries, is quick, neat and reliable. 
Failure to cut is an impossibility; though the contents 
of an envelope cannot be cut through. A glance at the 
illustration will show how it can be used. The envelope 
is placed on top, up to the edge of a protected knife; 
then a simple press downwards cuts to the edge of the 
envelope. However, to prevent any contents of letters 


_ being cut, it is advisable to take the batch of letters 


and, prior to opening them, tap same on the table to 
insure a sufficient margin on one end of the letter for 
cutting. The Opener will cut equally and either hand 
may be used, but only one hand is necessary. What a 
time saver this is over the old methods of paper knife 
or fingers need not be mentioned. 

The construction is well studied out and the size is 
not too clumsy; just large enough to enable the user 
to obtain a firm grasp. Besides, the finish is good 
enough to qualify this device as a neat office equipment 
product. ‘ 

For full particulars and agencies, all interested parties 
should communicate with the sole manufacturers, 
Messrs. Grimme, Natalis & Co., Braunschweig, Ger- 
many. 
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OFFICE NECESSITIES 


THE INK THAT HAS STOOD THE TEST 


Davids’ Electro-Chemical Writing Fluid 


WRITES BLUE, TURNS BLACK 


——— ee 

i - i ry 9 * e 

| nade parity Davids’ Oriental Carmine Ink 

} a Fivio VERY BRILLIANT | 
{ 7 Sold by all reliable dealers Write for catalogue and prices | 


bi alr 4, ESTABLISHED 1825 


THADDEUS DAVIDS CO., Manufacturers peas 


NEW YORK U.S.A. | 


Dealers’ Dollar Sign 


@ This sign means real dollars of profit to any good dealer anywhere selling genuine 3-in-One ojl 
bearing this trademark. Are you a 3-in-One dealer? You should be. 3-in-One is the best and only 
oil on earth that is oilright for all parts of all typewriters—lubricates every action part perfectly—removes 
dirt—won't dry out, cake or gum. It cleans keys, typefaces, wooden case and cabinets—prevents rust on 
all metal parts. No other oil sells as fast or repeats as often as 3-in-One. Every sale makes a per- 
manent customer. Every customer becomes a salesman—sends others to your store. Write us at once for 
special dealers’ information and prices. Or ask your favorite jobber. 


NOTICE—TYPEWRITER MANUFACTURERS. We have a 
special proposition to make YOU. Write for details at once 


db-in-«One Oil Co., Kee .ite 


A Library Slip in every package 


NEW TYPEWRITER TABLE 


@ We are building this table along the lines of modern construction matching the prevailing 
style of office furniture. We claim Modern Design, Greater Strength and Stability, Largest 
Drawer Space. Spaces partitioned for enveopes and paper, carbon, etc. No cross-grained 
legs to be easily broken. Easily set up, and handsome finish. Top 18”x 30”, height 25” 
drawer 4x 8x17”. Finish golden oak waxed. Weight 120 lbs. for crate of four. Shipped 
K. D. well packed and crated, at second-class freight rates. Every table set up at factory and 
all parts adjusted. 


WYVW S0OvVuYL 


OayaLsioay 


Sample Crate of four tables $8.00, or $7.75 net cash with order, f.o.b. at our factory 
4 boxed for export, $9.00 cash with order; Wt. 150, Cu. Ft. 11; f.o.b. New York City 


THE HUDSON CABINET CO. Ellisburg, N.Y., U.S.A. 


Situate at the ‘‘Power City of the World.”’ 


PROGRESSIVE DEALER! 
THINK TWICE—BUT—ACT ONCE 


We produce just what you have been looking for. High grade Klear 
Kopy Karbons at Korect Prices. Our products represent a refined 
quality all theirown. Our 1910 catalog now ready—yours for the 
asking. Handles all our Live Wires. Get acquainted. Honest 
methods. Guaranteed Quality. 


PEERLESS CARBON & RIBBON MFG. CO., Ltd. 


American Factory and Office: Canadian Office and Factory: 
Niagara Falls, N. Y. Toronto, Can. 


Adopted by U. S. A. Govt. 1909-10. 


Always mention TOPICS when you write to ADVERTISERS 


Gleaned from the field in America by a man 
of wide experience in the commercial station- 


ery, office supply and business system lines 


Mr. Wm, Stableford, head of the Rotex Manufactur- 
ing Company of America with headquarters in New 
York, sailed on board the Campania for England on 
December 15 to spend the holidays with his family. He 
will return to the newly opened office at 309 Broadway 
the second or third week in January. 

J. Mazalin, Passaic, N. J., has been granted a patent 
on an envelope. : 

George W. Fisher, Detroit, Mich., was awarded a 
judgment against the Burroughs Adding Machine Com- 
pany of $1,173.39. The company is said to have refused 
to pay him for plans he had made for an .addition to 
their plant. . 

D. W. Cooper, a director of the International Time 
Recording Company, New York, states that the profits 
of the company jor the present year will amount to 20 
per cent. on the $1,150,000 common stock. 

E. J. Brandt, Watertown, Wis., has been granted a 
patent on a calculating implement, and designating, 
recording and registering mechanism. 

J. Bricken, Des Moines, Iowa, was granted a patent 
on a calculating machine. 

A new device in the office furniture line is a_desk- 
table invented by E. F. Browning, 14% Dix Street, 
Worcester, Mass. A company has been formed under 
the name of the Worcester Desk-Table Company which 
will manufacture and sell this new device. The capital 
of this new company is $25,000. 

E. L. Knott, Manager of the typewriter department 
of the Schooley Stationery Company, Kansas City, Mo., 
was in New York buying 1,000 typewriters for this com- 

any. ' 

, The Supreme Court, Wilmington, Del., gave a verdict 
in the case of the National Cash Register Company vs. 
Riley & Bro., which gave the company title to a cash 
register. 

It is reported that the United States Envelope Com- 
pany are having plans made for a new factory to be 
built in Cincinnati, Ohio, to be called the Cincinnati 
division, with floor space of more than 30,000 square 
feet. 

The Mercantile Adding Machine Company, Norwalk, 
Conn., are now busily engaged getting out a new style 
machine, which will be an improvement over the old 
machine. 

In a speed contest on Burroughs Adding machines at 
the Atlanta Chapter of the A. I. B., A. F. Krober 
correctly added and listed 250 checks in 4.56 and 
J. H. Freeman, Lowry National Bank, did-the work in 
6.05. 

The Cklahoma City office of the Burroughs Adding 
Machine Company will now take care of all their users 
in the state. 

P. A. Thorin, Iron River, Mich., has been granted a 
patent on a safety envelope. 

- A charter has been issued to the Muskogee Office 
Supply Company, Muskogee, Mo. 

Electrical tabulating machines will be used in the 
next census which is to be finished by April 15, 1910. 

It is reported that the John Metzler Desk Company, 
Herkimer, N. Y., is in financial trouble. 


The Eaton, Crane & Pike Company, Pittsfield, Mass., 
ent out a beautiful circular describing their holiday 
styles. 

The National City Bank of New York is using a great 
many adding machines. 

The work of erecting the new factory for the H. B. 
Drake & Company, Bayonne, N. J., manufacturers of 
office furniture, has begun, 

The name of the Adding Typewriter Company has 
been changed to the Dalton Adding Machine Company. 

The capital stock of the Dalton Adding Machine 
Company has been increased from $1,000,000 to $1,- 
500,000. 

The inaugurating of electrical tabulating machines 
has caused a great deal of uneasiness in the staff of the 
Auditor’s office of the Post-Office Department at Wash- 
ington, They fear a reduction in their numbers. 

The Buffalo office of the Underwood Typewriter 
Company is making remarkable strides in disposing of 
a large number of Underwood duplicators. 

The Roneo Company has moved its New York offices 
to 371 Broadway, New York city, taking a part of a 
large store in conjunction with the Shaw-Walker Com- 
pany. L. N. Barman, who has been with the Neostyle: 
Company for 10 years, has taken the General Manage- 
ment and Mr. Klaber is spending a considerable amount 
of his time in the opening of new. branch offices in 
various important cities of America. The first opened: 
was in Philadelphia. 

The G. M. Britton Company, Fourth and Penn 
Streets, Reading, Pa., held its second annual exhibition 
of commercial and office labor-saving devices. There 
were a number of different contests, including a type- 
writing contest. 

The Embalmers Supply Company, Riverside Avenue, 
Norwalk, Conn., has one of the most modern up-to- 
date offices in the state. They recently added a new 
model Burroughs adding machine. 

A unique figure in the window of Elkin-Watson Drug 
Company, Atlanta, Ga., made of wax which, by means 
of an electric motor hidden from view, fills and refills 
a fountain pen is attracting great attention. It was in- 
vented by Dr. Faber, of Toledo. 

It is reported that the Onoto Fountain Pen Com-' 
pany, New York city, is planning some newspaper ad- 
vertising to back up and localize the heavy magazine 
advertising now running. 

J. J. Pastoriza, Houston, Texas, has been issued a 
patent on a self-indexing loose-leaf ledger. 

A Minnesota man has invented a cash register which 
sings out the amount registered. It is thought that 
this register will stop all clerks from putting the money 
in their pockets by mistake and ringing up the wrong: 
amount. 

In the fourth annual adding machine contest of the 
Springfield Chapter of the American Institute of Bank- . 
ing, George Wolf of the Springfield National Bank de- 
feated A. A. Matthison, who had won the contest two | 
years in succession. Matthison had to win this year in 
erder to have permanent possession of the cup which was — 
given to the winner. 
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T he Wellington No. 2 


THE WILLIAMS MFG. CO., xta. 


Boston, 309 Washington St. 
New York, 335 Broadway 
Washington, D. C., 509 Eleventh St., 


Albany, N. Y., Empire Theatre Building 
Baltimore, Md., 117 N. Eutaw St. 


TYPEWRITER TOPICS 


The Positively 
‘WRITING IN SIGHT”’ 


Typewriter 


Neihnatan | 
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A practical, business-like, up-to-date writing 
machine for 


$60.00 only 


Speedy 
Portable 
Durable 


Simple in construction, built for plenty of hard 
work. Alignment is positive and permanent. 


Write for circulars. We send the machine 
out on 10 days’ free trial. 


Machines sold on monthly payments, or rented 
at lowest rates. 


PLATTSBURGH, N. Y. 


Northwest 
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We are the © + ‘ 
Only Manufacturers ak 
SS 


3 


Us 


‘in the World /Z4Q@Q\ 


Ribbon Boxes 
=yand Spools 


Our entire plant is confined to | 
these lines, consequently we | 
should be, and are, in the best posi- | 
tion to handle your requirements, 


OUR SPECIALTIES 


‘Solid-hub*’ Underwood 
Spools 
(PATENTED) 
Decorated or Plain 
Boxes, square, flat or 
oblong styles 
Decorated or Plain 
Spools, all sizes 
Special Ribbon Spools 
a for all machines 


+ Sa 

1 WE .CARRY IN STOCK 
at yp: For Immediate Shipment 
Underwood Spools, 


various styles 


Lithographed Boxes, 


stock designs 


Lacquered Boxes and 
Spools, all sizes 


If you are interested in 
either spools or boxes, it will 
pay you to write us for 
samples and prices 
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Always mention TOPICS when you write to ADVERTISERS 
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We regret to report that for the past six weeks J. L. 
Brown, Hammond agent at Fort Wayne, Ind., for De- 
troit branch, the Hammond Typewriter Company, has been 
under the doctor’s care. However, Mr. Brown expects to 
be able to get after business soon. 

Manager “Billy” Mills, of Detroit branch, the Hammond 
Typewriter Company, is a busy man these days. 

The beginning of the fall term of the schools has brought 
an increased number of orders to Washington branch, the 
Hammond Typewriter Company, for new machines; the 
latest educational institutions to install the Hammond 
being Trinity College, the Catholic University of 
America, Armstrong Manual Training School, Engineer 
School U. S: A., Southern Shorthand Business Univer- 
sity, Castle Heights School, U. S. Naval Academy and 
others. 

George Washington Butt, representing the Hammond in- 
terests at Norfolk, Va., under the Washington, D. C., of- 
fice of the Hammond Typewriter Company, recently at- 
tended the annual’ conference of the M. E. Church South, 
at Newport News, Va., and reports a splendid reception of 
the Hammond by the two hundred or more delegates. 

H. W. Owens, a representative of the Hammond Type- 
writer Company’s office at Washington, D. C., shows the 
sale of eight (8) No, 12’s to Engineer School, Washington 
Barracks, U. S. Army, for the month of October. 

J. L. Mock, Manager Elliott-Fisher southern branch 
office, has just moved from 707 Austell Bldg., Atlanta, 
Ga., to quarters in the new and modern Empire Bldg., 
- and may well be proud of his new lay-out. 

Elliott-Fisher Company has just opened new sales 
offices at 628 Manhattan Bldg., Duluth, Minn., under the 
charge of A. J. Hersey. 

G. F. Watt, General Manager Elliott-Fisher Co., was 
in Chicago for a few days in October on his way West. 

J. W. Hadley, better and widely known as _ Jess 
Hadley, has just opened a new office in the Continental 
Bldg., Denver, Colo., and will handle a line of office 
supplies and specialties, chief of which is the Elliott- 
Fisher writing, adding and billing machines. 

: Seeley who has charge of the Supply Depart- 
ment of the Elliott-Fisher Company at the general 
offices in Harrisburg, spent Sunday in Philadelphia re- 
cently visiting P. V. Gilfillan and D. E. Ruggles. 

W. R. Rockhold, an old Elliott-Fisherite, has return- 
ed to the fold and is now in charge of the Cincinnati 
sales office. 

M. L. Schenk who has had special training in the 
Elliott-Fisher factory at Harrisburg has joined the 
Elliott-Fisher ranks at Cleveland, and taken a territory 
under that office. He comes from Carlisle, Pa., and al- 
though he isn’t an Indian he is a good scout and his 
friends wish him well in his new location. 

Sam Loyd, the famous puzzle man, has gotten out 
a new one, and he offers a prize of a Monarch Visible 
typewriter to the person who gives the best answer to 
it before July, 1910, The puzzle, entitled “Teddy and 
the Lion” certainly is a puzzler; it is described by the 
scientific press as follows: When you first look at it 
you see seven men and seven lions, but while you gaze 
one of the little black men turns into a yellow lion 
right before your eyes and the more you study it the 
less you know.” Copies of the puzzle can be had from 


-“WHAT’S GOING ON” 
NOTES OF HAPPENINGS AND PEOPLE IN 
TYPEWRITER CIRCLES 


In this department is given the news of the fraternity 
in America ews 


es Money eioy Pe Ween acme y; 300 Broadway, New 
ork. hie i 

I. L. Colwell, Oliver agent at Auburn, N. Y., and E. 
R. White, Boston city sales force, were recent visitors 
to the New York office. agent JF ececcueniees 

W. J. Kavannagh led the New York city sales force 
of the Oliver for the month of September. 

C. H, Wilson, H. W. Roberson and D. N. Conklin 
are recent additions to the selling force of the Oliver 
Typewriter Company’s New York office. 

-T. J. Murtagh is connected with the New York office 
of the Oliver Typewriter Company. 

RR. O. Watkins, Oliver agent at Buffalo, Wyoming, 
has made a great record for himself. 

H. W. Oberrender, local Oliver agent at Wilkesbarre, 
Pa., is doing a hustling business. 

E. D. Vogel, local agent at Easton, Pa., visited the 
Philadelphia office of the Oliver Typewriter Company 
and reports business in his territory booming. 

J. A. Morse, of Joslin & Morse, local agents in Ware, 
Mass., recently visited the Boston office of the Oliver 
Typewriter Company. 
 F, W. Estabrook, local agent, Marlboro, Mass., was 
Haba to the Oliver Typewriter Company’s Boston 
office, 

Messrs. William M. Hall & Company, representatives 
for the Smith Premier Typewriter Company at Mon- 
treal, Canada, advises that the fall of 1909 has been a 
great one for billing machine business and the new No. 
1o has certainly fulfilled the highest expectation of 
every one of their salesmen; the billing machine busi- 
ness has been the biggest on record. Not only the bill- 
ing machine business has been exceptionally good, but 
the regular correspondence machine business has also 
been ahead of any previous year. 

The Minneapolis branch of the Smith Premier Type- 
writer Company reports business in that territory good. 

J. J. Stehle, Manager for the Smith Premier Type- 
writer Company at Seattle, reports every month this 
year a record breaker; some months as high as 100 per 
cent. increase over last year. The prospects for con- 
tinued business are good. 

The Smith Premier Typewriter Company at Seattle, 
Wash., just sold the Aberdeen High School eight new 
No. 10 models. ! 

Messrs. Darrow & Baker, the hustling managers for 
the Smith Premier at Tacoma, Wash., report that busi- 
ness never was better. 

Peden Brothers now handle the Smith Premier Type- 
writer at Victoria, B, C. Mr. A. M. Jones, who has sold 
the machine for the past twenty years, retires from 
active business. é 


The Chicago office of the Smith Premier Typewriter 
Company gave a dinner recently to celebrate the in- 
crease of October business which amounted to 133 per 
cent. as compared with a year ago and was certainly a 
remarkable record. General Manager Dyer of the home 
office was making a western trip and attended the din- 
ner at the Great Northern Hotel with the Chicago sales 
force. More than twenty were present. Mr. Dyer 
complimented the force on the splendid work done by 
Chicago. 
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Know These 
Facts About 


Typewriter Supplies 


Carnation Carbon Papers and Type- 
writer Ribbons are the fastest selling 
typewriter supplies upon the market. 


These supplies are sold only through 
dealers—the best dealers of their class. 
We do no mail order business nor do we 
sell to catalog houses. At all times we 
co-operate with the dealer to our 
mutualadvantage. Think it over—isn’t 
that the kind of house you prefer to 
deal with. 


“The 
Pink of 
Perfection” 


<> 


TYPEWRITER RIBBON. 1 


Reduces 
Overhead Expense 


Here isalinethat youcan recommend 
to your customers with entire confidence 
—they will not only be pleased—they 
will send their friends to you. 


by increasing your business at no 
additional cost. 


This machine will turn out from 8,000 to 


101 clean, readable carbons were pro- 


10,000 actual typewritten letters a day 
—the cheapest and most productive means 
of securing new and increasing old business. 


‘July Advertising and Selling’’ tells 
of a ten million dollar business built 
up without a traveling salesman—sim- 
ply sending out circular matter. Read 


it and see where THE WRITERPRESS 
will help you. 


Job Printing 


THE WRITERPRESS does actual print- 
ing from all kinds of type, cuts, electros, etc. 
Will do most of your office printing at one 
half cost. 


Write for full information and samples of 
its work. 


THE WRITERPRESS CO. 


201 Writerpress Bldg. Buffalo, N. Y., U.S.A. 


New York Office, 302 Broadway 
Chicago Office, 215 Dearborn St. 


London Office, 409 Moorgate Station Chambers, E. C. 


i 


AURORA, 


duced from one sheet of Carnation Stan- 
dard Weight Brand Carbons. 


Ordinary carbon produces a bare 50 
copies. That ought to be convincing 
proof of the great economy af this brand. 


These carbons mean clean, neat work 
—-no smutting—no soiled fingers. 


Carnation Typewriter Ribbons are 
manufactured from the best grade 
nainsook—in aJl colors and to fit any 
machine. They are positively non-fill- 
ing—have strictly indelible colors—and 
give a sharp, even letter all the time. 


This is a great line for the dealer— 
write us—we can make you an interest- 
ing proposition. 


MILLER, BRYANT, PIERCE Co. 


MAIN OFFICE AND FACTORY 


Always mention TOPICS when you write to ADVERTISERS 


Illinois, U. S. A. 
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Mrss Alice M. Owen, one of the special touch type- 
writing demonstrators for the Smith Premier Type- 
writer Company, has spent about three weeks in the ter- 
ritory of the Chicago office giving demonstrations to 
schools. Her efficiency as an operator was of great in- 
terest not only to school proprietors but also to stu- 
dents, and the Chicago office is much pleased by the 

work done by Miss Owen. 

The work on the new factory of the Emerson Type- 
writer Company at Woodstock, Ill., is being rushed, as 
they expect to occupy it by the first of February. 

The employees of the type department of the Under- 
wood Typewriter Company’s factory presented Miss N. 
J. Cunningham with a handsome silver service set. Miss 
Cunningham has been forelady of this department and 
left to be married. 

Arthur Miller, a fifteen-year-old boy of Grand Rapids, 
Mich., who was arrested by detectives for stealing a 
micrometer valued at $10 from the Fox Typewriter 
Company, has admitted his guilt. He was remanded to 
jail for sentence. 

It is reported that Frank Williams, who was arrested 
in Chicago on account of a swindling scheme and who 
said he was the son of a wealthy Pittsburg banker, is 
a typewriter thief. He is also charged with having 
operated in Joplin, Webb City and Carthage, Mo. 

E. E. Barney, Syracuse, N. Y., has been awarded a 
patent on a typewriting machine. 

P. D. Chamberlain, of the Portland Typewriter Com- 
pany, visited Kennebunk, Me., on a business trip. 

Superintendent G. B. Brand, Monarch Typewriter 
Company, Syracuse, N. Y., reports the plant running 
to its capacity in order to meet the orders coming in 


from all parts of the country, and says December will 


close the biggest year in the history of his company. 

A special meeting of the stockholders of the Union 
Typewriter Company of New Jersey was called for 
December 17 to decide on the reduction of the capital 
stock of the company. 

Joseph Paterson, Smith Premier Typewriter Com- 
pany, Cleveland, Ohio, was in Lorain, Ohio, visiting his 
parents, 

C. S. Alverson, San Diego, Cal., has been granted a 
patent on an adjusting appliance for typewriters. 

Claudes Yates, Jamestown, N. Y., has been appointed 
assistant bookkeeper with the Standard Typewriter 
Company, Groton, N, Y. 

Nine machines are missing from the office of the 
Blickensderfer Typewriter Company at 229 West Fourth 
Street, Cincinnati, Ohio. No trace of the thief has been 
found. 

George T. Kelting, Jr., of Ilion, N. Y., an employee 
of the Remington Typewriter works, made his initial 
appearance in vaudeville at the Grand Theatre as a 
cartoonist in his original sketch, “I Will Illustrate What 
I Have To Say.” 

J. H. O’Brien, Ilion, N. Y., has been granted a patent 
ona typewriting machine. 

E. L. Pfunder, assignor to Underwood Typewriter 
Company, Hartford, Conn., has been awarded a patent 
on a typewriting machine. 

Phil Allison, Manager Remington Typewriter office, 
Louisville, Ky., and connected with the typewriter busi- 
ness for many years, has retired. 

The plant of the Pittsburg Visible Typewriter Com- 
pany, Kittaning, Pa., is being enlarged, and upon its 
completion an additional force of fifty hands will be 
put to work. 

M. F. Crehan, formerly with the Underwood Type- 
writer Company at 641 Liberty Avenue, Pittsburg, Pa., 
is now located with that company at 27 West Fayette 
Street, Baltimore, Md. 

James J. Shannon & Company, 309 Washington Street, 
Boston, Mass., are the agents for the Columbia Bar- 
Lock typewriter. They also handle a line of typewriter 
desks and chairs. 

The general offices of the Oliver Typewriter Com- 
pany sent out a large folder to its organization calling 
for a grand 1900) windup. 
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The Norwalk Typewriter Company, Norwalk, Conn., 
is the new name which the manufacturers of the Postal 
typewriter are now using. The former name was the 
Postal Typewriter Company. 

C. W. Earle, Secretary of the Monarch Typewriter 
Company and ‘located in London as Manager, was in 
New York during the holidays on a visit with his family 
and business associates. 

The Noiseless Typewriter Company, Middletown, 
Conn., employing 200 men, have begun manufacturing 
their machines. They expect to increase this force in 
the course of a few weeks. 

James Uncles, North Adams, Mass., who bought a 
large quantity of parts of the Yetman typewriter, has 
been assembling and selling them. 

It is reported that Lyman C. Smith, L. C. Smith & 
Brothers Company, Syracuse, N. Y., proposes to erect 
a 20-story office building in San Francisco, Cal., which 
is to cost $500,000. 

J. A. Parker, Oliver agent, Chester, Pa., was in Up- 
land, with a view of establishing an agency in that place 
for his company. 

The Chicago, Burlington & Quincy Railroad has pur- 
chased 1,000 typewriters and will abolish the old custom 
of compelling telegraph operators, station agents and 
other employees to furnish their own machines. 

The Noiseless Typewriter Company, Middletown, 
Conn., has added J. Gilmore Dayton to its staff. He 
has been appointed Secretary and Auditor. 

J. C. McLaughlin, Jersey City, N. J., has been award- 
ed a patent on a typewriting machine. 

William Thyfault, employee of the Emerson type- 
writer factory at Momence, Ill., was in Kankakee, I[l., 
visiting his father. 

O. Woodward, Montclair, N. J., has been granted a 
patent on a typewriting machine. 

D. E. Ruggles, Philadelphia sales agent of the Elliott- 
Fisher Company, Indianapolis, Ind., with his family 
spent Thanksgiving day here with relatives. 

W. J. Evert, Purchasing Agent of the Elliott-Fisher 
Company, Harrisburg, Pa., was in New York Thanks- 
giving, visiting the “old folks at home.” 

O. L. Gagg, Manager Elliott-Fisher Bank Depart- 
ment in Harrisburg, Pa., with Mrs. Gagg visited friends 
in Philadelphia over Thanksgiving. 

P. V. Gilfillan, Elliott-Fisher Company’s Special 
Railroad Representative, was in Boston for a couple of 
weeks the latter part of the month. 

R. W. Duddington, formerly Sub-Office Manager for 
the Smith Premier Typewriter Company at Birming- 
ham, Ala., is now City Salesman for the Omaha branch. 
Mr. Duddington is enjoying considerable success with 
the No. 10 Smith Premier. 

John A. Zellers, of the home office of the Smith Pre- 
mier Typewriter Company, spent several days with the 
Omaha branch early in November. The western 
branches are glad to see Mr. Zellers, who was formerly 
Manager at Kansas City and St. Louis. 

The Smith Premier Typewriter Company of Omaha, 
anticipate removal to a larger and better location early 
in the new year. A description of their new offices, 
among the finest in the west, may be forthcoming at 
a later date. 

The Smith Premier Typewriter Company at Indian- 
apolis has moved its office from the English Hotel 
Building, to an elegant suite of rooms in the Indiana 
Pythian Building or Flat Iron Building, of Indianapolis. 
The office in this building is, without a doubt, the finest 
in the State of Indiana and quite the equal of any in 
other states. Everything is modern and up-to-date. 

The Cleveland office of the Smith Premier Type- 
writer Company reports that the last ninety days’ busi- 
ness in that territory has been remarkably good. Each 
month during the last six months has shown a decided 
gain on the one preceding, School business in Cleve- 
land territory also shows a great advance. 

At the Philadelphia branch office tof the Smith Pre- 
mier Typewriter Company, there has been one con- 
tinual “scream” for “more machines,’ from the factory 
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HEADQUARTERS FOR BICHROME AND POLYCHROME 


We manufacture the best line of 
TYPEWRITER SUPPLIES on the 


market 


Typewriter Ribbons 

Typewriter Paper 

Carbon Paper .°. .’. 
POR ALL “USES 


» Please send for our Catalogue and 

samples of Manifold Typewriter 
Linen and Carbon Papers and price 
lists of same. : 


: DISCOUNTS ON APPLICATION 
Phone, 5922 Barclay 


THE S. T. SMITH COMPANY ___ 11 Barclay Street, NEW YORK CITY 


Using Advertising Designs 
that give Dissatisfaction. We 
Guarantee to Please the Most 
Discriminating. Try Us and 
be Convinced. 


It makes no dif- 
ference by what 
method you now 
correspond or 
take your notes, 
the method you 
will eventually 
use will be the 
Letter- 


Every Conceivable Method, from 
Plain Type to Wash Drawings 


The Cover Design of this Maga- 
zine will furnish an Illustration 
of Our Work 


The Imperial Engraving Co. 
32 UNION SQUARE 


NEW YORK TypewriterTopics 


SEND FOR FREE SAMPLES OF THE CELEBRATED THISTLE BRAND RIB- 
BONS AND CARBON PAPERS 


TYPEWRITERS 


ALL MAKES 


Alexander, MacDonald & Greene 


We Make a Specialty of Book 
Typewriters Two Telephones, 3561 and 3562 Worth 296 BROADWAY, NEW YORK 
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throughout the entire month; and in spite of the fact 
that the factory is becoming more liberal with them 
along this line, they say they are entirely unable to fill 
their orders. 

We hear from Denver that. the Remington Type- 
writer Company have secured the services of W. A. 
Morris to take charge of their sub-office at Pueblo, Col. 

EK, E. Voigt, who has been representing the Rem- 
ington Typewriter Company in the southeastern part 
of Iowa, has been transferred to the Northern Iowa 
territory, and will make his headquarters at Fort 
Dodge. 

Charles W. Fisher, formerly with the Barr-Widen 
Mercantile Agency, of St. Louis, Mo., will hereafter 
have charge of the Remington Typewriter Company’s 
sub-office in Burlington, Iowa. 

J. W. Kennedy has taken charge of the Remington 
Typewriter office in Minneapolis. He was formerly 
Assistant Manager of the large Remington office in 
Chicago. 

Harry I. Seddon, lately elevated to the important post 
of Supervisor from the executive office of the Smith 
Premier Typewriter Company for eastern branches, 
reports business booming all along the line, and states 
the factory is at its wits’ end to keep up with the 
demand both for correspondence and the various models 
of billing machine. The No. 10 model carbon roll re- 
tail biller which he invented has certainly made a hit. 
In addition to supervising the eastern branch offices for 
the Smith Premier Typewriter Company, he manages 
the billing machine department for that company, which 
keeps him on the jump. Friend Seddon is a pretty 
busy man these days! 

The attaches at the Philadelphia office of the Smith 
Premier Typewriter Company are extending no end of 
sympathy to their fellow worker, the popular cashier, 
L. G. Thompson, and this is the reason: The gentleman 
in question had a five day vacation period coming to 
him, which he decided to spend in a rabbit hunt. After 
tramping, hunting and hoping for big game in the wilds 
of Delaware for four days, he managed to hurt a poor 
little rabbit so badly it died. 

J. R. Clary has been appointed cashier of the Wash- 
ington branch office of the Oliver Typewriter Company. 

. L. Howerton has been appointed cashier of the 
Kansas City branch of the Oliver Typewriter Company. 

R. M. Castle, who joined the Seattle City sales force 
of the Oliver Typewriter Company, is making a great 
record, 

“Jay Dee” Welch, the old veteran, is in charge of 
the Spokane division of the Oliver Typewriter Company. 

W. M. Edmont, of Duluth, Minn., visited the Minne- 
apolis branch of the Oliver Typewriter Company. 

C. L. Newberry is now local Oliver agent at Gilbert, 
Minn. He was formerly at Ely, Minn. 

C. I. Mayers, formerly local agent at Ismay, Mont., 
has been promoted to salesman, traveling out of the 
Minneapolis branch of the Oliver Typewriter Company. 

Miss Clara Huch, Oliver Typewriter Company, Minne- 
apolis, Minn., has returned to her desk after several 
months’ vacation. 

J. C. J. Chartier is the wide-awake Oliver agent at 
Forbes, N. D. 

C. E. Gibson is connected with the city sales force 
of the Oliver Typewriter Company at Minneapolis, 
Minn. 

E. W. Clark, Oliver agent in Mason City, Nebr., is 
breaking his old records. 

Frank M, Evans of the Home Office of the Smith 
Premier Typewriter Company with Mr. Leslie Wilson, 
the speedy young Smith Premier No. to demonstrator, 
spent part of a week at the Albany office of the Smith 
Premier Typewriter Co. With the Manager, Mr. Ste- 
ward, and a couple of salesmen, a number of interesting 
demonstrations were given in various business colleges 
throughout that section. Mr. Evans’ visit proved of 
much assistance. Write-ups were given in several 
newspapers and the demonstrations so creditably given 
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by Mr. Wilson were received with cheers by teachers 
as well as pupils. . 

Business is coming along well in the Employment 
Department of the Smith Premier Typewriter Co. 
Branch Office at Albany. During the past month many 
stenographers have been sent out and in four instances 
rental machines and supplies went with the operators. 
Two successive days, operators were sent out and in 
both instances before a week had elapsed, a No. Io 
was purchased. Friends both in the way of employers 
and operators are being gained daily. 

J. A. Bower, local agent, Paris, Ky., was in Cincin- 
nati recently and paid the Oliver branch a visit. 

Local Oliver Agent J. J. Foley, Marysville, Ohio, is 
sending in large orders and says there are more coming. 

P. K. Onstad, local Oliver agent at Underwood, Minn., 
has renamed the town “Oliver.” He is bringing in large 
orders. 

C. I. Myers is a hustling Oliver agent with headquar- 
ters at Ismay, Mont. 

We hear from Vancouver that the Remington Type- 
writer Company have appointed Messrs. McRae Bros., 
Ltd., their representatives in Prince Rupert, B. C., and 
that this firm will cover the northern part of British 
Columbia for the Remington Typewriter. Messrs. Mc- 
Rae say that business is good but prospects for more 
business better. ee 

A. H. Chamberlain left the Remington at New Or- 
leans last month to take charge of the Louisville office 
of the Remington. 

The Buffalo office of the Remington Typewriter Com- 
pany has secured the services of Charles A. Reinecke. 
He is doing good work with the new Remington models 
in the Buffalo territory. 

B. M. Hurlbut, formerly in charge of the mechanical 
department of the Remington Typewriter Company’s 
office in San Francisco, is now salesman for the Okla- 
homa City office of the Remington Typewriter Com- 
pany. 

The Remington Typewriter office in Philadelphia have 
found it necessary to open a new sub-office in Wilming- 
ton, Del., in order to take care of the business coming 
from that territory, and have appointed W. J. Donch 
as district manager of this office. 

C. B. Taylor, Philadelphia office, Smith Premier 
Typewriter Company, has become the proud father of 
a ten pound son and heir. 

F.C. Kane, city salesman of the Nashville branch of 
the Underwood Typewriter Company, has passed the 
machine-a-day basis and has raised his standard to 50 
machines a month. 

The Centennial Convention of the Disciples of Christ 
which was held in Pittsburg last month was equipped 
with Underwood Pay Stations. It was a decided con- 
venience to the many delegates to the largest religious 
gathering ever held and many expressions of approval 
were heard on all sides. 

Larger quarters have been provided to take care of 
the rapid increase in Montana business of the Under- 
wood Typewriter Company. Manager Clary now has 
aa of the finest typewriter offices to be found any- 
where. 

Manager W. J. Rigg of the St. Louis branch of the 
Underwood Typewriter Company is particularly proud 
of his Owl window display for November. 

The October sales contest conducted by the Under- 
wood Typewriter Company throughout the United 
States was won by Cleveland branch under Manager 
A. L. Claflin, 

S. T. Smith, General Manager of the Underwood 
Typewriter Company, is pleased beyond measure with 
the diamond ring presented to him last month by the 
Managers of the various branches throughout the 
United States. 

F, A. Robinson, late railroad billing salesman for the 
Underwood Typewriter Company, has been promoted 
to the position of Manager of the billing machine de- 
Sale shot with headquarters at 241 Broadway, New 

ork, 
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Model 3 Takes Paper 10% in. Wide 
Model 3A Takes Paper 12 in. Wide 
Model 3B Takes Paper 14% in. Wide 


Model 3C Takes Paper 18% in. Wide 
Model 3D Takes Paper 22% in. Wide 


Model 3E Takes Paper 26% in. Wide 
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This is Model 3F Takes Paper 32% in. wide 


Monarch 
Wide Carriages 


Made in Seven 
Different Widths 


Monarch Adaptability 


Monarch Typewriters do more than merely , narrowest. Furthermore, the touch of the keys 
write letters. They write anything from index | and the shift for capitals is equally light on all 
cards to the widest forms you wish to use— | Monarch Models. 
all with the same ease and satisfaction. The Let us demonstrate to you the mechanical 
widest Monarch carriage runs as easily as the | reasons for the ‘‘Monarch Light Touch.’’ 


Write for Illustrated Descriptive Booklet 
THE MONARCH TYPEWRITER COMPANY, Executive Offices: Monarch Typewriter Bldg., 300 Broadway, New York 


Branches and dealers throughout the world. Canadian Offices: Toronto and Montreal. 


CLINCH PAPER CLIPS 
Manufacturers of the original Clinch Clip. all others being 
imitations. They can be attached quicker than any other 
clip made and are 90 per cent. cheaper. 1000 postpaid, 


30 cts.; 5000 prepaid, $1.25: 25,000 in bulk, 12% cts. 
per 1000 F. O. B. Buffalo; 100,000 in bulk, 10 cts. per 
1000 F. O. B. Buffalo. CLINCH CLIP CO., 196 
Seneca Street, Buffalo, N. Y., U. S. A. 


HE NEW FOX VISIBLE TYPEWRITER repre- 
sents to-day the highest type of typewriter building 
and is the most DURABLE and HIGHLY PER- 

FECTED Visible Typewriter in the world. Aside from 

the extreme durability of the Fox Visible Typewriter it has 

more automatic features than can be found, combined, in any 
other make. A Two-color Ribbon, Back Space Key, Tabu- 
lator, Speed, changeable instantly from regular to high; 

Detachable Platen, five different Interchangeable Carriages, 

Automatic Ribbon Reverse, Oscillating Ribbon Movement, 

Detachable Ribbon Reels, Line and Margin Locks, Adjust- 

able Type bar Hangers, Stencil Cutting Device, and ABSO- 


LUTE VISIBILITY. 
Do You Want the 
_ Fox Agency? 


me The FOX VISIBLE TYPEWRITER 
fa” is sold almost exclusively through Agents 
gas, and Dealers. You can succeed best by 

We handling the best Typewriter and that 
/ Typewriter is the new FOX VISIBLE. 
Then send for a sample at our special 
agency price. White for our new 
catalog. 


FOX TYPEWRITER CO. 
6512-6522 Front St. 
GRAND RAPIDS, MICH., U.S.A. 


TYPEWRITER TYPE 


and Type Making Outfits for Typewriters and 


Other Machines Using Steel Type 

We make type for all the STANDARD and most of the other 
TYPEWRITERS now on the market. 

In our experience of over TWENTY YEARS we have accumu- 
lated a large amount of MASTER TOOLS forevery style of 
tegular and THOUSANDS of special type. 

Our output has been and now is 
THE LARGEST—THE BEST—THE CHEAPEST 
NEW YORK STENCIL WORKS 
Stencils, Steel Dies, Stamps, Diesinking and Engraving 
100 Nassau Street New York, U.S. A. 


ESTABLISHED 1868 INCORPORATED 1882 
Telephone Call, 2262 Beekman Cable Address, ‘‘Proplastic New York’’ 


PROOF OF MERIT = 


Having been tried, | 253 Broadway 
never denied, J New York, U. S. A. 


i) : ee 
and 
ready to be tried , Telephone 


again 6540 BARCLAY 


& CARBON PAPFR<s 
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The Underwood was the only typewriter shown at 
the Canadian National Exhibition held last month at 
Toronto. 

G. A. Meinecke, Manager of the employment de- 
partment of the Underwood Typewriter Company, re- 
ports that in the number of positions filled, practically 
every office in the organization will exceed the high 
water mark set last year. 

The new Manager of the sub-branch at Oakland, Cal., 
for the Underwood Typewriter Company is Colon Pea- 
cock who sold the first Underwoods on the coast. 

Manager J. R. Morrison, formerly of the Oakland 
sub-branch of the Underwood Typewriter Company, 
has been promoted to the Pueblo sub-branch. 

W. S. Wood, one of the old guards in the typewriter 
line, is the new Manager of San Jose, Cal., sub-branch 
oi the Underwood Typewriter Company. 

Providence branch of the Underwood Typewriter 
Company has been compelled to add additional help 
and office space to take care of the rapidly increasing 
business. October and November were record breakers. 

Charley Makinson, of the Philadelphia branch office of 
the Hammond Typewriter Company, brought in five orders 
from ladies for typewriters intended for Christmas pres- 
ents for hubby. 

S. E. Cox, salesman with the Philadelphia branch of the 
Hammond Typewriter Company, has just set up a record 
by making his sales for November the highest of any month 
since he became salesman. ; 

The Hammond Typewriter Company, New York, N. Y., 
are about to lose their pretty and popular young typist, 
Miss Anna Fisk. Her engagement to Mr, Edward Herz- 
berg has been announced and Mr. Herzberg is certainly to 
be congratulated. Miss Fisk has been private stenographer 
to the president, Mr. Jas. B. Hammond. 

John A. Guest, formerly Cashier at St. Louis branch, the 
Hammond Typewriter Company. has been transferred to 
the management of the company’s Chicago branch. 
Guest is a young man of exceptional ability in the type- 
writer business, and having displayed that ability at St. 
Louis, has well earned his promotion, 

C. B. Heater, Manager of the Chicago branch of the 
Hammond Typewriter Company, resigned his position at 
that office to accept the position as Manager of the St. 
Louis branch of the same company. Mr. Heater has been 
for many years connected with the Hammond Company and 
has occupied positions of responsibility and trust. 

E. K. Stephenson, General Manager of the Hammond 
Typewriter Company, New York, N. Y., during the month 
made a visit to all the western branches of the company. 
He reports that the business of his company in the middle 
and far west is in a most flourishing condition. 

A. A. Myers, for the past five years salesman for the 
Smith Premier Typewriter Company’s office at Chi- 
cago, recently returned to work after an illness of sev- 
eral months. The rest necessary during his convales- 
cence has done him much good, as he looks better than 
he has for a number of years. Since his recovery, he 
has already turned in splendid business to the Chicago 
office. 

It was certainly a pleasure to the Kansas City office 
of the Smith Premier Typewriter Company to have 
with them for several days, the genial Frank Evans 
from Syracuse, Assistant Secretary of the Smith Pre- 
mier Company. His presence always serves to cheer 
up and enthuse everyone connected with the office. Mr. 
Evans spent the greater part of one week in visiting 
the commercial schools in and near Kansas City and 
having Miss Alice M. Owen give demonstrations of 
- typewriting which were very interesting and instruc- 
tive to the many students and greatly appreciated by 
them. They exhibited great interest and enthusiasm 
over the interesting and especially accurate demonstra- 
tions made. 

M. E. Northrop of the Elliott-Fisher Company branch 
office at Wheeling, W. Va., left on an extended trip 
throughout the central part of the state, the 16th of 
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November. Mr, Northrop is one of the new salesmen 
added to the Wheeling branch and as he is a hustler 
from the Pittsburg office, no doubt he will make a suc- 
cess of his new position. 

The Elliott-Fisher Company, Wheeling, Pa., has 
moved its office formerly located at 14th and Market 
Streets, to the new Schmulbach Building, two blocks 
above. They have fitted up an elegant suite of offices 
and are now better able to handle the trade than ever 
before. The friends of the Elliott-Fisher Company will 
find a cordial welcome and will be treated to the big- 
gest, blackest and best Wheeling stogie that is made. 

It is reported that Alexander, MacDonald ana 
Greene, 2906 Broadway, New York city, have purchased 
from the Receiver of the Remington-Sholes Company, 
all the manufactured parts for the under-stroke Fay- 
Sholes machine. Dealers requiring parts for making 
repairs on that machine will therefore be supplied in 
the future by the above mentioned New York house. 

The annual convention of Oliver managers and as- 
sistants was held in Chicago during the holiday season. 
closing on the night of December 31, with the usual 
satisfaction to all participants. 

The American Signotype Company of Chicago, is 
bankrupt. 

Announcement is received from the Emerson Type- 
writer Company that S. T. Fulton, for six years assist- 
ant to the President of the Rock Island Railroad, has 
resigned his position above mentioned to give all his 
time to the duties as president of the Emerson Type- 
writer Company with offices in the Chicago headquar- 
ters, Marquette Building, 

F. V. Pennington has returned to the Oliver type- 
writer Organization, now occupied in some capacity in 
the executive department. 

R. J. Hug, who is doing a typewriter business in 
Chicago under the name American Typewriter Ex- 
change, has moved to 69 Dearborn Street. Rudolph 
seems to be doing well. 

Mr. Fecke, General Manager of the Emerson Type- 
writer Company, reports that his company is doing 
more business than they can care for, regardless of the 
fact that the output has been recently increased. 

A Topics man ran across Mr. G. C. Blickensderfer in the 
La Salle Hotel, Chicago, just after he got in from a 
trip across the country to the Pacific coast. He had 
been away three weeks and among other important 
things he did was to establish offices at Portland and 
Seattle, dividing up that section of the country some- 
what. differently than heretofore. Mr. Blickensderfer 
was in his usual good spirits and we enjoyed some of 
the hospitality for which he is noted. 

IX. C. Underwood, who has been with his brother for 
some time in the B, D. Underwood Typewriter Ex- 
change, Chicago, has decided to branch out for himself. 
Not later than the next issue of Topics will contain an 
interesting announcement, 

While in Chicago recently, the Business Manager of 
Topics received a call from Mr. Louis Sholes of Mil- 
waukee. Mr. Sholes brought a model of his new type- 
writer with him which we were glad to examine, 

Just as we close the last forms we learn that at a 
meeting of the board of directors of the Remington 
Typewriter Company held on Tuesday, December 2r1, 
on resolution presented by Mr. McClain, vice-president, 
F, E. Van Buskirk was elected general manager of the 
company. Mr. McClain, who hitherto has held the 
offices both of vice-president and general manager, will. 
hereafter be relieved of the detail work involved in the 
general managership, and thus will have greater time 
and opportunity to devote to the executive duties of 
the vice-president’s office. 

The Seattle office of the Oliver Typewriter Company 
did a little record breaking in October, 

In the Harrisburg office of the Remington they have 
added C. C. West to the selling force, and R. B. Har- 
rison will sell supplies out of Trenton. 
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W. J. Pickering, for seven years with the Smith 
Premier Typewriter Company, has resigned his posi- 
tion to take up the organization of an insurance com- 
pany in the state of Iowa. Mr. Pickering was always 
an unusually successful salesman of the Smith Pre- 
mier and may his success be equally good in his new 
undertaking. 

On the 26th and 27th of November, the Missouri Val- 
ley Teachers’ Association had its convention at St. 
Joseph, Mo., which convention was largely attended. 
Much interest was shown in the Smith Premier exhibit 
of model 10’s with special check-writing type and Smith 
Premier billing machines. Miss Alice Owen also gave 
interesting demonstrations of touch typewriting on the 
Smith Premier which was a revelation to many in 
point of accurate and beautiful work done. 
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60 YEARS’ 
EXPERIENCE 


TRADE Marks 
DESIGNS 

CopyvRIGHTs &c. 

Anyone sending a sketch and wonertetien may 
quickly ascertain our opinion free whether en 
invention is probably patentable. Communica- 
tions pa confidential. HANDBOOK on Patents 
sent free. Oldest epeucy for securing patents. 

Patents taken tbrough Munn & Co. receive 
special notice, without charge, in the 


Scientific American. 


A handsomely illustrated weekly. I.argest cir- 
culation of any prseneia® journal. Terms, $3 a 
year; four months, $l. Sold byall newsdealers. 


MUNN & Co. 36 1Broadway, New York 


Branch Office, 625 ¥F 8t., Washington, D. C. 


The Crescent 
Towel Supply Co. 


61 WARREN STREET 


“GET THE BEST” 


We place customers’ initials on towels 
. if desired 


Telephone, 1685 Cortlandt 


Let me act as your 


Advertising Counseller 


My advice can save you many thousands 


S. W. MERRILL 


Advertising Counsellor 


1161 Broadway, New York, U.S.A. 


Thoroughbred 
Carbon 


We are particularly anxious that 
every carbon paper dealer in the 
world should test our new ‘“ Thor- 
oughbred”” No. 7 Carbon Paper. 
Its write shares the wonderful in- 
tensity of our Intense Brand and the 
extreme sharpness, non-smutting 
features and durability of our pop- 
ular Distinctive Brand. 


Being coated on blue stock the 
stencilling does not show, and as 
most carbons are discarded because 
they look worn out instead of be- 
cause they are worn out, this sheet 
has more durability on this account 
than if it were coated on white 
stock. 


For an every-purpose carbon of 
the highest possible grade it will 
compete successfully with any paper 
on the market. 


We feel that no dealer will regret 
the cost of the stamp necessary to 
secure liberal samples of this new 
product. 


Neidich Process Co. 


BURLINGTON, N. J., U.S.A. 


Address Continental Inquiries to P. CASTELLI, Gen- 


eral Agent, 17 Via Dante, Milano, Italy 
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It is reported that Drapers, Limited, the Detroit 
manufacturers of ribbons and carbon paper, have failed. 
Very little information is at hand at the time this issue 
closes, but we will likely have more to say in the next 
issue if the concern has made an assignment as reported. 

The Carters Ink Co., Boston, Mass., in “The Scribe,” 
give the prices and sizes of their pencil and pen carbons. 
Pee contains a brief write-up of their fountain pen 
ink. | 

Black and purple ribbons appear to be the favorites 
of a great majority of typewriters. Blue smears, and the 
user swears. The eraser is always to be considered 
when we come to a question of ink and paper; for the 
typewritist does not live that makes no errors. Certain 
inks clog the type much more than others. Some users 
of the machine prefer a very light ribbon, others a very 
heavy one. Some require a copying ribbon, others a 
record. Some desire a hard laid or woven paper, others 
want a soft service. 

The How Company, of Old Town, Me.,-have just 
produced a pen and pencil carbon paper which makes 
a beautiful, non-smut copy. The copy is hard to detect 
from the original. 

The How Company, of Old Town, Me., in place of 
business cards use a regular file card, which they con- 
sider is more apt to be retained, since it can be placed in 
.a regular file, instead of in the waste basket, which is 
the fate of most cards. 

The Peerless Carbon & Ribbon Mfg. Co., Ltd., of 
Niagara Falls, N. Y., have printed a treatise entitled 
“Mostly About Carbons,” one of the most attractively 
arranged booklets ever produced by ribbon and carbon 
manufacturers, It contains a short dissertation on each 
brand of carbon paper manufactured by the company, 
with samples inserted between the pages—an evidence 
of perfect faith in the pulling powers of their goods. 
The cover is heavy onyx paper with a handsome de- 
sign enclosing a small cut of the Falls. 

The factory of the Neidich Process Company, Burl- 
ington, N. J., with its increased facilities, is compelled 
to riin nights in order to keep up with the demand. 

The Rogers Manifold & Carbon Paper Company, 75 
Maiden Lane, New York City, suffered a loss of $2,500 
by fire. 


Carbonless Paper 


The Carbonless Paper Company, of New York City, 
have put on the market a new copying paper which 
makes a reproduction of the original typewritten letter 
without the use of carbon. The paper resembles an 
ordinary piece of highly calendered stationery, but is 
coated on one side with a white composition covering 
“a preparation of black, which latter, when exposed, 
gives the appearance of the marks made by a soft lead 
pencil.: 


Greeting from the H. M. Storms Company 


We are glad to employ the columns of TypEwritTErR 
Topics to thank our friends of the United States and 
Europe for their courtesies during 1909. 

The business of H. M. Storms Company during this 
year shows a great gain over the business of preceding 
years. Not only has general trade resumed its normal 
condition but. many and valuable accounts have been 
added to our list, proving our claim to the superior 
quality of American Brand Typewriter Ribbons and 
Carbon Papers, 

To meet the increased demand we have installed new 
carbon machinery of our own design which not only 
greatly increases our capacity but produces a finer 
product than ever before. 

Our foreign department has greatly increased. This 
we believe is due in a great measure to our attention in 
packing. Our Mr. Vannote spent nearly a year abroad 
and understands the importance of shipping goods ‘in 
such a manner that they will reach the customer in 
perfect condition and in the most economical manner. 


' The customs regulations of foreign countries have also 


been given careful study and the result has been most 
gratifying. 

Our frequent inquiries from the trade in Europe have 
almost invariably resulted in orders for American brand 
goods. They are made to meet the foreign require- 
ments perfectly. 

The year 1910 promises great advance in all industrial 
lines and especially in office supplies. We are prepared 
to meet the assured increased demand for Storms’ rib- 
bons and carbons and tender our services to the trade 
throughout the world. 

With greetings to all our friends and renewed thanks 
for past courtesies, we are, 

Very truly yours, 
H. M. Storms Company. 


1 ae at ae i ean TERS, SID tastier earn amenneen enter 
There are many exclusive features possessed by 
Topics which make it the most valuable magazine for 
ribbon and carbon men—subscribe now. 


New Paper Ribbon for Duplicating 
Machine 


The How Co., of Old Town, Me., have recently per- 
fected a paper ribbon for use on type duplicating ma- 
chines, The stock used is made from cocoa wood fiber 
and is very strong and durable. The rolls are about 
seventy-five feet in length, and it is possible to print 
many thousands of copies from the one sheet. The 
paper is coated on one side only, thus making it im- 
possible for the type faces to become clogged with ink 
or dirt. This is a new and interesting idea, and dealers 
should make it a point to inquire of Henry Gerber, 
sales manager of the How Co., at 142 Fulton Street, 
New York, for samples and quotations. 
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TELEGRAMS: 
“SMUDGELESS” 
LONDON 


WE ARE THE PEOPLE 
FOR 


RIBBONS 
FOR CARBON PAPERS 
FOR STENCIL PAPERS 
FOR DUPLICATING INKS 


AND FoR OTHER SPECIALTIES ror YOU 


THE CHANCELLOR 
6 BOND COURT 


Always mention TOPICS when you write to ADVERTISERS 


TYPEWRITER TOPICS 113 


S'rRI DES 


Describe Our Development 


TELEPHONE: 
LONDON WALL, 


7415 


Our business record for 1909 has been so satisfactory that even 


our T'rade-Mark, ““The Reliable Chancellor,” is agreeably affected. 


_ Thanks, customers, for your past orders, and we assure you 
‘that your interests are ours.” 


Our recent factory extension enables us to cope with 
additional Export Orders, and dealers everywhere requiring the--- 
Best---are invited to communicate with us. 


COWPARN YY, Limirep 
WALBROOK, LONDON, E. C. 


Always mention TOPICS when you write to ADVERTISERS 
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Special Notice To 
Typewriter Dealers 


Banwi” \ FACTORY IN LONDON 


B arlock 
U nderwood WHY 
I deal 
L ambert BUY FROM AMERICA? 
T ypewriters 
Y ost ><a 
: P remiers 
E lliotts ENGLISH REBUILT TYPEWRITERS 
Williams 
R em-sho Save Freight and Middleman’s 
I mperial Profits 
T orpedoes 
Roa” | QUALITY FIRST ALWAYS 
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EVERY MACHINE GUARANTEED YOU—CAN BUY FROM A BRITISH FACTORY! 


(W)right in name. (W)right in quality. (W)right in price. 
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THE WRIGHT REBUILT TYPEWRITER CO. 1 Lid 
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Chatsworth Rd.,Stratford,London, E. 


Cables and Telegrams: Telephone: 
Exonerator, London 612 Stratford 
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Always mention TOPICS when you write to ADVERTISERS 


Readers are requested to send news matter to TOPICS’ European Bureau 
Address: Business Equipment Publishing Co., 23 King St, Cheapside, 
London, E. C., England. 


Telegrams; “Workings”, London. 


Telephone; 6669 London Wall 


Manufacturers and dealers from any part of the world who visit London are cordially invited to make our 
office headquarters while in the world’s metropolis. Make your appointments here and have your mail, tele- 
grams and cable messages addressed in care of TOPICS, We maintain an office in London largely for the 
accommodation of TOPICS’ supporters, and all our friends are assured of a hearty welcome at all times. 

Yours fraternally, 


The London management of Torics presents compli- 
ments of the season and hopes that 1910 may be a better 
business year for our readers than any before experi- 
enced. We thank you for your past support to these 
columns and assure you of our full appreciation of all 
assistance rendered. 

The Cie Real, 8 Rue Vivienne, Paris, under the splen- 
did management of C. Mamet, has taken up sole agency 
for France of an American typewriter. This firm does 
a big business in rebuilts and handles a large assort- 
ment of office furniture. 

A change in the firm of Ludwig Spitz & Co. G.m.b.H., 
Berlin, makers of calculating machines, is the appoint- 
ment of Bruno Bahn as one of the directors of the firm. 
Bahn has been for several years with Glogowski & Co., 
of Berlin, as their advertising manager; and later be- 
came director of the Berliner Sitzmébel-Industrie, man- 
ufacturers of leather and easy chairs. L. Spitz has been 
moved to the Vienna office as general representative of 
the firm for Austria, Hungary, Italy, the Balkan States 
and Egypt. 

To buy quickly and satisfactorily, get in touch with 
Topics’ advertisers, the leading manufacturers in the 
leading trade paper. 

Franz Kaiser, agent for the Torpedo typewriter, has 
moved to Mohrenstrasse 22-23, Berlin. tal 

The Torpedo makers, Weilwerke G.m.b.H., Rodel- 
heim, Frankfurt a.M., favored us with copies of their 
fine new catalog, the best literature we ever have seen 
for that machine. es ; 

The management of the forthcoming exhibition in 
Frankfurt a.M. (adv. in this issue), communicate to us 
that they have already filled up part of the space. It 
seems that manufacturers realize fully the value of 
Frankfurt a.M: as the center for the West and South 
parts of the German Empire. ae 

The appearance and the contents of Topics are dili- 
gently copied, but no magazine offers you such real 
news and first announcements as does Topics. Why? 

Th. Weiss & Co., Lothringerstrasse 16, Vienna, tell 
us that they took action in the Handelsgeright (com- 
mercial court) against the firm Th. Weiss & Co., 
Hauptstr. 27, same city. The decision of the court was 
in favor of Th. Weiss & Co., Lothringerstr., and the new 
firm dealing under that title will have to be dissolved. 
Further, we understand that another action for 


damages is pending, as two firms, according to _Aus- 
trian laws, cannot exist in the same line of business. 
The second firm has taken the matter to a higher court, 
and we will report the result later. 

We wonder whether we should not have a medal 
made for the man who offers a machine to re-ink worn 
out ribbons. It is like having a plate of dish water 


after a plate of good soup. 


GUSTAVE HEMES, European Director. 


There was a time when a certain class of travelers 
used to carry the news about to the trade, and nice 
stories they told in some cases. It was something of a 
cleaning act performed when Topics came into the field. 

By the time this issue comes out the new salesrooms 
for the Brunsviga calculating machine in Berlin will be 
about completed; we have arranged with the manufac- 
turer of that machine to illustrate same ina later issue. 

It will interest manufacturers to know that between 
Calcutta and Allahabad, a distance of some 600 miles, 
there is only One typewriter dealer, namely, the Nation- 
al Cycle and Typewriter Co., Gaya. This distance is be- 
tween the two seats of the Government of Bengal and 
the united provinces of Agra and Oudh. This firm is 
doing business principally on rebuilt typewriters. 

We were greatly pleased to hear of the interest our 
readers in Europe and throughout the Eastern Hemi- 
sphere showed in the story of our Mr. Hemes’s tour in 
the States giving his impressions of Americans and 
their industry. 

Martin Hauer’s Ww., Nurnberg, Germany, have added 
an important line in the way of chair pads and pads 
for damping copying sheets. (Adv. in this issue.) 

Carl E. Lehmann, handling the Standard Folding 
i Seni has moved to Augsburgerstr. 25, Frankfurt 
a.M. 

Rebuilding a typewriter as done by the concerns who 
advertise in Topics is very much like a sick man going 
to a doctor; treatment of the specific ailment and a 
general toning up make him “as good as new.” 

The makers of the Stoewer-Record typewriter advise 
us that the championship for Austria in 1909 was won 
on their machine and that the operator, Miss Siisser, 
obtained a-result far ahead of any other machine in 
the contest. Furthermore, they tell us that every de- 
partment of their typewriter works is in full swing in 
an effort to cope with orders on hand. 

The purpose of the International Magazine Topics, 
is to give our readers the true information, beyond 
doubt, and a magazine that is attractive and pleasing 
to the eye. Every man of importance in this industry 
the world over is on our readers’ list and paying for 
their subscriptions. 

One of the latest office equipment concerns in Russia, 
Bechshoft & Burzynski, Sandstr. 1, Riga, have started 
a school already attended by 80 pupils. This is a 
promising firm, as we said in a previous issue. 

Our readers will find that with this issue we start the 
New Year with a new line of office equipment in our 
advertising columns. These calculating machine manu- 
facturers are fully aware of our international impor- 
tance, 

The agency of the L. C. Smith & Bros. typewriter for 
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Holland is now in the hands of the General Trading 
Company, Moschweg 56, Leiden, Holland. : 

The Wanderer Works, makers of the Continental 
typewriter, scored a great success with their well 
known motor cycle at Brooklands on October 16th by 
winning the first prize at a race with a 2% H.P. Stan- 
dard Touring Wanderer. A further success with this 
motor cycle was made at the 200 mile reliability trial of 
the Essex Motor Club where they came out first not- 
withstanding the presence of all well known machines 
and some of greater horse-power. We are glad to say, 
also, that their Continental typewriter is scoring an in- 
creasing success all over. 

Of course few European tradesmen read it, but we 
have wondered what impression a recent article in a 
local American trade paper had upon the office equip- 
ment manufacturers in that country; we refer to an in- 
accurate and maliciously untruthful story about the 
progress of the office equipment industry in Great 
Britain. How legitimate manufacturers can permit 


themselves to support a magazine which prints such rot 
is more than we can understand. 


TRADE MARKS 


REGISTERED IN EUROPE 


Reported by JACQUES GEVERS & CO., 70 Rue St. Jean, 
Antwerp, Belgium 


FRANCE. 


Typewriters, Ribbons, Carbons, Duplicators and 
Erasers. 

“PY THAGORAS”—Hoesch Heinr-Arthur (Diiren), 
Germany. 

“REVOL”’—James D. Carter, Ltd., London, England. 
oe ae eee Lucien, Rue Oberkampf 16, 

aris. 

“TIPO”—Risch Johann Anton, Hohlstrasse 18, Zu- 
rich, Switzerland. 

“LEGA”—Andre Elle, Levallois-Perret, France. 

“MACHINE COPYASEC”—Société Felix Eiener et 
Co., Rue des Goncourt 3 & 5, Paris. 

“ENCRE INTACHABLE”—V. Koller, 14 rue Ra- 
vart, Paris. 

“ONY. SOIT QUI MAL Y PENSE”’—Baignol et 
Farjon, Boulogne sur-Mer., France. 

“LA MONDIALE”—Veuve Leveilly et d’Abbadiie, 
rue Charlot 15, Paris. 
ee DRAPEAU”—Juven Felix, rue de l’Odeon 13, 

aris. 

“LA FRANCE”—Renaud Leon, Bourges, France. 
Gee ees ce eaersay et Co., Rue de Rivoli 65, 

aris. : 

“LILLUSTRE’”—Fournié (Elie Etienne paul Dieu- 
donne), Rue de Marivaux 3, Paris. 

“PERROQUET”—Seve (Emil), 
mann 77, Paris. 

“RAPIDOR”’”—Oswald Weiss, 180 Faubourg Saint 
Martin, Paris. 

“CRAYONS PEINTURE”—Marquise (Louis), Paul 
en Jarez, France, 

“BUD-GUM”—Budin (Augustin-Pierre-Leon), Creil, 
France. 

“PIPIFAX”—Guhl & Harbeck, Hamburg, Germany. 

“JUPITER’—Guhl & Harbeck, Hamburg, Germany. 

“L:(AUTOMATIC”—Gustave Denoix, Rue Caumartin 


boulevard Hauss- 


67, Paris 


“JULHIA”—Juhlia, Boulevard Masséna 22, Paris. 

“CHANTECLAIR”—Société P. Prioux et Co., Im- 
passe Reille, Paris. 

“VINGO EXCELSIOR”—Société Moses Eadon & 
Sons, Ltd., Sheffield, England. 

“AUX ARMES DE JEHANNE D’ARC’—Michel 
Rouy, Rheims, France. : 

“BITUMITE”—Société Havana Investment Syndi- 
cate, Ltd., 55 Cannon Street, London, E. C., England. 
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AN AMERICAN PATRIOTIC TRADE 
| PAPER 


(This article appeared in the German trade paper 
“Buro-Bedarf Rundschau” of August 15th, edited by 
Friedrich von Schack, Berlin-Schéneberg.) 


A few years ago a German trade paper served en- 
tirely the interest of the German industry, and in 
consequence of this a certain paper in America said, 
“A trade paper should be for the interests of the 
whole industry”; however, this German paper has be- 
come again the channel for both the American and 
German typewriters. In America a trade paper has 
taken up quite an independent position with regard to 
foreign office equipment products. An advertising 
agency recently sent an order for an advertisement to 
the “Office Appliances” and received the following re- 
ply: “You must have noticed that ‘Office Appliances’ 
does not carry advertising from manufacturers outside 
America, except those whose product does not com- 
pete with an American-made article. As you have not 
told us what the nature of your advertisement is to 
be, which you purpose displaying in our magazine, we 
are not in a position to say whether we can accept 
same.” Fully proved! Take your hat off to such 
patriotism, 

Now then, we will take up the interest of European 
manufacturers, and we also hope that, after the above 
statement, readers of the “O. A.” in Europe will 
know what to do in the future. 

The prohibitive tariff in America makes it impos- 
sible for any European office equipment product to 
gain much business in that country; however, there 
may be some manufacturers in Europe who are in- 
terested in the American market, and want to get in 
touch with the American dealers, and to those we 
recommend Typewriter Topics, whose European di- 
rector, Mr. Gustave Hemes, of London, is personally 
known to many of our readers. 


Special Announcement 
By Our European Director 


During our recent visit to America we had the pleasure 
of meeting in Syracuse, quite unexpectedly, Mr. Wm. T. 
Harding, late General Manager of the Oliver Type- 
writer Company, Ltd., London, who, since the begin- 
ning of the year, has been resting from executive duties 
and carefully studying the typewriter situation in all its 
phases in America. 

Mr. Wm. T. Harding’s reputation as one of the most 
popular and successful organizers and managers in the 
typewriter industry is too well known in both Hemi- 
spheres to need any comment on our part. 

The fact that a gentleman of his unique experience in 
the typewriter business should, after such careful in- 
vestigation as he has been making in the home of the 
industry, be convinced that it is possible to rebuild 


RUSSIA 


DEALER wanted for First Class Ameri- 
can Typewriter. Known all over the 
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‘typewriters “as good as ever,” and that as a direct re- 


sult of these investigations he should become associated 
with Mr. J. E. Grady, President of the Rebuilt Type- 
writer Company of Chicago (who not only claims to 
be the originator, but is undoubtedly one of the most 
prominent men connected with the Rebuilt Typewriter 
industry), in organizing an English company with ex- 
ceptionally strong financial backing, and who will con- 
duct the sale of Grady Rebuilt Typewriters throughout 
the Eastern Hemisphere, from the magnificent offices 
which they are about to open in London as their head- 
quarters, is a new development in the typewriter in- 
dustry of a revolutionary character. 

We have had the pleasure of inspecting at Mr. 
Harding’s temporary offices, in Fleet Street, the first 
sample machines imported by his company into this 
country, and they fully justify every statement made by 
him as to the high standard of perfection which has 
been established by the Rebuilt Typewriter Company 
for the product of their perfectly equipped factory in 
Chicago, some account of our personal inspection of 
which we have given in a previous issue. 

“Quality is the true test of cheapness,” and “convince 
yourself before you attempt to convince others,” have 


been favorite maxims of Mr. Harding in his conduct of 


the successful businesses with which he has been con- 
nected in the past, as hundreds of typewriter men, who 
have been associated at one time or another with him 
during his prominent career in all parts of the world, 
can testify. 

From what we know of Mr. Wm. T. Harding, whose 
health has been thoroughly recuperated by his much 
needed rest and complete change after his arduous 
work and great responsibilities of latter years, we feel 
sure that the new undertaking of which he is Manag- 
ing Director will prove as great a success as other busi- 
nesses with the development of which he has been so 
prominently connected, and our hearty wishes for suc- 
cess in this new era will accompany him. 


The Stearns Foreign Manager 


George M. Moore Appointed Manager for Eastern 
Hemisphere—Long Experience and Past Record 
in Typewriter Field Assure His Success 


A recent announcement from E. C. Stearns & Com- 
pany, of Syracuse, New York, is to the effect that 
George M. Moore, formerly Managing Director of the 
Williams Typewriter Company for Europe, has been ap- 
pointed General Manager for the typewriter department 
of the E. C. Stearns Company with offices in London. 

Mr. Moore was for 18 years in full charge of the Wil- 
liams business in the Eastern Hemisphere, and. is 
thoroughly familiar with all phases of the foreign trade 
situation. He will now give his entire time and atten- 
tion to the interests of the Stearns typewriter and bill- 
ing machine throughout the entire Eastern Hemisphere. 

All orders for machines and parts will hereafter be 
sent to the London office, and all correspondence con- 
nected with business throughout that territory will be 
handled from London. This arrangement will serve 
to facilitate the business of the company with agents 
who are already buying Stearns machines, and the com- 
pany hopes to enlarge its sales by having an active 
manager in closer touch with the territory. 

Mr. Moore has a reputation for getting first-class men 
around him, and keeping them busy. He established 
the Williams business in Europe, and for many years 
sold more than half the production of the Williams fac- 
tory. He has traveled extensively in connection with 
the typewriter business, making frequent trips through 
Great Britain and Ireland and the Continental coun- 
tries, and occasional journeys to Russia, Norway, Swe- 
den and Denmark. Mr. Moore has crossed the Atlantic 
38 times, and expects to make many more voyages. 

Some clever advertising has been originated by Mr. 
Moore during his connection with the typewriter busi- 
ness, We may mention “The Japanese Typist.” This 
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design was first brought out as a large four-color pos- 
ter, and afterwards as a post-card. Over one million of 
these four-color pictures have been distributed “alto- 
gether. Another popular design was “Teacher and 
Pupil,” usually called “The Cat Picture.” The original 
was painted by the celebrated English artist Louis 
Wain. Copies of this picture may be seen in almost 


MR. GEORGE M. MOORE 
Foreign Manager for Stearns Typewriter 


every shorthand and typewriting school in Europe. “The 
Typewriter in the Field” was also a favorite design. 

The originals of these adorn the walls of Mr. Moore’s 
London office. | 

Another interesting picture in Mr. Moore’s collection 
is called “The Administration Typewriter.” 

People who are interested in the selling of writing 
machines in the Eastern Hemisphere are pretty sure to 
visit London, and we feel confident they will be ac- 
corded a welcome by Mr. Moore if they should call at 
the London office of the Stearns Company. We wish 


him success, 
= Neus fron Yrad britiit¢ vy 
= a 


te a 

Readers in the territory 
covered by this depart- 
ment are invited to sub- 
mit items for publication. 


The Monarch office in Brighton is now at 82 Queen’s 
Road and in charge of T. Clifford Sellars, who records 
good business for that company on the South Coast. 

Wm. Strain & Sons, of Belfast, Ireland, are the new 
dealers for the Smith Premier typewriter in that city. 
The Smith Premier formerly hada branch there. These 
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parties are handling up-to-date office equipment prod- 
ucts, beside being stationers and ‘printers. They claim 
to have a good repairing department. Manufacturers 
marketing first grade goods can send catalogs. 

“Hodkinsons,” office equipment specialists at 3-5 Al- 
tham Street, Duke Bar, Burnley, Lanc., is headed by H. 
W. Hodkinson. They are dealing in typewriters, rib- 
bons and carbon papers and office furniture. The latter 
they make at their works, Daneshouse, Burnley, where 
for 12 months they have manufactured roll top desks, 
filing cabinets, book cases, card indexes, etc. They have 
just opened a branch in Birley Street, Blackpool. 
Manufacturers and wholesalers seeking connections in 
that part of England are requested to send catalogs. 

H. C. Thompson has been appointed sales manager 
for the Monarch Typewriter Company’s branch at 
Colmore Row, Birmingham. 

The agency of the Monarch for Leeds is not in the 
hands of the Commercial and Office Appliance Co., as 
announced in our October issue. 

Hacon & Grinaway, 33 Queen Street, Cardiff, Oliver 
agents and dealers in other articles of modern Office 
equipment, have moved to 20 Working Street, same 
city, The new premises are of larger size; this will 
help the firm, for a larger place was badly wanted on 
account of the rapid extension of business. Rebuilt 


typewriters are a prominent part of their business. 


Manufacturers can send trade quotations and catalogs 
for carbon papers and other office equipment products. 

Charles Dillon, Shorthand and Educational Works 
Depot, New Ferry, Cheshire, is the inventor of the 
Imperial system which he claims is the world’s most 
rapid and legible shorthand. All those who have any- 
thing to do with shorthand should get his books on 
the subject. 

The object of Topics is to bring into this column the 
news of the trade throughout Great Britain. It is in 
response to the request of our readers that we have 
started this’ section in the magazine. Furthermore, 
this column will serve manufacturers who want to 
reach the trade in Great Britain outside London; 
special announcements in this column can be arranged. 

The Triumphator Calculator meets with the approval 
of the British public. Several dealerships in Great 
Britain are still open and dealers should communicate 
with us. The Triumphator Calculating Machine Com- 
pany (for Great Britain) Ltd., 2 Bixteth Street, Liver- 
pool. (adv.) 

H. Moya, of Leicester and London, is displaying a 
special advertisement in this issue as a means of getting 
in touch with the dealers throughout the United King- 
dom for the Standard Folding typewriter, the agency 
fer which he has taken up recently. 


As the pioneer in the English field and the only of- 
fice equipment magazine with an office here, Topics is 
recognized by the fraternity in London as the home 
trade paper. The loyal support of “the boys” is valued 
highly. 

Send all contributions for this column to Topics, 23 
King St., Cheapside, E. C. Telephone 6669 London 
Wall: Telegrams, Workings, London. 


Mr. Charles W. Earle, Secretary of the Monarch 
Typewriter Company and General Manager of the com- 
pany in Great Britain, sailed on the 27th of November 
on the Lusitania for a visit to the factory. He has not 
been to the States for over two years. Since he took up 
the management of the English business, he has been 
very successful; to-day there is a fine sales organiza- 
por and a lot of good agents throughout the ‘British 

sles. 


In Kingsway, a building is being erected by L. & C. 
Hardmuth, makers of the well known Koh-i-Noor pen- 
cils and Waterman Ideal fountain pens. As one expects 
to see in that part of modern London only a modern 
building, we imagine that this one will be of prominence 
in finish and architecture. 

The Empire Typewriter Company, Ltd., Queen Vic- 
toria Street 77, advise us that they have been obliged 
to extend their premises and have taken lease of a large 
cellar room exactly opposite their shop on Fye Foot 
Lane and have connected it with a subway under the 
pavement. The room contains some 1,200 square feet 
and will be used exclusively for the Mechanical De- 
partment. This company has been compelled to increase 
their premises several times during the last few years 
owing to increase of business. They now occupy some 
4,500 square feet of space and are still crowded in every 
department. We will not be surprised to learn of fur- 
ther extensions. 

When it comes to attractive and smart window dress- 
ing for typewriters, we must say that good taste in that 
direction is displayed by the Blickensderfer Typewriter 
Company, Ltd. ‘ 

The Multiplex Company, 3 Finsbury Square, E. C., 
is handling various kinds of office specialties and will 
also market a collapsible (folding) rotary duplicator. 

E. K. Paris has been appointed London Manager for 
the Triumphator calculating machine marketed in Great 
Britain by the Triumphator Calculating Machine Com- 
pany, Ltd., of Great Britain, Liverpool. 

The offices occupied by the Bain Menzies Company, 2 
Old Change, have been acquired by the Blickensderfer 
Typewriter Company, Ltd., as additional premises, the 
former named company having gone out of existence. 
The stock of ribbons and carbon papers has also been 
taken over by the Blickensderfer Typewriter Company, 
Ltd., who are prepared to dispose of same upon excep- 
tional terms, (adv.) 

Matthews Drew & Company, 37 High Holborn, 
prominent stationers, have enlarged their shop and put 
in a new front. 

“Complete Control from the Complete. Keyboard on 
the Smith Premier Visible Model No. 10,” is the cover 
title of a circular issued by the company. 

Don’t forget; Topics’ cosy offices are worth a visit. 

Mr. George W. Dickerman, Vice-President and For- 
eign Director of the Monarch Typewriter Company, 
stopped in the Metropolis for some time. He is a fel- 
low we like to have in town and a busy man whom we 
like to see as often as he can grant us an interview. 

The first description and illustrations, which appeared 
in Topics’: November issue, of the new stamping ma- 
chine invented by Mr. Hadida of London, has created 
wide interest; it is the best device we have seen along 
that line, 

Mr. W. J. Richardson, head of the Bar Lock Type- 
writer Company, Ltd., returned from New York late in 
November on the Lusitania after a short stay on the 
other side. 

Owing to increasing business, the Crusader Manu- 
facturing Company, 36 Camomile Street, E. C., have 
been obliged to take two more rooms on the first floor 
at that address. 


Visitors to Topics’ London Offices 


During October, ’09 


4th—Richard Raubusch, Berlin, W. 8, Germany. 
5th—M. S. Eylar, Syracuse, N. Y., U. S. A. 
t1th—J. E. Grady, Chicago, Ill., U. S. A. 
12th—Sascha Bell, Berlin, Germany. 

12th—N. Bautzmann, Duisburg, Rhine, Germany. 
12th—F. Fisher, Berlin, Germany. 

12th—H. W. Harper, Leeds, Yorkshire. 

13th—C. Beveridge, Liverpool. 

14th—O. Heer, Leipzig, Germany. 

16th—John Heyman, Copenhagen, Denmark. 
17th—Carl Wasmuth, Stettin, Germany. ; 
18th—Ashworth Barlow, Hull. : 
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19th—Hugo Schuster, Basel, Switzerland. 
2oth—Bertrand Rhead, Hanley. 

2oth—H. P. Whittle, Manchester. 
20th—William W. Roff, Birmingham. 
20oth—Wm. Hunter, Manchester. 
21st—Bernhard Hauslich, Austria. 

21st—R. A. Barron, Leicester. 

21st—W. B. Russell, Leeds. 

2ist—Sidney Hebert, Paris, France. 

22nd—G. E. Whitehouse, Wolverhampton. 
22nd—Civardi, Milano, Italy. : 
25th—H. Smith, Swansea. 

26th—Edward C. Pepper, Southampton. 
29oth—A. Muller-Schaertlin, Ziirich, Switzerland. 
eoth—F. Forbes, Ziirich, Switzerland. 
29th—Victor M. Kiehl, Amsterdam, Holland. 
30th—Emil A. Trefzger, New York, U. S. A. 


Too Late for Classification 


FIRST CLASS typewriter salesman, manager. and 

organizer of ten years’ experience (Great Britain), 
approved record, seeks responsible position with pros- 
pects. Communications in confidence, “Capacity,” care 
of Topics, 23 King St., Cheapside, London, E. C 


A NEW AND PERFECTED TYPEWRITER COVER 

is now ready. It preserves the machine from the 
“tin pan effect’? caused by the terrific drying power of 
the air; from atmospheric dust, ordinary dust, lint or 
grit, and the evil effects of an atmosphere laden with 
moisture. It keeps the oil on the machine bearings 
and preserves the moisture in the ribbon. A machine 
kept in this cover imparts that sense of delight felt by 
operators using a new machine, thoroughly cleaned and 
oiled. Connection is wanted with parties capable of 
promoting manufacture of this article of highest merit 
Hon “New Cover.” care Topics, 309 Broadway, New 
York. 


Agents wanted where not represented. 


85 GOLDEN LANE - ‘s 


Progressograph 


and Typesetting 
Machine 


for producing letters similar 
to typewritten letters. 


Write for full particulars. 


PROGRESS TYPEWRITER SUPPLY 


TYPEWRITER TOPICS 


Advertise in TOPICS and enjoy the benefits which always 
go with a high grade proposition—note the quality of the 
concerns now represented and become one of the same kind 


\ DRES . 


-EICHING @L 


~~ FLEET ST, | 
{ ColourWorks 3dohnsonsCourt.E.C. } 


at TEMPTING PRICES. 


ey 
_ Puasect 
: Dee 


OF HIGH STANDING 


ee 


HEINEMANN CHEMICAL WORKS 
WORMS, GERMANY 


& Sa Sa. Se Va De So De va Be da, 
a a Saas Pppor ye 


CO. Lee: 
i LONDON, E. C., ENGLAND 


Always mention TOPICS when you write to ADVERTISERS 
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FILING CABINETS 


STYLE D VERTICAL 


For the accommodation of In 
Correspondence, Catalogues, Numerical 
Specifications, Designs, Geographical 
Contracts, Reports, Invoices Departmental 

and other papers— or Subject Order 


The Interlocking feature of these Cabinets which makes extension so 
easy; the Smooth Running of the Drawers accomplished by our pat- 
ent Roller Bearings: and the sound Construction and Beautiful 
Finish of these Cabinets are always the subject of favorable comment 


When asking for particulars please mention No. 9255 


COSMOS COMPANY 


Specialists in Modern Office Equipment 
734 Queen Victoria St. LONDON, E. C. 


IT COSTS MORE TO ADVERTISE IN TOPICS THAN IN ANY OTHER OFFICE EQUIPMENT 
MAGAZINE--BUT DID YOU EVER KNOW ANYTHING GOOD TO BE CHEAP ? 


Fae fo RIT f; 
a ~Ribbon “MODERNE” 


One Color—Bichrome—Trichrome 


N. ANTOINE & FILS 


makers of the famous 


ANTOINE’S INKS 


ot NN HAM | \ The finest high grade and lasting inks. The cheapest through their quality 
pC POUR | An TAM Ribbons That Give a Clear Impression All the Time 
Ries AECRIRE} | ATI Carbon Papers of all kinds. Our popular brands are 


"ip 1 il 
ey Miije “PAPYRUS” “INDEX” “MERCURE” 
1e re WY INKS FOR ALL KINDS OF DUPLICATORS 
) WZ Ui We will consider the appointment of agents in allfcountries.% Only, first-class concerns should write. 


H. PLISSON & CO., 32 Rue d’Hautpoul, Paris, France 


ee 


The Patent 


CRUSADER CEREOGRAPH CLOTH 
FRAME DUPLICATOR 


SOLE MAKERS : 


THe CRUSADER MANUFACTURING Co. 


36 Camomile St., . . London, E.C. 


Manufacturers of the CRUSADER BRAND 
TYPEWRITER RIBBONS 
CARBON PAPERS 
WAX STENCIL PAPERS 
DUPLICATOR INKS 
HEKTOGRAPHIC INKS 
COMPOSITION, LEAVES, ETC. 


And all Typewriter or Duplicator Accessories 


WRITE FOR PRICES 
Correspondence in ENGLISH, GERMAN and FRENCH 


Always mention TOPICS when you write to ADVERTISERS 
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W Ik, 


HAVE COME TO STAY 


in the Eastern Hemisphere for good, and 


WIDTLIL 


show you, Mr. Dealer, to what perfection a Type- 
writer can be rebuilt by the Grady-process, and 


CAUSE 


you to admit it is wonderful how 


A\ 


machine can be rebuilt equal to new. We have no 
doubt that the opening of our new London Office will 
inaugurate a 


Inj VOLUTION 


in the Typewriter Industry 


European Headquarters and Showrooms : 
The Grady Rebuilt Typewriter Co., Ltd. 
(Temporary) 12 Crane Court, Fleet Street, London, E. C. 
N.B. Write immediately for Price List and our new publications entitled “ Typewriter Wisdom ” 


and “ Picture Evidence,” the latter being a series of reproductions, of beautiful photographs of our 
Factory. 


Always mention TOPICS when you write to ADVERTISERS 
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The New Standard Folding Visible 


TYPEWRITER 


Points of Advantage 
Weight 534 Ib. Universal Keyboard 
Dimension 5x7%4x10 Great Manifolding Power 
Visible Writing - Good Stencil Cutter 
Two Color Attachment Made of Aluminum and 
Portability Steel 


Price Src. £12. 12. 0. 


| | Karizler-Schreibinaschinen-A-G., Berlin W. 8. | 


AGENTS WANTED 


STENCIL 


Papers for Dealers 


Machine in Case 
We manufacture Stencil Papers for 


use with all kinds of Flat Duplica- 
tors or any kind of Rotary Duplica- 
tor. Our price and quality will 
enable you to compete with any 
make on the market—and ensure 
repeat orders. 


Our Carbons 


are genuine carbonized sheets— 
greaseless—unequalled for wear— 
and they give the maximum 
number of copies. 


Ribbons 


High Grade—to match carbons. 


THE TYMPAGRAPH CO., Ltd. 


St. John’s House 
124-127, MINORIES, LONDON, E. C. 


The Machine of to-day and to-morrow, the Type- 
writer that combines all the advantages of higher 
priced machines without their many drawbacks. 
Made of aluminum for lightness, wearing parts of steel 
for strength, a good combination. To the traveling 
public the machine will especially appeal, as it is the 
ONLY machine weighing but 6 lbs. complete in case. 


We guarantee this machine for 
12 months from date of purchase 


HIDALGO MOYA 


Sole Agent for Great Britain 


85 Strand 22 London Rd. 
London, W.C. Leicester 


ges> DEALERS IN GREAT BRITAIN: Here is =%3q 


your opportunity. Write for agency terms 


Always mention TOPICS when you write to ADVERTISERS 
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GRESS TYEEWRITER SUPP] \ 


TYPEWRITER RIBBONS CARBON PAPERS 
~STENCILPAPERS STENCIL INKS 


~ DUPLICATORS ANDALL OFFICE SUPPLIES 
S6oCOLDEN LANE., LONDON. EC. 


= CDF 


all Typewriter— : 

1 ACHES, 

and Writerpress— b 
are best—are cheapest—are the quickest executed || 


By ALFRED RANSMAYER: “73 


KOPENICKER STR. 113, BERLIN S. 0. 16, GERMANY | 


* Gotthold Heinz, Johanngeorgenstadt 

a) Saxony, Germany 

|. »Founded 1817. Distinction granted in Sydney, 1879 

| Manufacturing Typewriter Tables and Wood 
Covers as a Specialty 


‘* Box ’’ is the most practical, cheapest and best & 
typewriter table on the face of the earth. It is 
ws fitted with built in felt pads, and can be easily 
** Box” fitted with 2 side drawers, set up in two seconds, or folded again almost 
roller shutters instantly. Five drawers provided with roller Wooden covers for typewriters of all systems, 
shutter are attached to it, three of which can be and made in al] kinds of wood to order. 
used for letter heads, bills and so on, and two for envelopes and postcards. The construc- 
tion of the ‘‘ Box’’ typewriter table enables the typist to sit comfortably. This outfit 
provided with paper drawers, etc., is a time saver. 
Agents Wanted 


a 
Ie 


= SS ——— 


Catalogue on equest 


Advertising in 
this magazinehas 
resulted success- 
fully all over Eu- 
rope owing to its 


@ Begriindetvon 6 Stents b large circulation. 
fe Sample copies 


Otto Burghagen 1898 
ee free. American 


Alteste Qerste Fachzeitschrift fiir das Sesamte office: 236 W. 
Schreibmaschinenwesen und moderne ure au~ Fourth Street, 
Einr ichtung mit der Beilage ,Stenotypisten-Rundschau ere Bad ee 
Herausseber : John Burghagen,Hamburs 21,Schillerstrasse 2 


Anzeigengebuihr: 
10 Ptennige per Millimeter-Hoéhe 
der fainfgespaltenen Zeilenbneite 


Erscheint am 15.jfedes Monats. 
Franko-Zusendung MK. 2.GO far 
ein ganzes Jahr. (Ausland MK. 3.—) 
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WANTS 


Advertisements for this column must be mailed to 
Typewriter Topics, 309 Broadway, New York City, to 
reach us not later than the 12th day of the month pre- 
ceding date of issue. Terms: Cash with order. 


TRADE HELP WANTED. 
40c, per line, each insertion. 8 words to line. 


TYPEWRITER AGENTS throughout the world should 

communicate with the Salter Typewriter Company, West 
Bromwich, England, manufacturers of the ONLY British- 
made Standard Typewriter, who have several foreign ter- 
ritories waiting for live men. Nov.o8,12t 


WANTED—A typewriter inspector with experience on 
standard machines. Good chance to rise if capable. Ad- 

gress Box 10, TYPEWRITER Topics, 309 Broadway, New 
ork. 

WANTED—Salesman to sell a line for high grade con- 
cern in which typewriter experience will be of great 

value; salary, transportation and commission. Give ex- 

perience; replies strictly confidential. Distributor, care 

Topics, 309 Broadway, New York, tf. 


TRADE POSITIONS WANTED. 
3oc, per line, each insertion. 8 words to line. 


A MAN who likes to see things move and who has had 

wide executive experience would consider a proposi- 
tion. Ar references. Address “Manager,” Care Topics, 
309 Broadway, New York. 


MISCELLANEOUS. 
40c, per line, each insertion. 8 words to line. 


FOR SALE, plant located at Carlstadt, N. J., fully 
equipped for the manufacture of steel typewriter type 
of every description, 


A. MULLER & CO., Zurich, Switzerland, are open to 

receive propositions from office equipment manufac- 
turers. Any article which can be introduced to advan- 
tage in all the countries of Europe will be considered. 
An organization equaled by none is maintained in Eng- 


land and the Continent, thus offering an opportunity to 


producers impossible through any other channel. 
' Janio, tf: 


FOR SALE—A full equipment for manufacturing a 

visible writing typewriting machine, which can be 
profitably marketed at $50.00 per machine. Above in- 
cludes all necessary tools, dies and fixtures, also a large 
number of parts already made, patents, good-will, etc. 
Any reasonable offer considered. Best of reasons for 
selling. Write or call at Room 1301, 309 Broadway, 
New York. 


“PRIMUS” non-grease RIBBONS AND CARBONS 

have secured the largest users in London. Sole agen- 
cies are offered to Provincial and Continental dealers 
who prefer superlative quality to price-cutting. Also 
under dealer’s own brand. Write for particulars to The 
Greaseless Ribbon & Carbon Co.,.16 and 18 Knightrider 
Street, London, E. C., England. 


BELGIUM—Sole agencies for Office Equipment 

products considered by the Underwood agent. Mod- 
ern shops (branches) and representatives in all dis- 
tricts. Charles Desoer, 4 Rue Gérardrie. Liége. Bel- 
gium. Oct.og-r2t 


AGENCIES FOR ITALY: Weare open for sole agen- 

cies of first-class office equipment products in this 
territory; a long established concern with a perfect 
provincial organization, handling at present a number 
of lines with success. P. Castelli & Co., 17 Via Dante, 
Milan, Italy. Mch. o9-12t 
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RUSSIA—With my 10 years’ experience and connec- 

tions in the Russian market, I am in a position to 
take agencies or organize the Russian territory for 
every kind of Office Equipment product. Victor Rubin, 
Dresden A. 14 Germany. 


FRANCE.—Office equipment dealers, also handling re- 

built typewriters and supplies, are open for sole agency 
for France and Colonies of any good office equipment 
products. Write to Cie Réal, 8 Rue Vivienne, Paris, 
France. . Deco8,12t 


OESTERR. COPIR-UNION—Leopoldsgasse 1, Vien- 

na, Austria, would like to get into touch with reliable 
manufacturers of carbon papers, ribbons, pencil-sharp- 
eners and novelties in office equipment. Feb. 09, 12t. 


NEW ENGLISH PATENT LAW: E. & F. Gyles, 

type founders, are makers of all kinds of type for 
duplicating typewriting machines. Bottom prices and 
the best article. 5 Crawford Passage, Farringdon Road, 
London, E.C. Mch. 09-12t 


A NEW AND PERFECTED TYPEWRITER’ in- 

vented by one of the best known and most experienced 
typewriter men in America is ready. Connection with 
an individual capable of promoting a company for man- 
ufacture of a product of the highest merit is wanted. 
Can show model complete. Write to Box 111, care 
Topics, 309 Broadway, New York City. Apr.og,tf 


ITALY—Sole agencies for first-class office equipment 
products considered. Am well established, having 
been sole agent of the Remington Typewriter for 20 


Hee Cesare Verona, Via Carlo Alberto 20, Torino, 
Italy. 
BRUSSELS, BELGIUM~—Manufacturers of office 


equipment products who are looking for a good 
dealer in Belgium should communicate with me. I have 
a stationery store and a good organization for selling 
typewriters and supplies. Address, J. Deheneffe, 40 
Montagne aux Herbes Potageres, Brussels, Belgium. 


HOLLAND. We are open for sole agencies for 
prominent Office Equipment products. Kiehl & 
Hayen, Zoutsteeg 6, Amsterdam. Dec.o9,12t. _ 


ENGLAND. We are open for agencies of all kinds of 
office equipment products. Office Equipment Company, 
10 Booth street, Bradford, Yorks, England. Sepoo,12t 


J. BUZ, BERLIN—N, 24, extensive trade with elite of 
German and foreign dealers open for sole agencies 
of prominent office equipment novelties. Ar refer- 
RNCER ee ores Oct.o09,12t 
ALLMAN & Co., 21) Place de Brouckére, Brussels, 
Belgium (and at Antwerp—established over 20 years) 
will consider first rate offers from first rate firms. 
Aug.oo,r2t 


OFFICE EQUIPMENT MANUFACTURERS: If 
you have the endorsement of the publishers of ‘Topics 
as to the merits of your product, send catalogs of your 
lines together with best prices to agents to John Sands, 
Limited, 308 Eagle street, Brisbane, Queensland, Aus- 
tralia. ' Aug.oo,tf 


BERLIN, GERMAN Y—Renewed contracts with the 

manufacturers I represent have proved that I have 
given them satisfaction and that my business methods 
are right. With my experience and up-to-date organ- 
ization I am prepared to consider sole agencies of first- 
class Office Equipment products for Germany or larger 
territories in Europe. Carl E. Halbarth, Friedrichstr. 
78, Berlin, Germany. 


PARIS—Agents of ,the “Torpedo” typewriter and 

“Revol” duplicator for France and Colonies will ac- 
cept agencies of Office Furniture and general Office 
Equipment products. Shop and general offices in Paris, 
and provincial agents. Compagnie “Torpedo” and 
“Revol,” Rue de Richelieu 97, Paris, France. Novog,r2t 


Always mention TOPICS when you write to ADVERTISERS 
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QUALITY CREATES REPUTATION 
REPUTATION CREATES SALES 


Those who appreciate “quality goods” will appreciate the ad- 
vantages of handling our lines. Our carbons and ribbons are in- 
dorsed, and, what is more, they are purchased by the U. S. Gov- 
ernment in enormous quantities. 

Our manufacturing facilities have been increased repeatedly while 
our selling organization has practically remained the same. 


Goods Sell jg SS Se 


The dealer handling our lines has the benefit of our reputation 
and advertising campaign. 


Our Multigraph Ribbons are Unsurpassed 


If a dealer will not look into the merits of our carbons and 
ribbons he is shutting his eyes to his best opportunities. 
Get in touch with the best the market produces. 


BRANCHES : 


610 Baltimore Bldg., Chicago, III. 
1305 Arch St. - Philadelphia, Pa 


Zurich - “ Switzerland 


Always mention TOPICS when you write to ADVERTISERS 
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House Does | | si9ee of: = = 2 
Rebuild: 2 |) AMERICAN REBUILTS 


As We Do! | We have tested it in different parts of the © 


country, and it has proved so satisfactory to 


ke co-operation whereby you can obtain a 


dealers and ourselves that we have decided to 
offer it to all dealers in the United States. 


_ American Write: Machine re 


345-347 Broadway 
_ New York City © 


Price List No. 51 Now Ready 
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